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Introduction
BI (Business Intelligence) refers to a collection of methods, frameworks, and tools for transforming raw data into actionable insights that increase a company's bottom line. Business intelligence (BI) is a strategic organisational toolkit for evaluating internal data (Bargshady, Alipanah, Abdulrazzaq and Chukwunonso, 2014). BI systems generally present information in charts or graphs on a digital dashboard presentation. With the use of business intelligence, enterprises can see what their competitors are up to and establish well-informed judgments about their strategic planning. There are many advantages to monitoring having a good computer system at all times. There has been a dramatic growth in the use of business intelligence tools due to advancements in computing technology, computer programming, data warehousing technologies, cloud computing, and the introduction of smartphones. Automation and vigorous use of business intelligence in the future are likely to be much more computerised and free of interface limits, allowing for a greater flow of data (Arnold, 2018). An ever-evolving BI model is important to the growth and development of modern enterprises. Some current trends and analyses of BI will be presented in this report.


5 Current trends in Business Intelligence
Data Literacy
It's the capability to "speak data," which is another way of saying "read”, write, and transmit relevant data. If a business wants BI tools to be as productive as possible, it needs to improve user acceptance (Usova and Laws, 2021). Everyone, regardless of industry or position, should be able to work with and understand data. More and more firms are seeing the value of integrating data insights into every aspect of their operations. As a result, companies are now attempting to prioritise insights above processes for separating analysis from decision-making. Every action, from establishing objectives to devising strategies and eventually taking action, should be based on data. In any position, at any level of any business, comprehending data, identifying insights, and asking pertinent questions is an assets. Data democratisation, a term created by data analysts to represent the process of making data available to non-technical consumers, is crucial for data-driven business leaders. Data literacy and the importance of data among employees can only be achieved through a company-wide data-first culture. Training and efforts are needed to help teams throughout enterprises learn how to evaluate data and apply findings to their responsibilities. Investing in employee training pays returns, even if it takes time and effort. Improved corporate data skills, according to the Data Literacy Index, improved asset value by $320 million to $534 million over firms with lower data literacy rates (Usova and Laws, 2021). In 2022, the real question isn't if data literacy is necessary but rather whether or not firms will seize the opportunity.

Data Visualization and Storytelling
Dashboards are an essential part of the business intelligence tools that many users use daily. Considering Jupyter notebooks are so awesome, adaptable, and big data, this will not alter. No, dashboards aren't a thing of the past. Yet. Involving clients can be achieved through the use of narrative and intuitive images. Data visualisation is transforming raw data into visually appealing images and graphs that are more intuitive for end participants to know than a wall of text and statistics (Suprata, 2021). It is through displays, dynamic insights, or stunning images that data is brought to life through data reporting. Monitoring KPIs on a dashboard is becoming more complex, particularly with the addition of interactive and advanced analytics to dashboards. Information can be requested in plain terms, and the results are presented conveniently. They can use the frame of reference to decide where to engage at any particular time and produce alerts for data changes. The integration enables different stakeholders to work together in a unique, central location to create and absorb information (Suprata, 2021). This means BI software providers will focus on helping users tell data stories through representations and dashboards.

Data Mining
Data mining is a subfield of data science that scours huge databases for valuable information. Analysis of large databases can yield useful business knowledge through data mining (Tuchkova and Kondrasheva, 2019). As a predecessor to business intelligence, data mining can be regarded. It isn't easy to generalise from raw and unstructured data. For the business intelligence team, a clear version of these facts is provided by data mining. As a further benefit, data mining can also access smaller databases. Business intelligence can therefore be used to help businesses discover the fundamental cause of development and recommend ways in which they might capitalise on it. Analysts use big data and business intelligence tools to obtain precise details in the manner they require and then to analyse and communicate why the evidence is significant. Big data and the cloud have fueled an increase in business for data mining and business intelligence. On-premises technologies grow outmoded when the number of data firms expands. On-premises solutions are often unable to establish the framework for accurate, effective, and rapid data mining and, as a result, business intelligence because of their inability to retain large amounts of data (PM and Kannimuthu, 2019). The flexibility to test the research hypothesis, make quick data-driven efforts, and evaluate the results of those decisions is unique to organisations with both BI and data gathering technologies. Talend Data Fabric is a facility of self-service apps that integrates with more than 900 data sets suited for data mining. 

Data Warehousing
Business intelligence (BI) is a term that describes keeping all company information in an internally or externally repository from various resources to assess and provide valuable intelligence utilising tools (Gupta and Jolly, 2021). A data warehouse is a form of information administration system meant to facilitate and support BI activities in specific analytics. Data storage, security, and analysis are all intertwined with data analytics and warehousing in today's digitally transformed workplace. Organisations' processes for gathering and storing data, which they then compile into "warehouses," are referred to as "data warehousing.". In achieving a genuinely data-driven operation, data warehousing and business analytics need to be competitive benefits for an organisation's management team. It's more commonplace than human may think for firms to have data silos, which emerge when different departments don't share information (PM and Kannimuthu, 2019). There are many examples of this, but it's most typical in corporations where various departments use separate systems that aren't interconnected. This results in data siloing, and while groups may have accessibility to business intelligence solutions, the information is largely confined to these silos. It is unreachable to anyone else inside the organisation.

Data-Driven Culture
Instead of making decisions based on intuition, organisations with a data-driven culture make a decision based on actual evidence, whether it's financial metrics like revenue or profit or outcomes from advanced analytical models (Horgan, 2022). The idea of a data-driven culture places data at the heart of every department's desire to collect new insights. Even though firms have always been engaged in their metrics, the amount of data utilisation in a data-driven culture is stronger. All employees will be motivated and supported in their efforts to use knowledge to benefit their daily job, and the company's potential will be optimised as a result. Eventually, a cultural environment must be created to enable all members of an organisation to work together to move data into the centre of decision-making – from the data subject to the data analyst, management consultant and finally, the individuals who use it in their business functions. A data-driven culture can only be established if there is much available information, proper regulation over the use and quality of that data, and the right technology for preparing and analysing that data.







Conclusion
In conclusion, the report can be included that data complexity and diversity necessitate that businesses of all kinds apply business intelligence to their benefit. It's never too late to establish a solid business intelligence system and prepare a company for whatever the future brings (Bargshady, Alipanah, Abdulrazzaq and Chukwunonso, 2014). There are several benefits to using Business Intelligence (BI). To uncover and forecast potential tendencies, data scientists use advanced statistical techniques and actionable insights. To make well-informed and well-informed business decisions, companies use Business Intelligence to see what their opponents are up to.
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