                                                                  Essay 1 Articles


Introduction 

The purpose of this essay is to look at the articles provided and compare 2 articles. The articles which are chosen are article 1-Economical impacts of local events and article 6- the role of marketing in tourism planning.

Article 1 

Article 1 economical impacts of local events. Within this article the impacts of local events have on the economy was talked about. They do not look at the large events that are hosted with the U.K. such as the Olympics and the World Cup they talk about the smaller events such as swimming competitions and how these events effect the local economy and not the overall economy. Smaller events affect the locals because it advertises the local area that the event is held in, this could bring more tourists to the event in the long run. This also benefits the locals because it gives them something to look forward to within their area and can also bring benefits to them such as priority tickets and discounts. 

Local events can have an impact on the business owners in the area such as shop owners, café, bars and restaurant owners. Because if people are coming to the area of the event then they will want to use the facilities in the area. 

Article 6 

Article 6 is the role of marketing in tourism planning. When looking at tourism there is a lot of things to look at within the marketing area of tourism. Who does the holiday apply to, age, how will you market the tourist destination to the certain group of people, what will be at offer for the group of people that the tourist area is targeted at. 

Marketing has a huge impact on tourism, tourism is something that needs selling and marketing is important because it looks at how things will be advertised such as holidays , and tourist attractions. It also looks at price, how much will a holiday or attraction be sold for, the price is an important opponent because the price is what will make the person want to go on holiday, if the holiday or visitor attraction is over priced then the person will not want to go. If the holiday is within reason then that will push the person to want to spend the money. 

Promotion is a big factor within tourism and marketing because what the holiday has to offer or what the visitor attraction has to offer is the key marketing factor that will get a person to make the step and book the holiday.

Both of these articles are about marketing and that’s why they are similar, article 6 talks purely about the marketing factor of tourism and article 1 talks about the actual events, events included marketing because they need to be promoted and advertised for people to want to go.

[bookmark: _GoBack]The differences between the two articles are that article 6 talks about the inside of tourism and events and how these things are created and take place in the first place as there is a lot that goes on behind the events such as marketing. Article 1 talks about the events only and now how they are held but how they affect the economy surrounding.
