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Introduction
Knowledge management is needed in the organization to increase efficiency and productivity, as the organization can develop a system that will help the organization's employees receive, share, and update business information. Consequently, this increases the organization's ability to make decisions, as management receives feedback from its employees to improve services (North and Kumta, 2018). Communication between employees and management becomes efficient, which helps companies in strategic planning and can produce products according to customer needs. This report highlights the importance of managing the knowledge and potential knowledge assets of the UK car company, namely Aston Martin. The company produces sports cars, luxury goods and cars and earned operating income of £ 5.4 million in 2019. The company’s knowledge assets and aspects required for the storage and use of knowledge assets are set out in this report, along with their intellectual property rights. 


[bookmark: _GoBack]Explanation of the relationship Between data, information and knowledge
To understand what relationship exist between DATA, Information and knowledge, first of all we will give definitions of each one.
Data are recorded (captured and stored) symbols and signal readings.
  DATA is a signal, a drawing or a word, etc. which is used as a building material for communication. The main purpose of data is to record activities or situations, to attempt, to capture the true picture or real event. Unless used for illustration purposes, such as forecasting all data are historical. 
Information is a message that contains the corresponding value, value or input to decide and / or action. Information comes from both current (communication) and historical (processed data or “reconstructed picture”) sources. Essentially, the purpose of information is to assist in decision making and / or solving problems or realizing opportunities.
Knowledge is cognition or recognition (know-how), the ability to act (know-what) and understanding (know-why) that is contained in the mind or brain. The purpose of knowledge is to improve our lives. In the context of a business, the goal of knowledge is to create or increase value for the enterprise and all its stakeholders. In short, the goal of knowledge is value creation.
EXAMPLE:
The relationships between Data and information, information and knowledge can be explained most easily by a simple example of car parking with the help of parking sensors called "Parktronik". So, in time of parking, when the car is approaching an obstacle or barrier, the sound becomes more frequent until it reaches uninterrupted, which means that we are very close to the barrier.
So, in our case, Data is those sounds with different frequencies which then become into the information of the approximate distance between the car and the barrier. Knowledge is the understanding, how to proceed further, to stop or to continue the movement.
Knowledge is divided into two sections: explicit knowledge and tacit knowledge. Tacit knowledge refers to inarticulate information received from any operation. On the other hand, explicit knowledge can be defined as meticulous information with analytical facts. In this way, the knowledge management program monitors the process of data and information to protect it to improve the company. Thus, Aston Martin should depend on the process of knowledge formation, which is illustrated in one form, named SECI.
Importance of knowledge management in organisational assets and relationship between individual knowledge and organisational knowledge.
To explain knowledge, it is important to know the importance and evaluation of a knowledge management program. As for the analysis of facts in the organization, knowledge management has the ability to clearly and accurately control facts, news and information or data based on the current incident. However, organizational assets can be protected by evaluating general information. Explains that information is used to increase productivity. For example, if a client is not satisfied with receiving services from a company, he or she should inform the company as a candidate. The organization should notice defects that bother customers, should be cancelled. Therefore, knowledge management is responsible for detecting errors and effectively evaluating facts so that the company can continue to make practical decisions to increase productivity. According to Dalkir (2017), knowledge management programs are usually technology dependent. To guide a knowledge program, an organization must focus on creating a culture. The technology provides a practical platform for switching knowledge, but is not recognized as a knowledge management program. Therefore, improving the development of culture, the KM program will be strong and fixed in the workplace.
The knowledge management program has expanded the organization’s business development process by interacting with decision-making and threat assessment capabilities. A company often encounters some unusual incidents that can counter the company's profitability. Therefore, the organization adopts effective strategies through a knowledge management program to make the business approach more flexible. As Gunjal (2019) mentioned, the impact of an effective knowledge management program is observed in terms of product development, improving customer satisfaction, reducing investment costs, etc., to achieve all these functions, a knowledge management program, knowledge is required.
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                                                         Figure 1: Knowledge management
                                                                         (PPT Slide, 2020)
Individual knowledge is considered personal experience in collecting information. Each person has his own circle, which contains most of the information obtained from his lifestyle. On the other hand, organizational knowledge is derived from effective communication and interaction at the workplace. Sharing information can properly take care of existing products in terms of outstanding business development. Moreover, individual knowledge is important, but should be provided or disseminated to improve organizational knowledge. In this context, organizational knowledge helps to increase individual knowledge. In this way, organizational knowledge increases productivity because sharing information is a key strategy to improve operations. Individual knowledge usually depends on the experience and training of individuals at the border, which helps to improve the knowledge of the organization as a whole through effective communication. For this, communication is necessary for the development of organizational knowledge management. Organizational knowledge must be expressed explicitly so that each employee can easily interact with each other.
Application of modelling techniques to identify knowledge assets
Identification of knowledge assets is necessary for knowledge management in an organization, knowledge assets in an organization are products, technologies, and marketing procedures that benefit the organization. Modelling is necessary to select different perspectives of knowledge assets. Knowledge development managers understand and improve the current state of Aston Martin assets, while knowledge developers understand the role, process, rights and risks associated with knowledge assets in order to effectively use them at the operational level (Torres et al., 2018).
There are several modelling methods for managing knowledge in an organization that are process modelling languages, such as the “Object State Description Capture Method” and IDEF Process Flow, Communication, or Agent Modelling, such as RAD (Role Activity Diagrams). ) The knowledge modelling methods used to identify knowledge assets are knowledge-based applications such as CommonKADSincorporates, Unified Modelling Language (UML) and Protege (Aciernoet al., 2017). The knowledge management program depends on the culture and attitude adjustments, through which the organization can successfully manage the employees and operations of the organization. CommonKADS supports modelling the organization’s knowledge system and implements a knowledge-based application. This can help Aston Martin identify requirements for implementing advanced manufacturing technologies and managing employee performance.
The knowledge modelling technique helps the organization to share responsibilities among the people of the organization, according to a feasibility study, to increase efficiency. Along with this, it focuses on the process, people, structure, knowledge resources, human and physical resources, and culture in introducing knowledge-based services (Zhou et al., 2017). It was found that Aston Martin suffered a loss of 13 million pounds in 2019, and the company's revenue fell 11% due to a lack of knowledge management and a decrease in consumer demand identification (Kollewe, 2019). From now on, it is extremely important for an organization to manage the flow of information between suppliers and customers in order to provide an improved business process. CommonKADS includes object-oriented development procedures, such as action diagrams, use case diagrams, and class diagrams, to determine the potential structure of knowledge asset management.
Evaluation of actual and potential knowledge assets and rationale for capturing and managing knowledge
The knowledge assets of an organization are knowledge resources and intellectual capital. The development of information and communication technology is essential for knowledge management. Thus, the development of documents, financial accounting, production technology or architecture and data storage are primarily elements of knowledge in the organization (Barney, 2017). Potential strengths of knowledge are technologies, processes, marketing techniques, and operations that can benefit the organization. Aston Martin's knowledge includes modern technologies such as artificial intelligence (AI), the Internet of things (IoT), electric cars, intellectual property rights, advanced product architecture, as well as luxurious functions and knowledge of the organization. These knowledge assets help the company improve sales and profits. Research and studies are also classified as a knowledge asset along with intangible capital, such as licenses.
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                                                          Figure 2: Knowledge assets
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The various types of knowledge assets are conceptual, systematic, routine assets and experiential knowledge. Assets of systematic knowledge, are knowledge of ready-made documents, such as licenses, patents, manuals, product specifications, and declared business technologies. Conceptual knowledge is a symbol and image of an organization (Vrontiset al., 2017). Experimental knowledge is a direct exchange of knowledge of people from organizations. Quality and speed of delivery are the property of routine knowledge. Aston Martin's environmental policy, supplier relationships and organizational culture are also assets of the company's knowledge.
Capturing knowledge refers to the process by which knowledge is converted into an explicit form from a tacit form and vice versa. The internalization and outsourcing of organizational activities, such as people, organizations, and artifacts, is achieved through this process, and knowledge can be gained outside the organization, such as suppliers, competitors, customers, and consultants. An outsourcing subprocess helps an organization gather tacit knowledge, and internalization helps employees gain tacit knowledge (Natalicchio et al., 2017). Gathering knowledge, the organization identifies the main areas of processes, qualified partners, develops skills, facilitates training and manages the centralized document necessary for managing knowledge assets.
The stages of approach to the assessment of knowledge assets are the assessment of annual profits, the determination of the expected income from tangible and intangible capital and the current value of intangible capital. Economic value added (EVA) is effective in determining the value of knowledge assets, which determines the value of knowledge assets in net operating income after tax and the cost of capital (Lin et al., 2018). Customer experience, explicit coded knowledge is also intangible knowledge of the organization. However, for Aston Martin the company has recently suffered losses due to a lack of knowledge on asset management. Therefore, knowledge management is necessary to make more effective business decisions in order to increase sales and production of products in accordance with customer needs.



Analysis of knowledge management processes and aspects required to create, store, apply and integrate knowledge
The process of knowledge management includes the creation, exchange and management of science within the company to achieve the necessary goals. The information life cycle is applied to the company's baseline data to drive the flow of information and maintain it as long as the information is useful, after the information is old and useless, it is deleted. The assets of the knowledge of the organization are composed of people, relationships, the structure of the organization and the information it holds. This shows the essence of the possibilities of the knowledge process, which is used in business processing capability. The craving of business process capability are measured by spanning capability, outside-in capability as well as inside in capability (Massingham and Al Holaibi, 2017). The identification of valuable information, which is important for the development of the company, is done by informational risk management. The result of good knowledge management is improved organizational performance for Aston Martin. The development of the organization in the company raises the quality of production, customer service and brings a higher profit for the company. 
The basic components of knowledge management that can help create, store, apply and integrate knowledge are people, processes and infrastructure of information technologies and strategy creation. Hierarchy in the organization involves the use of knowledge in the most effective way to achieve goals. The identification of the important facilitators in business makes use of knowledge management procedure for maximum procurement of resources (Cepeda-Carrion et al., 2017). The development of the company depends on the use of knowledge from various resources. Ensuring that the knowledge implementation process helps to store and use existing resources properly. IT infrastructure helps the company to create stuff based on the company's requirements and to allocate the necessary resources to achieve its goals. The IT team must ensure that knowledge is not used repeatedly, which is incorrect and can lead to a negative impact on the organization. The steps for knowledge management that help the development of the organization are initiation, implementation and completion. The data structure unit in the IT interface makes speciat regimes of data collection which can be stored in databases for further usage as per the requirement of an enterprise (Byukusenge and Munen, 2017). This process makes it possible to access the worker's expertise, which is favorable for creating smart workforces. Qualified work with information, allows the location of weaknesses in the organization and their performance for better productivity. The techno-centric of knowledge management helps to manifest the full focus on technology as well as in designing technology based on the requirements of the organization. This theory has the function of taking over knowledge management that maintains the company's progress. Knowledge management tools are projects of systems organizations that are used to share both external and internal information. These include learning management systems, customer relationship systems and knowledge bases.
Importance and impact of intellectual Property rights
Secure and reliable intellectual property rights help protect consumers and their families. It also helps business organizations ensure that the knowledge they use is internal and secure in accordance with the country's laws. Intellectual property rights offer consumers and businesses an informed choice about the reliability, security and effectiveness of their purchases.
Protecting intellectual property (IP) rights also ensures that purchased products are fully authentic and of high quality from a consumer perspective (Anderson and Gallini, 2019). It also helps business organizations to insure themselves
that the product they sell is appropriate in any way, which can increase customer loyalty to the business. Intellectual property rights contribute to the formation of the mentality, as well as to the creation of customer trust, which invariably contributes to maintaining supply and demand in the market arena. IP rights invariably help create an internal interface on which the pure development of an organization can take the form of labelled purchases. It also sets a benchmark for increasing the level of trust for the organization, as it is able to assess the quality of products sold by the organization. IT infrastructure also helps make decisions about enforcing intellectual property rights. 
Discussion of the contribution of knowledge assets to the organisation 
Knowledge is what people use to expand their periphery. In other words, knowledge helps to increase a person's mental age. Usually people age, gaining knowledge from their daily lives. Therefore, knowledge is what helps build a character. For the organization, collective knowledge is necessary because it contributes to improving production, business operations, the production process, revenue and profitability and investment. It is generated by people working in the organization (Web, 2017). People are recognized as key elements in serving knowledge. The human brain is more technology. Therefore, knowledge can be provided through communication, human interaction, cooperation, reciprocity, etc. To increase profitability, a knowledge management program implements many strategies and for this reason processing is necessary. Knowledge can facilitate the process of increasing productivity. The process is an effective part of strategic planning in the achievement of organizational goals.
The technology usually runs a magnet knowledge program. He is able to unite people when they are in different conditions. Technology is often used to increase knowledge in the workplace. It helps people work together by effectively delivering corporate content. The technology is not only used to increase the level of knowledge, but should be modernized, taking into account the time period and trends. A knowledge management program helps you formulate new strategies that help you accurately understand business policy. Business approaches should be based on past work experience. In addition, knowledge can help identify errors that predominantly block marketing operations (Schmitz, 2018). A knowledge management program helps to improve decision-making strategies important for existing businesses. A knowledge management program helps a company gain a competitive advantage across the market. Productivity can be measured in the form of internal and external capacities, which are determined by coordination, collaboration and knowledge exchange. In addition, knowledge is an important part of managing all sectors in an organization. Without knowledge and exchange of information, any task would be incomplete.
Evaluation of knowledge requirements for the organisation
Knowledge is required to manage business management operations in an organization. Depending on the information and the structure of the analytical data, the organization decides to adopt a new strategy for its business. Therefore, the knowledge must be accurately justified by a team of managers. When conducting a survey on a specific issue, the researcher should focus on the recipients' opinions and not make assumptions about the topic. The researcher should not impose a fact on the recipient if he cannot feel comfortable presenting his perception. Thus, data can be collected by appropriate investigation and interrogation. The next step is to find out the exact point of view of the data collected. Whether it is negative or positive, the information should be compiled according to the facts of acquisition. In this regard, knowledge is obtained by assessing the requirements of the organization (Oyemomi et al., 2016). Knowledge is obtained from facts that cover all the company's activities.
A knowledge management program helps to produce a data collection process that requires adequate documentation on an existing topic. To analyze the requirements of a knowledge management program, a transaction must be managed flexibly. Therefore, without resources and investment, no operation can be processed. According to Natalicchio et al (2017), requirements must be adequately presented for the data collection process, including face-to-face interviews, telephone interviews, digital surveys, physical examinations. Business rules are necessary for the careful collection of information. Business rules are ways to complete an entire business operation. Therefore, a knowledge management program needs to approve certain strategies to stimulate business activities to a great extent. The information should be processed by examining an existing business development scenario, as this data will help solve the problems. The act of knowing helps to create an idea about a topic that supports the achievement of all possible results to achieve the goal.

Framework for creating knowledge management culture and evaluation of the organisation’s framework for enabling knowledge sharing
Organizational competitiveness depends on the exchange of knowledge and concepts that are needed to create a collaborative and effective culture to improve business performance. To gain knowledge, you need an environment that combines storytelling and video sharing. Storytelling is the best way to convey tacit knowledge, because unspoken thoughts and information can be conveyed through this process, and this is understandable to everyone. Stories can turn information into meaningful achievement, while knowledge is needed to provide information to achieve learning outcomes. 
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The accessible point shown in fig. 3 shows the procedure for requesting knowledge. In the initial phase, the user calculates a knowledge transfer gap from which he can obtain a formal structure in which the benefits and causes of the knowledge gap are properly defined. Then, the information must be uploaded to the program, from where the user's request can be confirmed. After sending the request, the administrator responsible for its execution will analyse it and check if the information exists in the warehouse. If saved, the administrator shares the link on request knowledge. If the knowledge is not tested and the benefits of the application are developed, the administrator approves the application and selects the most efficient and reliable person to fulfil it. Finally, he invites the participant to the structure and presents achievable content.
In the initial phase, the selection process of a knowledge promoter takes place depending on the knowledge and experience of the administrator, as well as the efficiency of employees (Handa et al., 2019). Once the knowledge platform is completed by experts, the content and effective participants will be analysed and divided into subjects, and for this reason it will also offer the possibility to choose a mobile choice. The rating scale is used to rate regular visitors to the platform, both for knowledge content and for discussions. As a rule, this will help to ensure the quality audit to which users refer, as well as to the evaluation of participants.
Recommendation for improving the current framework
The current structure has established that knowledge should be processed using appropriate communication technologies and procedures. Capturing videos and stories helps ensure the intensity of information. Despite this, knowledge participants need to be very enthusiastic so that they can be selected using a precise selection process based on their skills and experience. Seminars, interviews and surveys will be widely generated to receive feedback from end users. A workshop should be organized to assess knowledge conversion. To improve information technology, the cost of resources should be reduced. Knowledge providers should focus on the system with full attention.
Conclusion
In conclusion, knowledge management is essential for business organizations to improve the communication, technology and technology aspects of an organization that can increase efficiency and productivity. Information management provides a better understanding of customer needs and helps businesses make accurate decisions and strategic planning to gain a competitive advantage, and knowledge of both individuals and organizations is important to protect intellectual property. Knowledge modelling systems, such as CommonKADS, UML, and multi-perspective modelling techniques, can help an organization identify and enhance existing knowledge assets. Aston Martin's knowledge resources, such as state-of-the-art technology, environmental policies and marketing techniques, help the company grow sales and expand its customer base. The knowledge exchange framework is created in this report in accordance with Aston Martin manages knowledge management assets and processes to identify long-term and medium-term approaches to knowledge development. Employee collaboration and resource integration help organizations grow intelligence and develop service innovations to attract customers.
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