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Has the media changed how we view art?

The overall theme of my exhibition is to show the impact of creating replicates of different artworks. I aim to display these copies in a way that people will consider how the value of each of these artworks has diminished, as they no longer show the true purpose of what the artist intended from each of their artworks. Nietzsche’s theory on creativity explores the idea that there are two competing creative energies; the Apollonian and the Dionysian. Apollonian is the rational intellect, where as the Dionysian is the emotional aspect. Nietzsche’s theory shows that he believes that society favours the Apollonian. In this situation the Apollonian is represented as the media. Taking a back handed spin on what an artist really wants to make but instead having to create new ways in which art is having to be relevant.
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The first artist I want to include is Banksy. Banksy’s hidden identity caused his work to be something to be celebrated when the public find it, which is very different to the impact normal graffiti’s have. Through his controversial graffiti, he talks about political and social issues the world is dealing with. Banksy is an anomaly to the theme of my exhibition, for the reason that, he has used the population’s opinion of him on social media to create this name for himself; from every time he gets tagged in on Instagram or tweeted on Twitter.  As a result of this hype he has been able to create pieces all over the world and exhibit his work in unique gallery settings, his most recent being Dismaland at Weston-super-Mare in September 2015.Banksy. 2004. Kissing Coppers.


The next artist I will be looking at is Duchamp. The word readymade was first used by artist Marcel Duchamp. Duchamp’s earliest piece was Bicycle Wheel (1913) – a wheel mounted on a wooden stool. This was a new form of art created from manufactured objects. There are many of Duchamp works which could be replicated very easily within the idea of Ready-mades. The Ready-mades were created by him presenting everyday objects as art. He selected mass-produced items naming them as art and giving them titles. The art world was not happy with these allegations but Duchamp argued, “An ordinary object [could be] elevated to the dignity of a work of art by the mere choice of an artist.” (Deane Tucker, T. 2009. Derridada: Duchamp as Readymade Deconstruction. Page 45. Lexington Books. Lanham, Md.) 


[image: ]The work of William Morris has been reproduced countless times for merchandising over the years within interiors.  Should his importance in being one of the Founders in creating the arts and crafts movements be celebrated? For the impact in what he has had on many other designers to this day I believe it should. His work from this started to revolutionise the aesthetics idea in applied arts as he founded Morris and Co in 1862. Aestheticism began to be commercialised, this is when the work slowly became more tailed to people’s demands rather than what the designers wanted. Marxist aesthetics was created by the theories of Karl Marx. It demonstrated the materialist approach of Marxism in art within cultural opinions. Different theorists only look at certain aspects of Marxist aesthetics without using all of Marx’s theory. Theorists have worked at connecting the theories of Marx and Freud. Currently they are looking at how this works within modern day mass produced materials and the effect they have on the environment.  They are also exploring how this fits into semiotics in modernism and post-modernism. William Morris, as a Philosopher, studied how to create art with successful aesthetics. This would then look at how the environment would affect the mind causing the artist’s outcome to change when creating art. Morris, W. Sunflower wallpaper. 1879.
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Duchamp, M. 1917. Fountain.


Duchamp's Fountain created in 1917 is probably his most famous readymade sculpture. This piece was first submitted that year in the Society of Independent but it was rejected by the exhibition committee, and sadly the original is lost.  The artwork has been reproduced as a replica; made from glazed earthenware and painted to resemble the original porcelain.  A copy was created in 1964 and is on display in the Tate.  The impact of Duchamp’s work was something of a lack of understanding in meaning that the purpose of what he was trying to do to communicate within these different pieces were lost. He has been quoted that this reaction to the fountain was the cause of this misunderstanding - ‘…based on a reaction of visual indifference, with at the same time a total absence of good or bad taste…’ Duchamp as quoted in The Art of Assemblage: A Symposium, The Museum of Modern Art, New York, October 19, 1961. In the committee’s defence why would they want to display a urinal, presented the wrong way round on its back, and was signed and dated ‘R. Mutt 1917’. 








[image: artist%20photos/250px-Marcel_Duchamp_Mona_Lisa_LHOOQ.jpg][image: artist%20photos/banksy_7.jpg]Banksy. 2007-2008. Mona Lisa Bazooka.

Duchamp, M.1919. L.H.O.O.Q..


Many images of the Mona Lisa have been recreated. These are two images from when Duchamp and Banksy recreated this famous image. The piece gets recreated everyday throughout social media. This is the simplest way of showing how an image has been commercialised and recreated. But does the duplication cause devaluation to any piece? In conclusion, I feel it has not, it has just caused more people to learn and have the feeling that they want to go out and explore art.  

[image: ]Banksy. 2007. There is Always Hope.


Banksy’s most recognisable piece is probably There is Always Hope. The image has become something that is iconic. The image can be found on paintings, shirts, mugs, and any other form of merchandise that you can imagine. I believe that the image is showing a strong hidden meaning as does most of his pieces. It shows that what the girl wants is just within reaching distance and there’s always hope that she can achieve this.

Banksy has been very clever when creating a hype around his work. The community do not know the real face to the artist.  The only way the artist is recognisable is through a tag, showing people where he has been. This has allowed him to create a world where people become excited to see a new representation be touching on a subject that has a big relevance to the society we now live in. Exit Through the Gift Shop: A Banksy Film is a film directed by Banksy in 2010 showing street art footage of how people go about making street art.
[image: ]I aim to exhibit all these pieces of work in a gallery space. I have chosen to place these pieces within the Maxi in Rome. This is because of its outstanding beauty as an architectural space. The space was designed by Zaha Hadid. The building was designed to represent bending oblong tubes overlapping. This is to resemble a piece of massive transport infrastructure.

I have designed a simple floor plan of the ground floor of the building which is where the first main gallery space is highlighted with red lines. This is a very interesting space lit up with led lights going through the centre of the room. Although I think broadcasting these pieces would work well in this space I don’t think it really shows off my theme of working in replicas, so, I want each of my pieces to be recreated into different types of souvenir/memorabilia. This would mean that the exhibition would no longer be in a gallery space but in a shop. The Maxxi’s shop is placed within the lobby and is highlighted as a square. The space is very simple. I want to print images onto t-shirts, mugs, postcards and coasters, basically like a gift shop. I want to do this so the artwork looks unimpressive, as only the original is impressive. MAXXI Rome photographed by Peter Bennetts.


I feel displaying imagery of these pieces of work will show the impact of creating replicates of different artworks. To make sure that people are talking about this work I will make sure to display a live feed of the attendant’s comments through different hashtags, which in result will end up acting like a comment book / review page. I hope that the result of the work would be positive as it will prove that the true purpose of what the artist intended from each of their artworks has diminished. 
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