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Introduction 
Finding the right holiday to suit their needs best can be tricky at times. JR Travel adventures is a travel agent that offer people the chance to find the holidays of their dreams. JR Travel Adventures specify in not only European holidays but they also specify in international holidays as well. Many travel agents specialise in different types of holidays that they look into for their customers. JR Travel Adventures specialise in doing holidays for Honeymoon trips. They offer a wide range of different destinations that the customers can choose from such as : United Kingdom, Spain, Italy, America, Africa and many more different countries. One of the most popular destination that consumers choose for their honeymoon is Italy as it it such a romantic destination with a wide range of history, attractions and many more things for them to see or do. They also do package holidays for consumers where they can go to a destination with everything include so it does not cost them as much when they book everything separately. The package that JR Travel Adventures has created is for a honeymoon trip to Italy which will include the transport, accommodation, food & beverage, itinerary and costs. Their package will be a travel agent based package that consumers who are looking for a honeymoon trip can book. JR Travel Adventures is a business to consumer based travel agent rather than being a business to business type. They will arrange a honeymoon trip to Rome in Italy as it is one of the popular destinations and it is romantic there. They have different options for the transport they can use as well as different accommodations to choose from. There will be many things covered with the document for the trip that the consumer will feel is appropriate for their trip. JR Travel Adventures cover the costs so they can gain commission fees off the prices that they create for the consumers in order to make a profit. 
Everything within the package trip can be useful to the consumer as they are able to make sure that everything is right and up to date for them and it also makes the consumers feel comfortable with where they are going and when they are going. The months that the consumers have chosen to go on holiday will be beneficial to the consumers as it will not be too warm but will also not be too cold for them so the months they have picked would be just right for the consumers. As they are going on a Monday to Monday it will cost the consumers cheaper to travel to the destination and it will also help them to get better discounts and deal within the destination that they travel to. 
Segmentation
Segmentation is a process of dividing the market into different categories which are demographic(age,sex), geographic (different groups of customers), psychographic ( target audience) and behavioural( reactions of the customers while they are purchasing products). “The market process is clearly cyclical, in that monitoring the value delivered will update the organisation’s understanding of the value that is required by its customers.” (McDonald, & Dunbar, I. (2010)). This shows that the organisation needs to ensure that they make sure that they are giving the consumers the best values that they can in order for the consumers to enjoy the holiday that they are getting. Having a segmentation set out will help to meet the target audience and know who they are and what they need while they are travelling on holiday. Creating a holiday that can be adaptable and amendable for them consumers is good as they can use it to help them understand what they need and what they want in a holiday. 
The segmentation for this trip is for a newly married couple booking to go on their honeymoon to Rome in Italy. The main Target market is newly married couples looking at different options to where to go on holiday and one of the options is Rome in Italy. The demographic is over 30’s as they have experienced life more and would have different hobbies that they want to do. The reason for this segmentation is because people over the age of 30 that are wanting to go on their money on have different interest compared to people who are younger or much older. This is because they have different interests compared to other people and they may want to experience new things in life rather than doing something that they can do while they are still in the UK. Finding the right holiday for the appropriate age while they are looking for their honeymoon, can be hard at times but by the age of 30 and over they can understand what they want and need while they are going on holiday.  The reactions of the customers can change depending on how the customer has their package sorted and how they are treated while they are on their holiday. The package trip is made for a certain segmentation and it is catered for people are wanting to go on their honeymoon to an incredible place like Rome in Italy. There is a wide range of facilities, attractions and many more things for the consumers to do and this is why the package holiday that has been put together is good for the consumers. 

Impacts/issues
There are many different impacts that people need to consider when they are deciding to go on holiday. Some of the impacts that can affect the consumers from travelling is Brexit, cancellations, travel disruptions and other competitors offers. Brexit can become an issue for consumers as some countries might have different passport validity requirements, different driving licence laws, and it might cost the consumer more money to pay to use their mobile phones usage more as the United Kingdom has left to European Union.following on from Brexit it states that “before Brexit, UK citizens could travel, live, go on holiday and work anywhere in the EU without any special permits or visa. As of 1 January 2021 that is no longer the case.” (Brignall.M, Collinson.P and Tim’s.A. (2021)). From this it shows that Brexit have change many different circumstances for travelling abroad or go on holidays in the EU. Another thing that has impacted people from travelling is Covid-19 and people still need to be aware of the issues and impacts that may occur while they are travelling to different destinations. When Covid-19 occurred in 2020, people were not allowed to travel to destinations as different countries were on lockdown and there for there was no airports open for flights leading people to stay in their local areas instead of travelling around the world. However, since 2020, the number of covid-19 cases have gone down meaning that people are able to travel to different destinations.  Covid-19 has not only affected affected people travelling but it has also caused an impact between many different industries within the travel and tourism sector. ‘Turnover in travel and tourism businesses fell to its lowest level in 2020 in may, at just 26.0% of February levels, compared with 73.6% in all other industries.’( Roberts. David(2021)). Following on from this it shows that the travel industry was affected by Covid-19 and this shows that this is a reason why people stopped travelling and how the number of people that travelled had gone down in percentage over a period of time. 
Some issues that can occur while consumers go on holiday to Rome is that there might be issues with getting their luggage from the airport as it may get lost. Another issue is the consumers may have a cancelled flight so they will need to make sure that they cover insurance and protect themselves with ABTA and ATOL protection so that if their flight is cancelled then they can see about getting their money back. 
“All the package holidays we sell are covered by a scheme of financial protection and we’ll tell you before you book if you’re buying a package.”(ABTA(2023)). From the ABTA website, it shows that they protect the whole package that the consumers have and this means they can make themselves known to what they have covered in their package and they are fully covered if anything goes wrong when they are on holiday. 
Many holiday have issues and impacts that happen when they are happening and this can be traditional for people if they do not prepare themselves for it. In order to feel safe when they are booking to travel on holiday they need to make sure that they look up the destination that they are travelling to and what affects it may have if something is occurring in that destination on their trip. They can do this by looking up on the government website and search in the destination of choice and see what is happening in that area and if it will have an impact or issues on them travelling there. 
Issues and impacts happen all the time and this can sometimes scare people away from travelling outside of their home town. By making sure they have protection and many more things, this can help to change the way they think and help to get any negative thoughts out of their heads. 

Insurance
There are many different insurances that the customers will need to make sure that they pay for in order to get any refunds or help when their trip doesn’t go to plan like they wanted to. The customers can get insurance for their luggage so that if their luggage goes missing they are covered and protected to give the customers money back or give the customers advice on whether or not they need to wait to see if the luggage turns up or not. Customers can go through ABTA for their insurance so that they are protected when they are travelling to Italy. ABTA offer customers insurance that covers travel insurance which covers, health insurance, trip insurance, and many more which helps the customers to make sure that they are fully covered when they are booking to travel. As the holiday includes the consumers flying to the destination, this means that they can get ATOL protection insurance as well so that the holiday is insured and the flights are insured as well so that if a customers flight has been cancelled then they will be entitled to have their money back or they can even get a new flight arranged if it’s not the flight is not a scheduled flight. 
The customers can also make sure that they can have health insurance to cover any medical bills that they get if they happen to go into hospital then they are covered and will not have to pay any money towards their hospital bill. 
The prices of insurance for the consumers can change depending on what type of insurance they take out and it is important that a customer takes insurance out so that they are protected at all times no matter what. “For some clients, vaccinations can turn into financial nightmares.” (  Brown. (2014)). From this, it shows that people need to make sure that they have insurance when they are going on holiday so that they are protected by things at all times so that they don’t need to worry about falling ill or losing their things. 
Everyone that goes on holiday makes sure that they get enough insurance to make sure that they are fully protected when they are out on holiday having fun and enjoying. Insurance is a massive thing to have when considering going on holiday as it makes sure that anything and everything is covered and you can claim any money back if it is covered and his helps people to become more comfortable with travelling after it has been so long since they weren’t allowed to travel due to covid restrictions. 

Itinerary 
Having an itinerary can help them to make sure that they are fine with the holiday that they are being offered and it also gives them the chance to explore more of Rome in Italy while they are there. Itinerary’s can help people go see what type of offers come with the package that has been put together for them and this can also give them a rough idea of the Tempe of things that are available in Rome. 
The itinerary for consumers will be based on the amount of days that they are on holiday for and this helps the consumers to look at the type of things they can do while they are on holiday and when they can go and explore different things before they have to go and fly back to their home country. The consumers are looking to go on holiday in March 2023 for 7 days. The consumers have requested that they go on holiday March 20th until March 27th 2023. This will consume of the customers going on holiday Monday to Monday for 7 days giving the customers as much time as they can to explore as much of Rome as they possibly can. 
The consumers will be flying from the United Kingdom to Rome in Italy. They will fly from Bristol airport(BRS) to Leonardo da Vinci International Airport (FCO)Rome.
There is an itinerary format of what they can do while they are Rome and it all fits into their budget that they have so that they can make sure that they cover everything that they want to do and create some new amazing experiences that they can add to their bucket list to when they have been married. The itinerary will consist of things for the 7 days that they are there for and they can chose to do the things that are in the itinerary or they can do some of it and then they can go and do their own things while they are on holiday as it is not mandatory for them to do what it says on the itinerary. 

Day 1- travelling 
· The flight will be for 2 hours and 50 minutes without any stops
· There will be a baggage limit to 107kg per person
· After they have landed from they flight they will get an arranged coach to go to their hotel
· The hotel that the customers will be staying in is The B Place Hotel which is a 39 minute drive away from the airport that they are travelling to
· They will check into their hotel then unpack all their luggage 
· They can then relax in the hotel before they go out for some food 
· Then they can go for a late night walk around Rome as they will want to have a chilled first day 
Day 2 
· Wake up have breakfast 
· Get ready for the day 
· Go to a museum for a tour so they can learn the history of Rome
· Go for a walk
· Find a restaurant around Rome centre for food
· Go to one of the beaches in Rome for a a little bit
· Go back to the hotel to relax for a little bit
· Go to a restaurant for supper 
· Then go to one of the entertainment pubs to see some entertainment for the night 
· Go back to the hotel
Day 3 
· Wake up have breakfast in the hotel
· Get ready
· Go on a day trip from Rome to Pompeii, Amalfi coast and Positano as a day trip
· Go back to the hotel from the trip, get changed to go for food 
· Find a restaurant for food
· Go back to the hotel for the night 
Day 4 
· Wake up 
· Have breakfast
· Get ready for the day
· Go on a romantic walk around Rome
· Go back to the hotel
· Get ready, go and do things that they want to do that is not in the package 
· Go on a 4 hour food tour 
· Go back to the hotel for the night 
Day 5 
· Wake up go to breakfast 
· Get dressed 
· Go to a pasta & Tiramisu workshop with dinner 
· Go back to the hotel to change
· Go watch the “the most beautiful Opera Arias” concert 
· Go for a late dinner 
· Go back to the hotel 
Day 6 
· Wake up, have breakfast, get dressed 
· Go on a Colosseum, Roman Forum & Palatine Hill tour 
· Go for dinner 
· Then they can go for a Vatican museum, Sistine chapel and Basillica tour 
· Go for an early supper 
· Then go to St. Peter’s Basilica
· Go back to the hotel
Day 7 
· Wake up, have breakfast, get dressed 
· Start to pack their stuff
· After they have finished packing they can then check out of the hotel and get the coach back to the airport
· Wait for their flight back to the United Kingdom 
· Arrive back in the United Kingdom, travel back to their home address


E-brochure 
The E-brochure includes a wide variety of information that is helpful to the consumers. Within the E-brochure it will contain information like the different attractions within Rome that consumers can visit as it may be of interest to them. There’s also information about the transport they can use to get to and from the United Kingdom to Rome and what type of public transport is available for the consumers while they wanting to get from one destinations to another in Rome. There will also be information containing the accommodations available for the consumers that match their needs. There is also different images that attract the consumers to want to go on their honeymoon to Rome. The E-brochure is a way that people can search up to see what JR Travel Adventures have to offer and what they can do while they book their trip with them. 
There is a wide range of activities and excursions that they can do when they go to Rome and this can mean that they can experiences a wide range of different things while they are in Rome. 
There is a link to the E-brochure which is found here: 
https://www.canva.com/design/DAFYzcrPKwI/2ADnw4z3Cm3Gk5bGj552UA/view?utm_content=DAFYzcrPKwI&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink 

Prices
The budget for this holiday is £4,500
· The hotel costs £1,206 for 7 nights 
· The flight will cost £900 for the two including a return flight on Monday 27th March 2023
· The prices for public transport can change depending on what type of transport they chose to use so if they use £50 a day on public transport which will be £350 in total
· They will need to pay for their dinner and supper in restaurants of their own choice so they can budget how much they spend on food & beverage e.g. £100 a day for food which will be £700 for the days that they are there
· Spend at least £100 a day for excursions that they go on which in total is £700

In total the trip will cost £3,856 in total, leaving the consumers to have £644to have spare in case they need to get anything 

As a tour operator, all together the trip will cost a total £4,241.60 as there is a commission fee that they will pay for going through JR Travel adventures.

Terms & Conditions 
The terms and conditions for the package holiday is: 
“With TUI you can now book your whole holiday or just the bits that suit you – just the flight, your accommodation, your car hire and much more.

Many of the flights and flight-inclusive holidays on this website are financially protected by the ATOL scheme. But ATOL protection does not apply to all holiday and travel services listed on this website. Please ask us to confirm what protection may apply to your booking. If you do not receive an ATOL Certificate then the booking will not be ATOL protected. If you do receive an ATOL Certificate but all the parts of your trip are not listed on it, those parts will not be ATOL protected. Please see our booking conditions for information or for more information about financial protection and the ATOL Certificate go to: www.atol.org.uk/ATOLcertificate

Depending on which combination of products you choose to book, your terms and conditions will vary.”
These terms & conditions are from TUI website and they show what is covered when they are booking a holiday. 
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