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Introduction
In the commercial world, sustainability refers to a company's approach to lessening the detrimental impacts on the environment that arise from its activities in a certain market. Sustainability practices within an organisation are usually evaluated using environmental, social, and governance (ESG) criteria. The goal of sustainable business growth is to satisfy the demands of companies without compromising the well-being of the neighbourhood, the environment, or the workforce (Inkson and Minnaert, 2018). It entails operating a firm in a way that benefits society, the environment, and the economy more than it depletes them. In the hotel business, sustainability is crucial since it may save expenses, save the environment, and draw in eco-aware customers. The given essay will look at the importance of sustainable business in today’s context. One specific strategy within the more general context of sustainability is the circular economy. Circularity is an effort towards sustainability, which is the ultimate aim. The essay focuses on circular economy principles and their integration into a business's CSR policy (Cooper, 2021). By taking the case of Marriot one can better understand the practical implications of these concepts. 
Main Body
Based on the number of rooms accessible, Marriott stands as the biggest hotel chain globally. With 8,000 hotels and 1,423,044 rooms spread throughout 139 countries and territories, it boasts 31 brands. Out of these 8,000 hotels, 5,493 are run by third parties under franchise agreements, and 2,149 are run by the company itself. Additionally, the business has twenty hotel reservation centres. When Marriott Corporation was divided into two businesses in 1993, Marriott International, Inc. was created to handle and franchise properties, while Host Marriott Corporation (now Host Hotels & Resorts) was founded for the purpose of owning properties. Its main office is in Bethesda, Maryland. J. Willard Marriott and his wife Alice Marriott established the business (Marriott International, 2024). Being such a massive establishment the analysis of the hotel can provide better insights into the implementation of circular economy and CSR initiatives. Moving ahead one must first understand the meaning of circular economy.  A circular economy is a system that recycles resources and restores the environment. For as long as practicable, it entails leasing, sharing, reusing, repairing, renovating, and recycling current resources and goods. Akin to it, Corporate Social Responsibility, or CSR, is a self-policing method of business that assists an organisation in being socially responsible to the general public, the people it serves, and itself (Haski-Leventhal, 2018). Incorporating the ideas of the circular economy into corporate social responsibility endeavours not only helps companies adhere to sustainable practices but also has a good effect on the environment and society. 
With numerous employment opportunities and billions of euros in sales, the hospitality sector plays a significant role in the global financial system. However, agriculture makes a contribution to global warming as well has generates wastes and consumes significant amount of energy in formidable combination that disturbs the ecology (Sloan et al., 2017). In the past two decades, a need for new progress in various land can be seen within hospitality’s industry utilized to establish sustainability. This has led to circular economy concepts being introduced and CSR initiatives, which are increased. The hotel sector has plenty to give the circular economy and corporate social responsibility. The hospitality industry may become less dependent on the natural world, benefit local people and foster a greener future by promoting CSR and circular economy. Similar to them, these concepts could help businesses make money decisions for firms that were not only advantageous for nature and society but also beneficial. Research studies suggest that social responsibility has an effect on customers’ purchasing patterns; since environmental commitment firms will be preferred and priced higher for their products than other factors. Other than boosting their goodwill and image associates with the company, Hotels can benefit from CSR in that they will both attract other employees as well employ talent retention. Hotel business has an opportunity to create standards regards CSR and circular economy (Wickham et al., 2021). One must be optimistic for future, as more hotels will take up such moves in the course of time because eco-tourism is almost gathering trend.
The CSR strategy of the corporation chosen being based on a premise that sounds like health towards neighbourhoods served by Marriott’ equal destiny to its financial well-being and commercial goals. Marriott’s CSR policy rests on four guiding concepts. The first concept covers its commitment on environmental conservation and reduction of their global footprint. The corporation aims to reach net zero emissions by 2050 and a reduction of greenhouse gas’s emission rate by at least thirty percent in verified retail stores performance compared with the base year. The chain of hotels is also trying to consume less electricity, water and produce lower quantities a waste product. The second principle implies that the business is geared towards environmental-friendly practices (Han, 2021). The organisation has taken several steps in this effort such as utilising sustainable materials, cutting back on food waste, and employing renewable energy. Additionally, it aims to make the workplace more egalitarian and inclusive. Similarly, opportunities for its workers and the communities it serves are something that the hotel chain is dedicated to delivering. In addition to supporting several non-profit organisations that offer educational and career-training opportunities, the corporation provides a range of training and development programmes to its staff. At last, Marriott is dedicated to establishing a warm and inclusive atmosphere for all visitors and staff members. The business upholds a non-discrimination policy and contributes to several human rights advocacy groups (‌Jauhari, 2021). 
Several of the company’s CSR activities demonstrate the firm's dedication to circular economy principles. For instance, by 2025, the corporation wants to cut food waste by 50%. In addition, Marriott is attempting to purchase more sustainably produced products and minimise the usage of single-use plastics. Along with reducing waste and reusing and recycling products, the firm is collaborating with its suppliers to create a more circular supply chain (Costa and Costa, 2022). The company has a thorough and ambitious CSR programme. The company is making substantial progress in lowering its environmental footprint, developing a more sustainable business plan, and assisting the communities it works with. The hotel's CSR strategy includes an active dedication to circular economy principles, and the corporation is making significant advancements in this direction (Olya et al., 2021). A circular economy is one wherein wastage is reduced while assets are used for as much time as feasible. This stands in opposition to the conventional linear economy, which extracts, uses, and then discards resources. The chosen organisation's efforts in the circular economy centre on three main areas. As previously stated the first one is about reducing waste generated by the business. The business has set a target of 50% less food waste and 45% less trash going to landfills by 2025. The organisation is employing a number of strategies to accomplish this aim, such as materials being recycled, making compost of trash from restaurants, and donating excess food to nearby charities (Pereira-Moliner et al., 2021).
Moving forward, another important aspect of it is responsible sourcing. The hotel chain is dedicated to purchasing ethically and sustainably produced goods and materials. All suppliers are required to abide by the company's Supplier Code of Conduct, and frequent audits are carried out to ensure compliance. Last but not least the business works on sustainable construction and development. It is incorporating sustainability into the design of both new and renovated properties. In its building and remodelling projects, the firm makes use of recyclable materials, water-saving fixtures, and energy-efficient appliances and lights. The hotel is working on several more circular economy projects in addition to the ones listed above (Duric and Potočnik Topler, 2021). For instance, the business is developing an integrated system for recycling plastic packaging in collaboration with many partners. The hotel chain is investigating the possibility of powering its properties with renewable energy sources, such as solar and wind power. Numerous hotel examples exist that are setting the standard for CSR and circular economy projects. As an illustration, the hotels mentioned below have taken a number of actions to mitigate their footprint on the surroundings and assist the community (Espino-Rodríguez and Taha, 2022). Hence, the chosen business can consider their examples as well. 
IHG's CSR initiative set a 10-year goal of reaching 30 million people. The main selling point of this project, though, is how far it has come with regard to social engagement. The intention is to assist areas affected by natural catastrophes and work together to aid the malnourished which will ultimately result in changes to the financial system and community. Additionally, it provides training to co-workers on the UN's avoid give divert method and wasted food monitoring (IHG, 2024). This part explores the advantages of such initiatives for the business. Even in situations when a company is not seeking a precise financial return on its investments, the advantages of making a difference surpass the drawbacks of participating in CSR programmes. Despite, the fact that CSR initiatives are voluntary and flexible still they play a major part in today's business landscape. Social projects are important for achieving a number of desired goals because of the nature and traits of the services sectors, particularly the hotel industry (Hossain et al., 2022). Initially, customers are more inclined to appreciate and trust firms that are perceived as socially conscious. Increased client retention and brand recognition may result from this. 
Similarly, businesses that are dedicated to improving the global community are able to attract and retain talent. By doing this, the hotel chain may be able to lure in and recruit the top workers. The company could also minimise its water usage, trash output, and carbon footprint by implementing green procedures. Both the planet and the hotel's operational expenses may benefit from this (Abdou et al., 2020). Through its CSR programmes, Marriott may save money in a variety of ways. Marriott, for instance, can lower its energy usage by enhancing its utilisation of energy. The hotel chain may lower its trash disposal expenses by the composting process and recycling. In a broader sense, these actions support the establishment of industry standards. Initially, the deeds committed by these examples inspire their fellows. Many firms may now function as role models for other businesses by implementing the circular economy ideas into their operations (Floričić, 2020). In the years to come, other businesses may establish a communal desire for strong sustainability by using this as a model and implementing similar strategies. Gaining a competitive advantage in the company might involve things like embracing the circular economy's tenets and fulfilling environmental obligations. The explanation for this is that sustainability is becoming more and more popular. Customers today follow purchasing responsibly practices and are conscious of their impact on the ecosystem. It inspires them to choose environmentally conscious businesses. In the same vein, authorities are enforcing environmental and climate change legislation with greater strictness (Madanaguli et al., 2022).
Conclusion 
Towards the conclusion of this essay, Marriot serves as an excellent illustration of how the lodging industry may embrace a circular economy. It explores the concept of CSR and how it relates to the tenets of the circular economy in great detail. It shows that these two ideas complement sustainable company procedures and aim at the same objectives. One of the major companies in the UK hotel industry is the chosen company. Its CSR initiatives that adhere to the principles of the circular economy have further demonstrated this position. The four principles of the business's CSR strategy helped in assessing the company's ecological impact. It is a comprehensive guide on the commitment to the environment that drives the company. It includes things like avoiding food waste, using water wisely, and being carbon neutral, among other things. First of all, it is important to note that other companies in the sector might use similar programmes as an insightful point of inspiration. 
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