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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website loads quickly and efficiently, offering a pleasant user experience. It’s simple and organized design makes navigation easy. Pages and menus respond promptly, so users can access information without delays. The site works well on both desktop and mobile devices, ensuring its functionality across platforms. Overall, it provides seamless browsing, allowing visitors to find features like booking options and menus with convenience and ease.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: This website has several sub-pages, like menus, booking, events, and accommodation. It’s easy to navigate with a clear menu at the top of the homepage. Each sub-page is well-organized and provides detailed information. Prospective customers can quickly find what they need, like booking a table or viewing the menu, making the site user-friendly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book directly on The High Field Edgbaston website. It has a booking section where users pick the date, time, and party size. The process is simple and easy to follow, making it convenient to reserve tables or plan visits.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: It could be improved by simplifying navigation and making the booking process more easy. Adding a search bar would help users find information quickly, while enhancing mobile responsiveness and accessibility features like text resizing or screen reader compatibility would make it more user-friendly. Including interactive elements or visuals could engage visitors better, and optimizing loading times would ensure a smoother browsing experience for a wider audience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean, appealing design with inviting visuals. It looks consistent across devices but adapts well to smaller screens on mobile for easy navigation and readability. The desktop version provides a wider view, while the mobile version focuses on simplicity and functionality. Both versions are pleasant to browse, ensuring users can explore the site’s features effortlessly.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: It uses high-quality images of the venue, food, and events to create an inviting feel. The warm and elegant colour scheme complements the visuals and enhances the design. While videos are not a major feature, the imagery and colours work well together to provide a visually appealing and engaging browsing experience, making it easy for visitors to explore the site’s features and offerings.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This website does not have an online chat tool for inquiries. While contact details and booking options are available, adding a chat feature would improve usability. It would allow customers to get instant answers and assistance, making communication easier. This addition could enhance the overall user experience by providing quick support for questions about products or services.


	Question 2d – How effective are the social media links on the website?


	Answer: The High Field Edgbaston website has clear and easy-to-use social media links, connecting visitors to platforms like Facebook and Instagram. These links provide updates, promotions, and insights about the venue, encouraging user engagement. They effectively promote the brand’s online presence and help customers stay informed. The quick access to social media enhances the user experience and supports the venue’s services by fostering interaction and keeping visitors connected.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: It clearly shows its services, including dining, events, and accommodation. It uses specific sections for menus, bookings, and event details, making information easy to find. The user-friendly layout with clear headings ensures customers can navigate quickly. Descriptions and visuals effectively explain the services offered, helping visitors understand and explore what's available.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for The High Field Edgbaston are available through linked platforms like Tripadvisor. These reviews provide up-to-date feedback on various aspects like food, service, and ambiance. Regular updates ensure visitors can access current insights to make informed decisions. By featuring recent reviews, the website builds trust and transparency, helping users evaluate the venue’s offerings with confidence.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Its high-quality service through elegant design, detailed menus, and fresh, sustainable ingredients. It emphasizes excellent dining, events, and accommodation for a memorable experience. I would recommend it for its welcoming atmosphere, ethical sourcing, and diverse offerings. Whether for a casual visit or special occasion, its commitment to quality and customer satisfaction makes it an ideal choice for friends and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website clearly shows prices for dining and accommodation in the menu and booking sections. The prices match the high quality of service, reflecting the use of fresh ingredients, elegant design, and excellent customer care. This transparency helps customers make informed decisions and aligns with the venue’s commitment to a premium experience. The clear pricing builds trust and ensures visitors understand the value of the services offered.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.gastropub Edgbaston

	
	2.Acomodation Birmingham

	
	3. dining in Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: If these words are typed as written above the website appears in the top 10.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are crucial for modern UK businesses, offering a professional hub for information, branding, and customer engagement. They provide 24/7 accessibility, helping customers explore services, make bookings, or contact businesses easily. While social media is widely used, websites give better control over design, content, and functionality. For The High Field Edgbaston, the website builds credibility by highlighting menus, events, and accommodation options. It fosters trust and promotes services effectively. A well-designed website keeps businesses relevant, complements other digital platforms, and provides a seamless customer experience. In a competitive market, websites remain vital for reaching a broader audience and showcasing offerings clearly. Their relevance persists as they adapt to changing digital trends, ensuring businesses stay visible and connected.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve The High Field Edgbaston website, adding an online chat tool would be ideal. This feature provides instant support, answering customer questions about dining, events, and accommodation. It simplifies communication, making bookings more efficient and enhancing the user experience. A chat tool boosts engagement, ensuring visitors feel valued and supported. This improvement strengthens the website’s functionality, aligning with its premium service goals. Real-time assistance builds trust, making the site more user-friendly and appealing.
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