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         Internal marketing audit
Running both the internal and external market audit is vital for the company, primarily to ensure that the audit process is comprehensive, and that all the matters relevant to enhance the business are covered. The management preparing the process is obligated to be comprehensive by making sure that the process is in-depth, to scrutinize all essential aspects likely to impact the business organization. Those who are responsible are also obligated to prepare to inspect the businesses promotional stand, mainly to utilize any possible opportunity for promotional development.  By being systematic, there will be presence of guidelines that will keep the auditors on track, as they execute the analysis. While internal auditing procedure will primarily deal with the issues like training the employees and establishing the culture of the work to align with the mission of the company, external audit shall comprise execution of PESTLE analysis. 
The internal marketing audit strategies underway comprise making the potential customers aware regarding the presence of the fruits, vegetables, and meat that does not contain chemicals. The language used to create the attention of the customers would merely be simple in all the target markets, and the goal of using such non-sophisticated language would include seizing the attention of the potential clients. As such, the company will include hiring and training marketers, besides the other employees that would undertake various roles at the business organization. The primary objective of training the marketing team purposely enhances their knowledge on how to make the customers comprehend the essence of the products brought to the market. For instance, one of the techniques that any organization can use to garner a substantial percentage of their target customers includes a communicating in a language that all of the potential clients can comprehend. To make the customers understand, it is critical to take the step of training the marketing team competency, mainly to attract more clients. 
Importantly, all the employees, besides the marketing team that would be trained exclusively, must be enlightened concerning the goals and objectives of the organization. Purposely, the core reason of taking time to educate the working team includes ensuring that every task they undertake is aligned with the mission and vision of the business (Kot-Radojewska, 2018). Crucially, the task force team would also need to be granted a sense of security within the organization, apart from giving them the guidance for the duties they would be expected to execute within the company. As Kot-Radojewska (2018) says, thorough orientation that would be done on the process of commencing the company would critically pave the way for employees to be brought into line with the company’s set of values. Moreover, when employees have been trained regarding the mission and vision of the business, they are more likely to frame the right decisions, which will aid the company in achieving its set goals and visions. 
To enhance the customer relations, employees would need to be included on the process of marketing the business organization especially within the various social media platforms, to ensure that they motivate the prospects to gain more trust for the company. As such, during the process of orientation, employees would form a crucial fragment of the marketing team. For instance, one core goal of involving the workers concerning marketing is to ensure that they also feel motivated to share the products of the company within the social media, essentially to inform them concerning the importance of organic products, which have no health demerits to the users, like in the case of inorganic products. Fundamentally, the goal of including the working team on the process of marketing includes enhancing the customer relations, which would in turn have a positive impact to the organization.  
Crucially, training the employees to become part of the marketing process would ensure that they become brand ambassadors of the organization determined to affirm the company and its products to the potential customers. Since the company purposes to engage employees in marketing to ensure that the audience size is increased, it would be critical to ensure that all they are all aware concerning all the products and the services offered by the organization. Enlightening the working team about all the services and products made by the organization will be part of the orientation, and the objective encompasses increasing the online visibility of the company, enhancing the quality of the leads, and also conceiving more traffic to the website of the business. Advantageously, the employees will be in a position to market the company eve when they are off job. With the taskforce team involved in the marketing progression, the company will greatly attract more customers than when it is solely depending on marketers. 
External marketing audit
The intent of conducting an external audit entails discovering whether the business is targeting the appropriate clients and if it is delivering customer experiences that are sufficiently persuasive to maintain and attract other customers. External audit would entail an array of procedures, and the core factors to analyze will be political, economic/competitive, socio-cultural, technological, legal, and technological aspects. Via the specific auditing process, the company will be in a position to discover its position in the market, and hence know the steps that it should take. Gâdău (2017) says that by conducting an external audit, the objective would include achieving favorable outcomes, and the process would comprise looking at the external elements that play the role of shaping the company’s market, and the strategies to develop the products. Meticulous evaluation must be performed, primarily for the business to be aware regarding the array of marketing matters that the corporation would be deal with. 
In regard to ‘who we are serving’ as an organic business, the analytics and the reports concerning the company’s customers will be checked and compared to the company’s buyer personas. In the recent society, most of the people are aware regarding their health, and therefore it is possible to create an incremental curve in sales, since huge numbers of fruits, vegetable, and meat buyers are tending to purchase non-chemical products. There is a growing demand for organic produced food products within numerous markets, primarily because such food stuffs have less negative effects on the human body, when compared to the inorganic food materials that health demerits on the human body. Since anyone can purchase organic products, systematic marketing would need to be undertaken, not only to market the company but also to ensure that target buyers are made aware concerning the health benefits linked to consumption foods made without chemicals. 
Concerning the political factors that affect the sale of organic fruits, vegetable, and meat products, it is worth noting that organic food sector is currently facing legislations in the market similar to other products. Within the third world states, sale of organic products is also facing low labor standards, and thus the marketing department must remain aware to align with the policies (Thompson, 2018). However, the company will take the step of urging the government to promote purchase of meat products that do not contain chemical, similar to the case of fruits and vegetables. Crucially, the employees will take the profound step og creating more awareness to the public concerning the necessity of organic products within the human body via the various social media platforms used in the contemporary world. The obligation of persuading the government to promote the health trend for sale of organic fruits, meat and vegetables will be granted to be human resource department in the organization.  
Fundamentally, undertaking an analysis regarding the economic, social, technological, environmental, and the legal aspect affecting the business is vital, for instance, the consistent fluctuations in the within the economies. As such, the marketing department will be supposed to run policies governing labor cost within the target markets, and as a result bring into line the selling prices and the supply cost with the labor cost of the various markets respectively. Markets that have not been mobilized concerning the importance of food that does not contain chemical material will be noted as the marketing department examines the social factors affecting organic foods. Nevertheless, that would a long term plan, where the target markets fall under the short term plan, specifically for the business to seize the markets that have potential customers first. Relevantly, proper evaluation of all the technological, environmental components influencing the market will conceive positive impact to the business, by ensuring that they are aware of all the factors they need to utilize to increase the sales and overall profits. 
Market Strategy
A core strategy to market the organic fruits, vegetables, and meat would be through differentiation since the market for organic products is spreading very fast within the worldly markets. Companies that dealt with organic products within the past decade did not face much competition in the market, since not so many people had captured the fundamental nature of consuming such non-chemical products. However, currently the market for organic products is greatly saturated, hence the need for creating differentiation. Therefore, the marketers and the employees will be granted the duty of expounding to the consumers the most crucial and exceptional nutritious components that they will get with the organization, that will not be available within the products of the rivals.  In this case, both the employees and other marketers can inform the clients that they obtain Omega-3s after they consume any of the three products sold by the business they are marketing. 
Sharing customer -based stories is greatly crucial in attracting potential clients, and it should comprise telling customers’ problem, while including the solution within the tale. For instance, most of the customers have been facing health challenges primarily due to consumption of foods that do not contain the appropriate nutrients to make them strong within their immune system.  For the marketers, it would be critical to apply user-experienced stories, as a technique to market the three products (Anderson, 2018). Since not everyone in the market will trust the specific marketers’ words as they market the products, it would be fundamental to rely on the strength of the words used by the customers. For instance, a marketer will often tell the customer that the products from the company are the best in the market, and thus if the client corresponds to such phrase, the marketer should use the given story to compel such customer. 
Connecting with the potential clients is essential, and marketers will need to communicate in a very simple way that links them with potential customers within the target markets. Communicating in a simple way is a viable technique to pull a myriad of customers for organic products, essentially by creating awareness based on the level that a given consumers stand at. Critically, to connect with a wide range of consumers and make them potential clients, the marketer must communicate in a manner that they can comprehend. For the customers who are unaware regarding the significance of organic products like non-chemical meat ad fruits and vegetables, the best approach would include applying a simple language that grabs their attention. Notably, use of big and philosophical words cannot aid in passing the message across, and thus marketers would need to use a few words but capable of passing the targeted message. 
Noteworthy, a substantial percentage of the people within the contemporary world have captured the attention on the importance of consuming products that have been grown naturally with no use of chemicals. Therefore, running the appropriate internal and external audit is imperatively essential to meet business goals and objectives, since the evaluation of the current market efforts will pave the way for improvement of the relevant areas, like further training the employees to take part in marketing. Aligning the structure of the marketing team to match with the level of the target market can only be met by training the marketers to use the approach that a given market can comprehend, and hence pull a wide range of potential clients. Through marketing approaches like differentiation and telling tales to solve customers’ problems, the business will capture the attention of its prospects in diverse markets to achieve growth. 
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