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[bookmark: _Toc785547202]Overview
Entrepreneurship involves the act of creating and running a new venture, often with demands on qualities such as creativity, risk taking and adaptability (Solomon et al., 2020). Kylie Jenner, a prime example of the modern entrepreneur, leveraged her social media following to build the billion-dollar beauty company Kylie Cosmetics. This research examines the trajectory of Jenner's entrepreneurial career, her achievements, her motivations, and the aspects of her personality that can be emulated by future entrepreneurs.
[bookmark: _Toc376073516]A Brief History of Kylie Jenner
Kylie Jenner, born in 1997, rose to fame as one member of the Kardashian-Jenner clan, via the reality show Keeping Up with the Kardashians. Jenner launched Kylie Cosmetics in 2015, starting with lip kits and later expanding to other cosmetics. Her unique marketing approach, leveraging her large social media presence to engage directly with customers, was part of what drove her rise to stardom (Forbes, 2023). In 2019, she sold a 51% stake in Coty Inc. for $600 million, and valued Kylie Cosmetics at $1.2 billion (MarketLine, 2023).
[bookmark: _Toc238684220]Business Endeavors
Kylie Jenner has a lot to show for herself when it comes to her business career. Forbes eventually called her the youngest self-made millionaire by 2018 because of her unique and creative approach (Forbes, 2023) to brand building and direct-to-consumer sales. Kylie Cosmetics revolutionised the beauty industry by focusing on e-commerce sales and creating scarcity through exclusive limited-edition items (Thomas, 2023). Her business also represented inclusion with products suitable for multiple skin tones showing her understanding of shifting consumer priorities (Parmentier and Fischer, 2022).
[bookmark: _Toc1588943031]Reasons for Her Achievement
Kylie Jenner is motivated by her own interests and capitalizing on her unique position as a celebrity influencer. Her first cosmetic line was based on her early lip insecurities, which is a clear relationship with her brand (Jenner, 2020). In addition, she could connect directly and not through old marketing approaches (Armano, 2021) because she understood the power of social media.
Three of the most important factors behind Kylie Jenner's success are her phenomenal use of social media, her personal brand, and her innovative business strategy. One of the main reasons for her success is her clever use of social media, particularly Instagram, where she has a sizable following. It was her ability to connect with a vast and engaged audience on her digital platform that helped her lay the groundwork for her cosmetics brand. Besides giving her a chance to promote products the former "Keeping Up with the Kardashian" star was selling, Jenner used her social media presence to engage with her consumer base, giving her valuable feedback about their needs in the moment. This was a very singular, but powerful asset in the business community, and her brand became hyper personal and relatable from her engagement with her followers (Parmentier & Fischer, 2022).
Additionally, Jenner also brings a unique business strategy to the highly competitive beauty sector. Kylie Cosmetics eschewed traditional retail and began as a direct-to-consumer brand. Not only did this system decrease costs, but it also allowed Jenner to offer her clients a more niche and luxurious service. Strong social media marketing combined with the brand’s limited-edition merchandise created a sense of urgency that elevated demand and fostered a loyal fan base. Also, being on the forefront of beauty trends, from skincare to lip kits, helped Jenner's brand stay relevant and shift with ever-changing consumer trends (Nash, 2020).
Jenner’s savvy is also reflected in her ability to broaden her company beyond cosmetics into skincare, as well as to build partnerships with major retailers, such as Ulta Beauty. Her savvy decision to sell Coty a majority stake in Kylie Cosmetics for $600 million didn’t just make her brand more marketable, it gave her the funding needed for expansion into her next desires. Overall, and from her business perspective, she evidently touches upon a mix of creative arts, personal branding, and a strong grasp of market changes.
[bookmark: _Toc1284368580]Features of Entrepreneurs That Are Important
Several entrepreneurial qualities leap from Jenner’s journey:
Innovation: Jenner disrupted existing business models by leveraging social media-driven marketing and e-commerce (Lux & Johnson, 2022).
Resilience: Jenner kept her head down and kept going even with backlash about being “self-made” (Thomas, 2023).
Risk-Taking: She showed she was ready to make bold financial decisions by selling her company to the Prudential Group (MarketLine, 2023).
[bookmark: _Toc1189879671]Traits and Characteristics 
For aspiring business owners, Jenner's own ability to connect with her target demographic and adapt to industry changes is a lesson. Sustainability programs, an area in which the beauty industry is facing increased scrutiny (Pal, 2021), may be future enhancements, though.
[bookmark: _Toc2091098721]Conclusion
It was the evolution of entrepreneurship in the digital age, and the path taken by Kylie Jenner. She built an international cosmetics empire by combining creativity, grit, and personal branding. She does all of this while showcasing how beneficial social media and customer behaviour can be. Her experience might provide a lot of lessons for aspiring business owners — not least just how critical flexibility and a customer-first strategy are in a competitive industry.
The entrepreneurial career of Kylie Jenner is a striking example of how today's entrepreneurs can leverage social media, personal branding, and unconventional marketing tactics to build successful businesses in an ever-evolving marketplace. Thank you to her meteoric rise to fame on Keeping Up with the Kardashians, she had an unrivaled platform, but what made her shining, one-in-a-chamber talent was her leap from reality TV star to savvy entrepreneur. By opening Kylie Cosmetics, Jenner used her massive following on social media sites and her newly forged link to her target market to grow a billion-dollar company almost overnight.
What was Jenner’s secret to success in the highly competitive beauty space? The innovation. The decision to make limited-edition products and sell them directly online disrupted conventional retail practices. The business was able to save costs by eliminating intermediary steps and provide a tailored shopping experience that resonated with her target market. Her social media-maven nature—especially on Instagram—had such a profound effect on the identity of the brand that she was an early user of influencer marketing as a business-building strategy. Moreover, being able to promote her products with her own face and story also gave her brand a sense of authenticity that is increasingly important for consumers in today's market (Parmentier and Fischer, 2022).
Jenner’s journey wasn’t without backlash, however. Her title of the "youngest self-made billionaire" was highly controversial. Her critics pointed to the family name and fortune as evidence she was not your typical self-made businesswoman. Despite these critiques, Jenner's success has largely been attributed to her tenacity and ability to stay focused on her professional goals. She guided her company through the challenges of running a business while constantly adjusting her approach to meet the demands of an ever-shifting market.
Despite the incredible success of Kylie Jenner, there are still areas in which her business can expand even further. For example, consumers are increasingly aware of sustainability, particularly in industries such as beauty that are often associated with environmental problems. Launching eco-friendly and sustainable product lines may enhance the brand recognition of Kylie Cosmetics and attract a significant market of ethical customers (Pal, 2021).
If you were keeping count, Kylie Jenner is still on Phase 7. Her achievements demonstrate the importance of leveraging personal branding, market insight, and adapting to customer needs. It also makes clear how much creativity and resiliency matter to succeeding in a cutthroat field. Beyond leveraging her unique role within the online ecosystem to create a product that resonates with millions around the world, Jenner offers valuable lessons in mixing spontaneity with purpose for anyone who hopes to follow her example in the business world.
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