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1. Introduction
After the worldwide pandemic, the hotel industry took a critical hit globally which caused the number of customers to plummet. In a post COVID-19 world, the needs of customers have significantly evolved. To regain customers, this study explores the various marketing strategies, particularly advertising, used by Cliveden House hotels in the United Kingdom to acquire and retain customers and the current developments in the hotel sector. The aim of this study is to examine the market environment of the Cliveden House hotel, the ways in which the company operates and does its marketing activities, and an overview of the internal and external environment of the business is given. The aspects of digital marketing and its importance are also covered.

2. Marketing Mix  
Product
Each bedroom at Cliveden has their own décor and colour pallet, but the overarching theme is the same – traditional. Their furniture is all antique and features the 18th century. Cliveden also offers exquisite relaxation in its lovely spa, a secluded retreat hidden behind the brick walls of a spa garden (National Trust, 2021). 

Price 
Cliveden house hotels creates customer value by offering loyalty programs (Beckers et al., 2014). Cliveden offers Spa services for 18 pounds, but their gold members will get discounts, including the 376-acre National Trust estate entrance and the spa and leisure activities (Woman and Home Magazine, 2021). The room prices start from £445 and go all the way up to £1,195 depending on what type of room the customer fancies.

Place
Cliveden House Hotel is located at Taplow, adjacent to the River Thames, with 376 acres of natural beauty, which the National Trust owns. This hotel is near Heathrow airport and takes 45 minutes of a car ride, so its location is perfect for tourists. Its ancient foundations and grounds, which date back centuries, have been wonderfully conserved to the present day and these place strategies attract customers immensely.

Promotion
Cliveden house hotel Promotes its services through online means such as social media and website (Booking, 2021). On their website, detailed information on the prices of their hotels and all the services that are provided is shown. They operate through social media, where they post discounts and festival deals. This hotel has a 4.6 rating of customer reviews, which also helps promote the hotel. 

3. The Marketing Environment (Micro-SWOT) 
Strengths
Cliveden House is a 5-star hotel with spacious 48 rooms and 15 suites (Visit England. 2021). Their staff members are committed to helping the customers. The complimentary reviews of this hotel are indeed a strength for it, The delicate little touches on the décor and traditional theme of the hotel greatly attracts customers.

Weakness
The hotel has one significant drawback: its high price. Many consumers cannot afford such a high room fee in their everyday lives. The hotel’s excellent reviews and ratings might attract tourists worldwide, but the soaring prices are a drawback (Rutherford, 2021). 

Opportunity 
Opportunities for Cliveden house hotels can improve their promotional strategy. Nowadays, guests find detailed offers and services online by using social media and websites. Improving their online platforms and posting lucrative posts can be an opportunity for Cliveden house hotel. Collaborating with travel websites and advisors can be done to promote the services.

Threats
Competitors are the main threats for Cliveden house hotels. Some of the competitors include the Leonardo London city hotel, Club quarters London and Claridge's (Hwang et al., 2014). Competitors can take up to 40% of the potential customers of Cliveden house hotel (Tatler Address Book. 2021). Other than the competitors, significant scandals in the past like the Profumo affair is a major threat to the company's success.


4. The Marketing environment (Macro) PESTEL 
Political
Travel restrictions would harm the Cliveden house hotel business (Henschel et al., 2018). So, a travel ban by the government and political policies and their stability could directly hurt the business of the Cliveden House hotel.

Economic
Currency strength, interest rates and foreign exchange rates are the economic factors that may help the Cliveden house hotel. Currency Strengths and weaknesses might impact a holiday destination's appeal. 

Social
Cliveden house hotel has a significant social concern, as Airbnb is the hotel industry's biggest competitor. Airbnb's wide range of lodging appeals to millennials. Visitors may book rooms at lesser rates than adjacent hotels with an app. 

Technological 
The internet and other online sources force Cliveden house hotels to stay competitive. Travel sites have made it simple for customers to compare the price of hotels. On these sites, customers may read reviews and prior feedback of former patrons. Cliveden House Hotel must stay competitive and focus on good reviews; otherwise, clients will select a rival brand.

Environmental
Customers want a pleasant and relaxing holiday, and the climate dictates whether someone stays at a hotel. However, Cliveden house hotels can notice seasonal variations and respond accordingly.

Legal
Cliveden house hotels would also have to be aware of all legal developments that may impact their business operations. They must be aware of all new legal changes that are happening in the UK specially after BREXIT to make sure that the business adapts.

5. Creating Customer Value & Engagement
In its most basic description, marketing consists of attracting customers and maintaining successful customer relationships (Beckers et al., 2014). Customers must be provided with value, and strong customer connections must be established to collect value from them in return. When it comes to increasing customer retention and profitability, Cliveden house hotel must focus on creating value for their customers (Senić and Marinković, 2014). Customers are looking for three things when staying in a hotel. One is the staying experience, then the money and time they want to save (Verhoef and Lemon, 2013). A successful hotel's achievement of these objectives increases the likelihood that customers will return to take advantage of the same hotel bargain or tell others about their positive experience at the establishment.
Cliveden house hotel may make customers feel special and important by providing essential but organising more custom specific parties to them. Excellent communication is required throughout the stay and while booking a hotel room. A pre-arrival welcome by the front desk team will help to establish contact.
One way to significantly increase visitor engagement will be by interviewing both the customers and the employees using zoom, recording the interview, and gathering information about the experience and which services they want. This will go a long way in building an efficient recovery strategy.

6. Effective Use of Digital Marketing  
Digital marketing is incredibly valuable to any company and making it a priority will allow the hotel, either small or huge, to regain the lost revenue and produce extra revenue (Gonzalez et al., 2019). In recent years, online expenditures have shifted to focus on company expansion. (Ushakov et al., 2020). Hoteliers can take digital marketing steps such as enlisting hotels on google. Advantages of enrolling hotels on Google are Collecting ratings and testimonials; On the hotel's business page, there is a collection. Hotel advertisements work well on Google, TripAdvisor, and Trivago. Lastly, include meta-search for hassle-free bookings and Hotel features. Listing on such metasearch engines will increase hotel exposure and brand value. To be listed on metasearch, Cliveden house hotel must be open for direct reservations, especially with Google Hotel Ads. According to Google Analytics, the number of advertisements has climbed by double since last year, most of them being hotel recommendations. These steps might be taken by Cliveden hotel to improve its marketing strategy.

7. Conclusion and Recommendations
In conclusion, this 17th-century traditional hotel has many strengths and opportunities. However, there are also threats and weaknesses, and this presentation proposes how Cliveden house hotel can improve its marketing and digital engagement strategy and enhance the existing website and social media to attract customers. Creating value and customer engagement strategies were also described. Lastly, pestle analysis was conducted to analyse the six factors. Following recommendations are made for the company.

· Reducing the prices of the rooms and suites can be done so that people of all incomes can afford it.
· Sustain its already gained fame by improving its services.
· Improve digital marketing strategies by enrolling the hotel in Google and recruiting a digital manager.
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