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Nowadays the term branding does not just imply as a company. It is also a representative of an individual and how the world sees you as brand. Moreover, it has become more difficult in succeeding yourself and others in the society we all live in. The individual and their career is published as their brand. Therefore, this is known as establishing its personal branding (Morgan, 2011).
To ensure a person is being able to achieve the success impersonating themselves in becoming a personal brand. An individual should allow the time to discover to define, communicate and protect their brand. Creation of a personal brand within these fast-paced business development era, building and maintaining personal brand allows the person to easily stand out from the rest. To be considered good at what you do is simply not good enough within this world; you also need to make the statement in being memorable. Therefore, within this essay I will provide the understanding, how and why as well as the process in personal branding. 
I feel the term “brand you” define as establishing yourself. Having the ability to understand yourself and improve on yourself. Furthermore, to enable you to share your skills and knowledge with the world of employment and your interest of social communities (Lair et al, 2005). Therefore, I believe brand you can be referred as an ‘sellable product of an individual’.
From my own experiences I feel one of the crucial parts in branding yourself is to have ambition in yourself which will allow you to progress within your career. For example, my initial background of branding myself is around engineering. However, due to unexpected circumstances I was unable to pursue my career. Therefore, I am at the stage of rebranding myself in to becoming a marriage counsellor. The term ambition is to be passionate about a subject that evolve into a career (Machaz and Shokoofh, 2016).  
According to Peters (1997), to be able to brand yourself in succeeding in any employment and social communities. You are required to accomplish the drive within yourself which will help to thrive in becoming successful in your establishment and others. I feel what will help me to stay motivated is to do research on the area of interest. For example, read more in the selected area of interest, attending trainings, workshops and seminars, engaging with experienced individuals.
Furthermore, an individual is not required to brand themselves towards one form of career. DeFillippi and Arthur (1994), have pointed out workers can move across company boundaries between businesses to develop their careers by networks, also be able to reject existing (traditional) career opportunities for work-related or non-work-related reasons. Therefore, the person does not only enhance their career path but also have ability to explore and gain transferable skills. For example, time management, self-motivation and workload management skills.  
We as humans consider this world to be big but in reality, this world is small. Due to the modern times, we live in an advanced technological sociality. According to Gitomer (2011), networking via the online platforms like LinkedIn has made things at lot ease to communicate with professionals. LinkedIn is one of many platforms for you to brand yourself. However, LinkedIn allows you to engage with professionals in same career as you. For example, I created myself a LinkedIn profile to allow me to brand myself on a professional and social level. Within this application I have provided all my interests and hobbies as well as my career background along with my transferable skills set. By doing this enables me to branch out to companies and individuals to whom I can network with to enhance my personal brand (Roberts and Roach, 2009). 
In despite this I am able to interact with companies and individuals on offline platform as such as attending professional conferences, groups and training providers. For example, I am currently at University of Wales Trinity Saint David where I am studying Health and Social Care Bcs degree. This course is enabling me to network amongst students, lecturers and support staff. For example, one of the lecturers has helped me in building my personal brand by providing the guidance and support in building my career further.
According to Sood and Lead (2018), networking enables you to leave positive impression in the minds of others. This demonstrates who you are and being able to leave positive vibe when communicating with people. Therefore, this shows you are developing and owning your personal brand.             
Therefore, opportunities knock for you. In another words, progression is made whilst networking with people. Besides this, creating CV is another form of personal branding (Peter and Gomez, 2019). Employers are able to see the potential you may have in becoming an asset for them. Moreover, the affect the employer will bring towards your career and shaping your personal brand to greatness. 
However, luck is not always on your side when branding yourself. For example, you may be employed at a highly reputable company who you may have thought will do wounders towards your personal branding. Unfortunately, while being employed you may see and feel the company is not meeting your expectation. For example, co-workers abusing their role powers, lack of professionalism etc. 
In addition, you may take a step back to develop your skills in other sectors to ensure your capabilities are increased to maximum level to progress your career and personal brand.       
In resulting to this, I feel this may take and effect on a person mental well beings by self-limiting beliefs, which can have a knock-on effect. For example, us as humans have beliefs which entices us in moving forward in whatever we are doing. However, beliefs can have an ugly side, which brings us to a stop in believing or/and limit the beliefs we have (Lawford, 2002). 
Within my own experience whilst doing this course I have come cross some these types of self-limiting beliefs. For example, I can’t do this, I have failed, I am idiot, I am not as good as them, I will be judged and I can’t because I am not. These are types of barriers I had faced whilst doing my assignments and attending lessons.  
In despite of this, I have been lucky with supportive lecturers, family and friends. With their help and guidance, I managed to bring myself with some positive thoughts. I feel positive thoughts can help a person whilst developing their personal brand. 
Anticipating happiness, health, success and opportunities are forms of benefit of having positive thinking. Therefore, I believe positive thoughts will empower an individual in bringing their personal brand to astonishing level of success (Peale, 2012).  
Nevertheless, the individual being in control of their personal brand will allow the individual to deal with any setbacks that may arise. As such as, health, work related issues and family are forms of setback which the person may find. Therefore, I believe having the right attitude towards the setbacks will provide the positive outcome. Will allow the person move ahead in success.
Importance of resilience plan? To help with setbacks, I feel a plan is required for progression and managing the individual’s personal brands. One type of plan I may suggest, which may help in creating a person’s personal brand is the resilience plan. This plan allows the individual to manage stressful situations, protect them from mental ill-health and improve their health and wellbeing. However, this plan also applies on job, this provides reassurance the person is able to continue to do your job well, and deliver high quality care and support. In addition, this may also support the individual in their personal life. 
In result to this, I believe mentally and physically preparing myself in achieving my goal is one of the first steps when constructing personal brand. In addition, I have attached below a copy of my personal development plan below that states the steps on helping me to succeed my personal brand.  
Furthermore, I Believe for myself in succeeding I will require assistance from a role model who will provide me with support and guidance as well training to accomplish in becoming a marriage counsellor. 
In conclusion I feel for me to have an established personal branding I require planning with support and guidance and extensive research on building myself to become a professional marriage counsellor.   




	Objectives 
	Action 1
	Action 2
	Action 3

	Goal 1
	Pass all modules to gain entry onto the next level 
	Utilise all services provided by the university relating to relevant career  
	Attend and complete all tasks set by lecturer 

	Resources that may be required 
	
Internet 
Moodle 
Lecturer  
	
UWTSD careers advisor 

	Moodle 
Microsoft teams 

	Date to achieve by
	
Aug 2022
	
Aug 2023
	
Specific dates set by lecturer 

	Goal 2 
	Volunteer for an organisation  
	Relevant reading 
	Pass all modules to complete degree 

	Resources that may be required 
	Internet 
Time 
Money 
	UWTSD Online library 
Internet 
	Moodle 
Lecturer 


	Date to achieve by
	Aug 2023 
	Ongoing 
	Aug 2023

	Goal 3
	Complete any other relevant courses once university is finished 
	Volunteering 
	Apply for registration to become a member 

	Resources that may be required 
	Internet 
Training providers 
	Contacts
Time  
	Internet 

	Date to achieve by
	Aug 2024 
	Aug 2024 
	Aug 2025


Personal Development Plan (PDP)
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