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This essay examines the convergence of circular economy techniques and Corporate Social Responsibility (CSR) in the hotel business, with a specific emphasis on Marriott International as a case study. The circular economy, an economically sustainable framework founded on the tenets of waste reduction, resource reuse, and material recycling, offers a paradigm shift in the realms of resource efficiency and environmental stewardship. CSR, conversely, pertains to the endeavours undertaken by an organization to evaluate and assume accountability for the impact it has on the environment and society at large. The applicability of these principles to the hotel sector is critical, considering the considerable ecological footprint and capacity for societal influence that the business possesses. Marriott International's CSR strategy incorporates circular economy ideas into its Serve 360 platform, with the ultimate goal of attaining sustainability and social impact objectives by 2025 (Marriott International Reports on environmental, social, and governance progress 2021). This article will examine the ways in which Marriott's waste management, energy saving, sustainable sourcing, and recycling efforts demonstrate the hotel's dedication to environmental sustainability and social responsibility, while also being consistent with circular economy principles. This examination aims to demonstrate the significant impact that circular economy practices have on bolstering corporate social responsibility (CSR) initiatives in the hospitality industry. It will provide valuable perspectives on the obstacles and prospects associated with the implementation of sustainable practices within a multinational hotel chain.

[bookmark: _Toc157679115]Circular Economy and CSR
Marriott International has demonstrated notable progress in the incorporation of circular economy principles into its corporate social responsibility (CSR) programs, with a particular focus on responsible resource management and sustainability. Marriott demonstrates its dedication to social and environmental stewardship by aligning its operations with the United Nations' Sustainable Development Goals via the Serve 360: Doing Good in Every Direction platform (Yadav et al., 2020).
An essential component of Marriott's strategy is its emphasis on promoting environmental sustainability (Yadav et al., 2020). Setting net-zero emissions reduction targets by 2050, the organization has pledged to adhere to scientifically supported objectives. This ambitious objective is supported by pragmatic measures, like the implementation of more than 5,500 electric vehicle (EV) charging stations throughout its global properties and the adoption of residential-sized bath amenities as a waste reduction strategy (Net zero coalition 2023). Furthermore, Marriott has participated in substantial environmental restoration initiatives, like as reforestation in the United States and mangrove restoration in Mexico and the United Arab Emirates, with the aim of safeguarding biodiversity and enhancing ecosystem resilience (Ellison et al., 2020).
Marriott's dedication to fostering positive social change is also noteworthy. By means of its "Bridging the Gap" initiative, the organization has earmarked $50 million to expand hotel ownership among historically underrepresented communities (Marriott International 2023). Furthermore, since 2016, Marriott has extensively educated more than one million employees on how to identify and address indicators of human trafficking, therefore showcasing its unwavering dedication to the protection of human rights throughout its worldwide activities (Howard et al., 2023). Additionally, the organization is proud of its diverse leadership, as 47 percent of its worldwide executives are female and it aims to attain executive gender parity by 2023's end.
Marriott has established lofty objectives pertaining to the promotion of sustainable sourcing and the assistance of local communities. By committing to get fifty percent of its products locally by 2025, the hotel chain will have made a substantial economic contribution to the surrounding communities while also mitigating the environmental consequences linked to food transportation (Ronzoni et al., 2022). Additionally, throughout its hotels, the organization has initiated energy conservation initiatives with the aim of decreasing carbon emissions per square meter of conditioned space by 30 percent by 2025, relative to a 2016 baseline (Yang et al., 2016). Complementing these endeavours are measures aimed at diminishing water usage and waste, such as a target to cut food waste by 50 percent and waste-to-landfill by 45 percent, respectively, relative to a 2016 baseline by the conclusion of 2025.
Marriott International's all-encompassing corporate social responsibility (CSR) strategy exemplifies the seamless integration of circular economy methods into business operations, resulting in substantial environmental, social, and economic advantages (Agudelo et al., 2019). Through the implementation of sustainable practices throughout its operations, Marriott not only bolsters its corporate image but also establishes an exemplary standard for ethical business conduct within the hospitality sector.

[bookmark: _Toc157679116]Review of Marriott International’s CSR Policy
The Serve 360 platform, which houses Marriott International's CSR strategy, demonstrates the organization's all-encompassing stance on sustainability and the circular economy. This policy serves as evidence of Marriott's dedication to "Doing Good in Every Direction," a commitment that promotes an enterprise-wide culture of environmental stewardship and social responsibility in line with the Sustainable Development Goals of the United Nations (Marriott's sustainability and Social Impact Program aims for large-scale change 2023).
[bookmark: _Toc157679117]Circular Economy Practices
Marriott has adopted several innovative practices to promote a circular economy within its operations:
· Waste Management and Recycling: According to Marriott, the implementation of residential-sized bath amenities can significantly reduce waste by around 500 million miniature bath amenity bottles being disposed of in landfills annually (Kilburn & Brettell, 2022). This endeavour is a constituent part of a broader waste reduction strategy aimed at minimizing the ecological footprint of the firm through enhanced waste management processes and recycling programs.
· Water Conservation: Through the implementation of water conservation measures throughout its properties, Marriott is actively engaged in the promotion and preservation of water resources (Chan, 2021). These initiatives are in accordance with the organization's objective of decreasing water usage per occupied space by 15 percent from its 2016 foundation by 2025, so demonstrating a dedication to conserving this crucial resource.​​.
· Sustainable Sourcing: Marriott's aspiration to get fifty percent of its product locally by 2025 highlights the company's commitment to sustainable sourcing techniques (Marriott International publishes latest report on environmental, social, and governance progress 2022). This endeavour not only provides assistance to regional agriculture but also mitigates the environmental impact of long-distance food transportation by reducing carbon emissions.
· Energy Efficiency and Renewable Energy: With the construction of more than 5,500 electric vehicle (EV) charging stations worldwide, Marriott demonstrates its dedication to decreasing energy usage and boosting renewable energy (Russell, 2021). Complementing these endeavours is the organization's overarching strategy objective to decrease carbon emissions per square meter of conditioned space by 30 percent by 2025, relative to a baseline set in 2016 (Russell, 2021).
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Marriott's significant advancements towards its sustainability objectives by 2025 provide as clear evidence of the efficacy of its circular economy initiatives. The implementation of electric vehicle (EV) charging stations, the elimination of single-use plastic, and the allocation of resources towards renewable energy initiatives serve as concrete examples of how the organization has diminished its environmental footprint (Jayachandran et al., 2022). Furthermore, the expansion of diversity in leadership roles and the provision of training for associates to identify indicators of human trafficking exemplify how Marriott's commitment to social impact underscores the wider societal advantages of its corporate social responsibility (CSR) approach.
Nonetheless, obstacles persist in the endeavour to achieve these lofty objectives. The persistent challenges lie in the scalability of sustainable practices over an international portfolio of properties, compliance with diverse local requirements, and the continuous requirement to reconcile economic feasibility with environmental and social obligations (Basak & Mitra, 2021). Additionally, as a result of its operating characteristics, the hospitality sector encounters inherent difficulties with energy consumption and waste management, necessitating ongoing adaptation and innovation in sustainable practices.
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Acceptance of circular economy ideas is not only a passing fad in the hotel sector; rather, it is a must for ensuring sustainable expansion and operation. When examining Marriott International's stance on circular economy practices in comparison to other entities in the business, one may discern a wide array of sustainable strategies and projects (Bushuyev et al., 2023).
By means of its Serve 360 platform, Marriott International prioritizes waste reduction, energy efficiency improvement, and sustainable sourcing. This all-encompassing approach emphasizes a dedication to reducing ecological harm while promoting societal accountability.
Additional organizations within the hospitality industry are using inventive strategies towards circularity, with an emphasis on waste reduction, resource conservation, and material reuse through the repurposing of products and the minimization of single-use items (Bushuyev et al., 2023). As an illustration, several hotels are reassessing their supply chains to guarantee that they are helping local communities, procuring locally, and managing trash efficiently in the vicinity of their facilities. This method encourages community-centric sustainability practices and helps local economy in addition to addressing trash management.
A study that centres on hotel chain operators in Scandinavia underscores the potential economic, social, and ecological benefits that may be derived by implementing circular economy principles. By means of cost reduction in operations, improvement of sustainability positioning in the market, and fulfilment of customer needs for environmentally friendly lodgings, these approaches have the potential to provide competitive advantages (Basak & Mitra, 2021). The research highlights the significance of legislative assistance, supply chain innovations, and new business models in promoting the implementation of circular economy practices within the hotel sector.
Furthermore, it is imperative that hotel workers and management has the knowledge and understanding necessary to effectively execute circular economy principles (Yadav et al., 2020). Training initiatives cantered around circular economy and design principles have the potential to enable personnel at every hierarchical level to actively participate in the pursuit of sustainability objectives, hence bolstering the sector's progression towards a more circular paradigm.
Upon comparing these practices with those of Marriott, it becomes apparent that although Marriott is making substantial progress towards sustainability via its Serve 360 platform, other organizations are similarly advancing in their efforts to incorporate circular economy principles into their business operations (Ronzoni et al., 2022). In addition to embracing the adage "reduce, reuse, recycle," achieving success requires reevaluating and revamping processes, goods, and services in order to demonstrate a more profound commitment to sustainability.
Industry best practices advocate for a comprehensive approach to sustainability, in which circular economy concepts permeate every facet of operations—including design, supply, material sourcing, and repurposing. This method not only facilitates environmental preservation but also fosters social accountability and economic feasibility, therefore contributing to the hotel industry's overarching sustainability objectives.
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An examination of Marriott International's incorporation of circular economy principles into its Corporate Social Responsibility (CSR) strategy unveils an innovative stance on environmental friendliness within the realm of hospitality. Serving 360, an effort developed by Marriott, demonstrates the company's dedication to mitigating environmental harm by implementing strategies like water saving, waste reduction, sustainable sourcing, and recycling. These initiatives exemplify Marriott's commitment to environmental stewardship and underscore the economic and social advantages that may be gained by incorporating circular economy ideas into corporate social responsibility (CSR) programs.
Incorporating circular economy techniques into corporate social responsibility (CSR) strategies is an imperative for the hotel industry's long-term viability, not a passing fad. This approach provides a means to decrease waste, optimize operating expenses, and bolster brand image through the fulfilment of the increasing customer need for environmentally conscious enterprises. Additionally, these endeavours support the worldwide sustainability objectives, highlighting the criticality of environmental preservation and societal accountability.
In conclusion, it is impossible to overestimate the relevance of sustainability in the hotel sector. Marriott International's exemplary conduct suggests that there is considerable room for more progress in the realm of sustainable practices. Circular economy concepts are poised to steer the sector toward a future that is more environmentally sustainable, fiscally feasible, and socially accountable.
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