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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loading time is prompt with no issues. As soon as the parent/home page loads, you are quickly directed to the booking options and prices below on that page. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does have multiple subpages relevant to the venue. Subpages have information presented with images which are hyperlinked to the subpage that a prospective customer may be interested in. At the top of the webpage worded hyperlinks are available to navigate the customer to where they would like to view. If the customer wants to go back to the home page when using a subpage, they can click on the logo using the hyperlink.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, they can make a booking via the home page that is visible when initially loading the webpage. They can choose via the drop-down menu the date & time suitable for them and then by clicking “Book Now” to confirm. This will load a pop-up window to choose the amount of bowling games and offers available. Then leading to personal booking information to finalise the booking. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The overall usability of the website is good. It has clear routes via the hyperlinks to view the subpages relevant to the customers needs. The 1 improvement I would suggest is getting back to the homepage clearer. The only option to access the homepage is by clicking on the logo. Potentially some customers would struggle due to lack of direction.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is visually striking, using bright colours and images relevant to the appeal of the customer. A difference between using the webpage on a mobile phone versus a computer is that on a mobile device the proportions of font size doesn’t fit the scale of the webpage.  


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery and colour that would be relevant to younger customers and also families. There is videos available throughout the website. The website gives clear indicators to what is offered to them via imagery whether it be the bowling, food/drink and entertainment.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no online chat tool available. The website does have a frozen icon on the top of the webpage at all times when scrolling showing the address and telephone number for contact. The webpage also has a “Contact us” hyperlink that leads to the customer having the option to send a message to the business to which Acocks green bowling may get back in contact via email or phone. 


	Question 2d – How effective are the social media links on the website?


	Answer: There is only one option for a Social media link, which is Acocks green bowling’s Facebook page. It would only be found if scrolled down to the bottom of the webpage which can easily be missed, especially if the customer has already found what they are looking for on that webpage and have no need to scroll down to the bottom. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: When initially loading the page, imagery is shown promoting what services are available. The hyperlinks at the top of the webpage which is also seen on the initial loading of the webpage explained clearly what services are available also.  


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: On the website there is no available option for customer reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: On the home page under the booking options box, the service is being presented with facts about the facilities given to enhance the experience they are trying to sell. I would use the companies service due to the options and flexibility given with the service. They have promoted that it is open to all cliental and thought of the needs of the customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are very clear to the customers. This has been done by a hyperlink stating the “Latest offers”. When enquiring about a Date/Time it shows the prices available to them for the customers particular services they wish to use. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Tenpin

	
	3. Activity

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, this will be due to the vast availability of this service provided throughout the area and country. Competing companies may have promoted via more expensive marketing strategies especially by bigger companies using more complex and accessible websites due to a potential bigger budget. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Whilst social media serves a function to give information. Social media is often limited to the capacity of the information of content compared to websites (Boulianne & Steen-Johnson 2025). Websites do not have a capacity for the information that is projected to customers and followers of the product. Due to the limited capacity of social media, social media acts more to a marketing strategy to engage customers and lead to websites for full access to information and shopping. In conclusion websites will always have relevance to UK business or until social media transitions into the format of what websites offer.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I would suggest improving the website, is to promote offers and prices on the initial start up of the page. When the home page loads it seems to be bland and not draw you in with what the business has to offer. Websites serve as an important instrument in the promotion digitally. When thought through websites that are designed and strategically made can significantly contribute to attracting potential customers by offering an engaging and accessible online amenity (Boniface and Cooper, 2001)
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