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Hospitality and tourism is a significant economic force around the globe. The industry is arguably the largest and most dynamic of all the other sectors. Due to the factor of globalisation and technological advancements, this industry now has broader international values. Being one of the largest enterprises, it has some responsibilities for our ecosystem. Sustainable tourism development has been the most tickling concern of tourism businesses recently. Therefore, the following report will highlight the aspects of sustainability, the impact of tourism, the development of sustainable tourism, and the good and bad practices associated with modern tourism. 
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[bookmark: _Toc41101465]Definitions of sustainability; tourism impacts
Sustainability: According to (Grant, 2020), sustainability is to meet the current demands and needs of the customers without conceding the rights of the future generation. The idea has three foundations-
1. Social
2. Economic
3. Environmental
Organisations heading towards sustainability can take upon various measures like controlling carbon emission, consuming energy efficiently, supporting local communities, managing waste, recycling, etc.
Principles of sustainability
(Ben-Eli, 2015) talked about sustainability and its core premises and underlying principles in his study report. Some of the derived principles in simple words are-
1. To ensure a non-declining succession of resources through frugality within the economy.
2. To devise an accounting system that cues the economy and aligns with the ecological process.
3. To maintain every forms of life in the biosphere and secure the diversity of gene pool through regeneration capacity.

Tourism Impacts
The effects of tourism are prominent in modern days. Its impact can be categorised into three: contribution to the economy, influence on the environment, and enabling the growth of the destined communities. Tourism impact grabbed attention over the debates in recent years since the 1970s, in which the controversial term ‘Over-tourism’ first seemed to appear (Koens, et al., 2018). However, the impact of tourism is variable as of having direct and indirect aftermaths, and the demand is seasonal in this industry, according to (Mason, 2003).   
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[image: ](Milne & Ateljevic, 2010) estimated a 3% growth rate in the decade for 2010. Coming in 2020, the hospitality and tourism industry grew at a 3.9% direct rate contributing to about 9250 billion USD (Lock, 2020) in terms of GDP worldwide. The global tourism view has drastically changed recently sue to technological advancements mainly.					Source: (WTTC, 2019) 
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As of the report by (WTTC, 2019), the tourism industry directly contributed to about 4065 billion USD at a growth rate of 3.5%. 
Moreover, people’s living standard has been improved all over the world. People’s preferences have been changed due to globalisation factors. Travellers nowadays can book and plan personalised trips, though still many people rely on travel agencies for this purpose. Eco-friendly travel is claimed to be the future trend of the tourism industry as tourism is perceived as a crucial benefactor to the ecosystem resulting in many tourism businesses going green. Aside from this anticipated trend, the recent COVID pandemic is also expected to affect the industry. An estimation by (Lock, 2020) claims a 17% drop in the revenue earned from this sector.     
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The UK has developed its own global sustainable development program, namely ‘The 2030 Agenda’ (Gov.UK, 2019). The plan consists of two types of sustainable goals, which are SDGs and MDGs. The SDGs were signed by 193 world leaders at the UN in 2015. During the signing, UK led from the front in terms of negotiation and is also expected to deliver the goals upfront. The UK government also publishes voluntary reports reviewing their progress. Such a report published in June 2019 states that the UK is currently working on issues like poverty, climate change, health & education, and inequality.
[bookmark: _Toc41101468]Sustainable tourism development
London, one of the largest accommodators of travellers, was ranked the top destination for travellers in 2014 (Hedrick-Wong & Choong, 2014). The capital hosts almost 15 million people each year (GLA Economics, 2012). Despite being the gateway of Britain Tourism and the major contributor, (Travis, 2011) addressed the complex tourism sector of London, where he also mentioned some of the problems related to this industry so that the city can increase its capacity. Not to say explicitly that size is one of the primary requisites of sustainable tourism development. The government has brought upon various changes in its hospitality governance that might be hindering the sustainability of this sector. As a post-crisis management of the 2008 global financial declination, LDA (London Development Agency) had been terminated in 2012 (Lowndes & Pratchett, 2012). As of the abolishment, London currently has no specific guidance policy for its tourism sector apart from the general National Policy Framework. However, Britain undertook a tourism strategy in 2011 that excludes public intervention in the tourism sector, leaving all the orientation on the local and private level (DCMS, 2011). Thus, the agenda left Britain Tourism unsustainable as of the absence of two crucial factors, which are the local and central support.       
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(Pavkovic, et al., 2017), in their report on ‘Inclusive Tourism,’ talks about the importance of inclusive tourism and its economic impact on Australia’s tourism industry. There are about 4.2 million disabled tourists in Australia. According to them, the world’s population consists of nearly 1 billion disabled people, almost 15% of the total world populace. To achieve sustainability, this large segment of people cannot be ignored. According to a national visit survey on Australia’s tourism industry, disabled people usually spend more on their trips. Overall, the disabled people from Australia contributed to 17% of the total earning from this sector. The UK has almost 20% of disabled people of its total population. Alone in 2013, this group of people spent 12.4 billion GBP, nearly 20% of the total spending that year. While the wider tourism industry grew by 11%, the growth of revenue by disabled people stacked to 20%. Therefore, the UK has no other choice but to think inclusively about disabled people to achieve sustainable development in the tourism industry.   
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(Mycoo, 2006) in her case study on Barbados, one of the most desired Caribbean destinations talks about green certification, regulatory policies, and market mechanism of Barbados. In a separate section named tourism policy and planning, she claims that government involvement has a strong correlation with sustainable tourism development. For example, the Barbados government developed a concrete development plan to protect their environmentally sensitive tourist spots and concentrated on development activities in those zones (GOB, 1970). Sustainable tourism development comes with a cost that must be taken care of by the central authorities. The cost incurred on infrastructure development is easy to recover, especially if the destination is Britain. Moreover, to minimise the environmental impact, government intervention is necessary. Overall, environmental regulations, creating a dynamic market, and environmental policies are crucially vital for sustainable tourism development. 
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[bookmark: _Toc41101472]“Greening Your Business” – practical steps for hospitality and tourism business to adopt and introduce sustainable approaches for operational procedures and practice
Conserving energy consumption might be the first approach for a tourism business to go green. Hotels use a large amount of energy in their services and operations that might be conserved to reduce future energy crises. Hotels across the world rank in the top five electricity consumers. Hospitality businesses can think of renewable energy to save energy consumption. If anyhow these hotels can conserve their electricity consumption, it would increase their revenue generation, bolstering their economic condition.
Moreover, it would be a great approach to environmental and social awareness. Minimising the carbon emission would be the next approach to sustainable tourism development. This industry alone is responsible for 2% of the global carbon emission (Vadam, 2015). Using energy efficient machinery might reduce the electricity as well as the CO2 radiation. Furthermore, hotels can reduce their water usage by reducing the amount of washing they do. Businesses can also implement a mightier waste management system for them, which can also help generate their energy to consume. Transport companies can think of upgrading their vehicles that might as well be the saviour to their economy, environment, and social impact.        
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Sustainable development is nothing but a shift from the existing position to an active and practical approach. Companies can take advantage of sustainable development to innovate their brand image (WBCSD, 2020). As people become more concern about green policies, the market environment changes. No other industry is as dependent on the customers, as is the tourism industry. Therefore, it would be the wisest choice for any hospitality business to consider sustainable and green development. Modern companies are nowadays more aware than ever of their impact on the environment and society. The marketers in the hospitality and tourism industry can establish themselves as the brand innovators using sustainable development. The marketers are responsible for showing their awareness regarding sustainability to their customers so that the customers feel pleased with the fact that their beloved companies are aware of the impacts on the environment as well as the society.   
[bookmark: _Toc41101474]Sustainable transport
To secure a sustainable future for transportation methods in the tourism industry, companies need to be aware of their carbon emission through their travellers’ transport system. The amount of discharge is directly correlated with the number of tourists and the way they travel during their trips (Peeters, 2017). According to the claim, the distant and exotic destinations are more desirable to the tourists. Therefore, as this trend comes up, the distances travelled by the tourists also increases. The more the distance, the higher is carbon emission, unless that transportation mode is effectively greener. Thus, it is high time the transportation companies incorporate a standard for their fuel efficiency along with an airways offsetting system. A great example of how to make the transportation system sustainable can be the congestion charging policy of London. The car traffic in London reduced by 90%.
Moreover, the public was supporting this law as all the earnings from this charge were spent on transportation improvements (Transport for London, 2003). However, the bill was flexible only for vehicles that emit lower carbon. As a result of this policy, London’s economy, environment, and social all three aspects were shifted to sustainable development.    
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Marriot hotel is a subsidiary of Marriot International Group, which is an award-winning organisation for its approach to sustainability. The company started working on sustainable goals in the year 2016. Its newest sustainable programme is called ‘Serve 360’ (Marriot International, 2018) that will extensively work on the 17 SDGs designed by the UN members. Marriot’s specialised 360 programs will focus on four aspects, namely NSEW. 
Nurture: The company targets to nurture the world, and it will start by investing in the natural resources in its local community. 
Sustain: The Company aims to mitigate all its operations that may risk the climate. Moreover, they plan to build sustainable hotels.
Empower: The Company has its extensive focus on workforce diversity, equality, facilitating the disabled people, and refugees. 
Welcome: It also will initiate the promotion of peace, cultural awareness, and an inclusive travel environment for all. 
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The global council for sustainable tourism has set four themes of sustainable practices for international hotels. These are: 
1. Sustainability planning for efficiency: Banff national park has a reputation as an environmental leader, and it has developed a master plan to represent the heritage while promoting the local community. The zone has a sustainable infrastructure practice according to the set policy by the municipal. 
2. Enhancing social and economic welfare: The authority encourages home-owners and developers to install energy-efficient and eco-friendly buildings. The local community earns a lot through the heritage program.  
3. Representing cultural heritage: The Park has excellent accommodation for wildlife. The authority has strict policies to preserve its wildlife.  
4. Minimising negative impacts on the ecosystem: The Park lies within the transit roadmap of renewable energy. Moreover, the municipal has laws regarding landfilling with waste materials. Banff Park has a specific limit of utilities. The park has water usage policies that show its awareness of the ecosystem. 
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Conclusion
Tourism is a global phenomenon that provides memorable moments to tourists. The tourism industry is a great accumulator of capital. In recent times, the tourism industry is being bewildered with the demand from customers regarding green tourism. This era is a shifting age for tourism businesses. It is high time they think not only about profit but also become aware of the future. 
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