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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When clicking the link to the website there is minimal loading time and all of the information is displayed clearly.

	 Question 1b Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains multiple subpages, prospective customers can easily access the subpages Via icon in the header. With in these subheadings, information is branch off a more refined search.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, by clicking the icon for the subpage, a customer can make enquiry to book a class. There is also a popup button on the front page of the website that allows customers to find a class and book it.


	Question 1d - What improvements could be made to the usability of the website?


	Answer:  An aspect that could be improved to help the visibility of the website is by not over laying text onto a picture, as this can make the website appear clutter. Instead, place text over a plain background so that the information is clearly seen.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks nice and welcoming the big pictures and bold text make it look friendly easy to read. On a mobile phone everything is laid out in a simple, longer format with a menu button, so it easy to scroll. On a computer, the page would look wider with more space, but the system stays the same. When you first load onto the first page of the webpage it looks very professional and welcoming, the big pictures and bold text make it look friendly and easy to read. On a mobile phone everything is laid out in a simple, longer format with a menu button, so it’s easy to scroll. On a computer, the page would look wider with more space, but the style stays the same.



	Question 2b How does the website use imagery, video and colour? 


	Answer: the website uses bright colours like green to make the important buttons stand out and easy for anyone to figure out the website, the main picture shows people cooking, smiling and different example of meals which makes the website look warm and inviting, this helps the site feel friendly and fun.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has an online chat button in the bottom right corner in a green circle which is easily visible and helpful because people can quickly get any answers about the classes without searching for contact details on the site, this makes it easy for customers to ask about the service they provide. The website has an online chat button in the bottom right corner in a green circle, having the option to ask for help on a website which is easily accessible and visible at first glace on the site is extremely helpful because people can quickly get any answers they have about the classes without searching for contact details on the site. This makes it easy to customers to ask about the services they provide.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are found at the very bottom on the website page, they may not be very noticeable on mobile as the button are quite small, this makes them less effective because people might miss them. Social media links will usually work best when they’re easy to find. The social media links are found at the very bottom of the website page, they may not be very noticeable on mobile as the button are quite small and are the button are quite small and are in small circle with just the logo which for some people may be confusing as they might to know what the social media they need to open looks. This makes these links less effective because users might miss them or struggle to find them. Social media links will usually work best when they’re easy to find like putting links on the social media at the top of the first page where users can easily find it from the menu button.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: All services are listed clearly on the front page of the website, with colourful images attached allowing the viewer to easy navigate and find the service they require.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are shown on the class pages where each class has its own separate reviews that are up to date, which helps customers trust that the company still offers good service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses very professional photos and has clear information which is organised in a way user can easily access. I would recommend this website as it offers lots of different classes and accessible to anyone who uses the website. The website uses very professional photos and provides clear information that is well organised and easy for any users to access. The layout makes it simple for the visitors to find what they are looking for, whether that is class details, prices, or contact information. The high-quality images also help show the atmosphere of the classes and make the site feel more trustworthy


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Most classes do show the prices, which helps customers know what exactly they’re paying for. The prices may seem quite high, but they match the quality shown in the photo and reviews shown on the website. Most classes do show the prices, which helps the customers know what exactly they’re paying for. The prices may seem quite high to most customers but they match the quality shown in the photos and reviews shown on the website, having reviews directly on the website makes these prices more reasonable as the good reviews talk about how spending the money an a class is beneficial and enjoyable for them, how many is it supposed to be altogether.


	Section 4 – Searchability


	Question 4a - What three words would you type int would o Google to find this type of service? 
	1.Cooking


	
	2.Classes

	
	3. Local

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  It does not appear in the top 10 website


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion website are still very important for any type of UK modern businesses, this is because website provide a place for customers to learn about the company, social media is also used for information but it is more common for customers to use the website as it has more information and is more trustworthy as it gives them a reliable source to the details about prices, services, business hours and more, website are highly beneficial to business owners as well, this is because customers can access their website without previously knowing the business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I was to make a recommendation about how to improve the website, I would add a calendar with instant booking as it would allow customers to quickly see what classes are available on the different days, this will be more beneficial to the business as it removes any hassle customers might have when booking online. If I where to make a recommendation about how to improve the website, I would add an easy-to-use calendar with instant booking. This would allow customers to quickly see which classes are available on different days and choose a time that suits them, it would also make the booking process much smoother because customers wouldn’t have to contact the business directly or wait for email responses more efficient. Overall, it would create a faster, clearer, and more convenient experience for anyone wanting to join a class. 
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