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Executive Summary
[bookmark: _Hlk129281516]As a result of examining cultural differences between Spain and the United Kingdom, this report provides a handbook to assist employees in providing effective hotel services.
Due to the highly diversified and demanding nature of the hospitality industry, its workers must possess the necessary skills and traits to be able to survive in this rapidly changing marketplace. An intangible product of the hospitality industry is the service that they provide to their visitors (Chon & Maier, 2009). Hence, hospitality workers must have not only academic skills but social skills as well to meet the increasing expectations of visitors as the industry diversifies. Culturally aware hospitality workers can offer excellent customer service and actively engage in teamwork, allowing them to correlate with their co-workers as well as fulfil their guests’ wants, needs and desires in order to exceed the expectations of their guests.
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Introduction
Staying sensitive to the contrasts and patterns between two cultures is referred to as cultural awareness while interacting or speaking with people from different cultural backgrounds.
Geert Hofstede was successful in in his research as he found six unique models that can be used to evaluate a culture in a transnational community. The cultural dimension is an independent attraction for one of the external variables that distinguishes nations from one another. The six dimensions are individualism-collectivism, uncertainty avoidance, power distance, masculinity-femininity, long-term orientation, and indulgence.
The distinctions between Spain and the United Kingdom will be discussed in this report using Hofstede's theory.
Findings
The hotel is located in Spain. Spain is a collectivist culture based on the culture of ancient Rome, with personal character and integrity valued, the family being the central social unit, and the majority of the population being Catholic. 
It has been noted that Spain’s most tourists are coming from United Kingdom. The history of the confederated countries, historically Christian religious life, contact with European cultures, customs of England, Wales, Scotland, and Ireland, and the consequences of the British Empire all had an impact on British culture. Being English is frequently associated with humour, heritage, and good manners. For England's cultural life, the government minister in charge is the department of state for digital, media, sport, and culture.
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The power distance dimension reveals that Spain has hierarchical society while United Kingdom’s culture considers it important to reduce human inequality. Individualism dimension exposes that Spain is a collectivist country while United Kingdom is individualist. From the third dimension it has been exposed that United Kingdom is a masculine society while Spain is a more consensus society.
On uncertainty avoidance Spain reached a high score while United Kingdom has a low score.
The long term orientation dimension Spain is a normative country and at the same time United Kingdom a dominant preference cannot be identified with a score of 51 on this factor.
The indulgence dimension refers at how much a someone tries to restrain their inclinations and urges shown that the two countries are quite different. United Kingdom score reveals that are indulgent while Spain is not.
It is essential to remember that all cultures are important and that the employees are providing best services to the consumers. 
Employees must keep interactions polite and friendly, balanced with humour and humility, even when under pressure.
Employees are to keep a balance between directness and sensitivity when discussing difficult topics.
Employees are to use humour to criticise or ridicule something that is not serious and be patient with smaller inconveniences.
Employees must be tolerant and mindful of the procedures in place (for example, when queuing). It's possible that the efforts to upset the established order or rush someone along will go unappreciated, making the wait even longer.
Employees can recognize someone's UK origins (e.g., England, Scotland, Wales, or Northern Ireland), but it needs to be avoiding using clichés to categorise them.
It is required to avoid bragging or making extravagant remarks that seem to suggest that the employees are better than other people. It's common to view boasting and bragging as forced and annoying.
Avoiding being too critical in front of others. Because the Brits like to avoid conflict, complaining aloud in front of them—for example, to a waiter—will likely humiliate them.
When starting a conversation, it is better avoiding enquiring about personal topics. It is doubtful that further investigation will promote openness if someone is not truthful about a subject of discussion. It's preferable to switch the subject to something less intimate such as weather.
British jokes should not be taken too seriously or literally because they are intended to be teased.
Employees must be aware the greetings are typically informal within social situations.
The handshake is the most common form of greeting and should be firm but not overbearing.
In some informal settings, the employee's name might be spoken in front of the entire group, and it is anticipated that they will socialise.
When they first meet someone, the British avoid being too intrusive by not asking many questions. 
The British value personal space, and it is polite to maintain an arm's length distance when speaking.
For the most time, gestures are often modest and polite. For instance, touching the nose represents that is a secret. By exposing a V-sign with the index and middle fingers, palm facing inside, and top of the hand facing the other individual is rude. This expresses "up yours" culturally. The V-sign, palm facing outside represents the sign of peace/victory.
Conclusion
Even though both countries are located close to each other the societies differ from so many points of view as have been demonstrated in the findings by using the Hofstede's framework. Also, the hotel handbook presented will help employees to be aware about their guest’s culture and ensure great service is offered.
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