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Media reports crime in different ways to persuade the reader and influence public perception. The media usually include interesting information, facts, and statistics to persuade their readers. The public perception of media is shown to be quite high according to Dorfman (2001) with there being 76% of the public that gather all their thoughts from mainstream media. Certain media is only published when it is ‘newsworthy’, which is why media only publishes interesting information that will make readers continue further into the news report (Marsh and Melville, 2014). Media reports on crime can change the wording of information and make it seem worse than it is, which benefits the reporters with their adjusted articles.

There are different types of media that are utilized in mainstream media, which cover the many different areas that they can publish their reports. The four types of media according to Bhasin (2021) consist of print media, broadcast media, internet media and out of home media. The print media would be information that are published on newspapers, magazines, direct media. Broadcast media would include television, radio, and movies with that being information that is shown visually and through audio. The internet media would be methods, such as emails and social media to get through to the public. Finally, the out of home media would be information that is placed on billboards and public transport. There are so many ways of media publishing their work and they can use all these methods to their advantage. 

The public perception of media reporting means the different ways that media can change the description on an event to influence public thoughts. An example of a perceptive news article would be ‘Driver says life is being made hell by ‘noisy’ neighbours’ ‘constant’ partying’ (Evans, 2022). The scenario of the news report was antisocial behaviour by the neighbours and the police were contacted to help, but there was no help given. Although according to the College of Policing (2022) they had funded a toolkit to reduce crime, such as antisocial behaviour. The HMICFRS (2019) have evidence to show that in 2018 there was 61% of the public who were satisfied with their local police force and their responses to situations. 

The police have a specific way of interacting with the media and they must follow certain guidelines specified by the College of Policing (2017) to make sure their engagement is kept positive and professional. The code of ethics is one of the guidance methods used by the police when engaging with the media. These codes consist of five different codes, such as openness and transparency, hospitality, gifts and gratuities, associations, confidentiality, and fitness for work. The hospitality, gifts, and gratuities mean the police should not accept any offer which could give away any information that should not be shared. If there is ever a situation where there has been inaccurate information reported by the media the College of Policing (2017) explains that the police should publish the correct information through their own social media channels. It is to make sure members of the public see the truth of the misleading coverage. 

An example of an incident that was heavily shown by the media was the case study of Mark Duggan who was shot dead by the police in 2011. The BBC News (2021) had revisited the case explaining all the riots and violence that it had caused in London. According to the news article people were waiting outside Tottenham police station, as they required answers of the incident, but the police made them wait hours with no officers available for them. The riot started and there were vehicles and buildings on fire, but most of all the police were being targeted. The media has an impact here as there are many different news articles like this with most of the blame aimed at the police and it would have changed the perspective that some of the public had on the police at the time. 

Another example of an incident that was shown many times by the media was the case study of Stephen Lawrence. The media were heavily involved with this case, as they were found to be providing the information to the family. The police were not offering the required support and information to the family at the time (Booth, 2019). The media were publishing reports of the lack of responsibility the police were taking towards the murder of Stephen Lawrence, which resulted in some of the public not trusting and relying on the police. There was a large scale of racism involved in the Stephen Lawrence case study, as police were found to be responsible for these actions (Cottle, 2004). The media had an impact on this incident, as they continued to get involved spreading information and causing the public confidence of the police to decrease.

The mainstream media has a certain way to reporting crime and using interesting information to influence and persuade the readers. There was evidence to show that there is a high percentage of the public that get their information from media and have belief in those reports. It is shown that there must be a reason for the media to publish their side of the events and they want to make sure it is aimed towards gaining more of a following by the public. The different typed of media utilized gives many different areas that they can publish their work and access all the different types of the public. They can use the four different types of media to their advantage. Policing is shown to be a challenge with the media able to percept the public with their information can be misleading at times. It makes the work of the police service difficult with them having to compete with the media and to correct the information that has been published. The police must follow certain guidelines that were shown in the evidence to make sure they keep everything professional and to the highest standards. There are two examples of the different cases that were impacted by the media with these two being Mark Duggan and Stephen Lawrence. These two cases had many media reports published on them and many of them were aimed towards the police. The evidence shown describes the different aspects of the impact that media has on the police and public, but also the way that media can manipulate information.
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