Assignment 2: To Write and Present a Targeted Digital Marketing Plan for the Restaurant You Used in Assessment 1. 
NB this assignment has two components.

Component A (50%) Sales Plan (1500 words)
[bookmark: _Hlk176971888]Bringing together all the relevant sales and marketing information you have gathered on your restaurant; you will propose a digital-based targeted strategy that will help drive the business forward. The purpose of this plan will be to increase both visibility and sales of the restaurant to a new market. You will develop a piece of digital marketing content as part of your plan (see Component B).
Consider what you are trying to achieve and to whom it is targeted. Has this been tried before and with what degree of success? How will you measure the success or otherwise of your project? For example, additional revenue streams, targeted promotions and staff training could be considered. 
You must present your Plan with a title page, this to include:
The title of the Plan -
· Your name
· Your student ID number
· The module title: Marketing & Sales BMGM5001
· Your lecturer’s name – Antoinette Milne
The submission file name must be as follow: First Name_ Last Name_ Student Number. The font size should be 12, paragraph in justify and line spacing 1.5.

Component B (50%) Presentation (10 mins)
Your presentation will focus on the piece of digital content you have created as part of your plan. You will play your content and then explain how it contributes to increasing both visibility and sales of the restaurant to a new market.
The presentation will be prepared using PowerPoint and must last for 10 minutes (this is a timed exercise, and you will not be permitted to go over the time, with marks potentially being deducted for a presentation that is very short or long).

Remember that you only have a short time to present, so keep the slides punchy and to the point. Remember, enthusiasm backed by data and a solid plan is the best way to sell to an audience.

       References & In-text citations
You must use credible sources for your research from online sources, textbooks, media, and industry journals to support your work.  20 references are required.







