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Greenwashing. A word that people would assume means something sustainable, eco-friendly, and environmentally beneficial. That unfortunately is not the case. In today's world, global companies are using the pretext of greenwashing to hide behind, so they can sell their product, their reputation, and their automobile company to the public. They use this as a means of assembling and growing their capital, profiting on their customers’ trust and obliviousness, since environmental degradation worsened, (Wu, Y., Zhang, K. & Xie, J. 2020). Since the Volkswagen Scandal was revealed to falsify automobile emissions data, greenwashing has significantly increased worldwide, (Yang, Z., Nguyen, T., Nguyen, H., Nguyen, T. T. N. & Cao, T. T. H. 2020).
After delving into various pieces of research on the causes and problems of Greenwashing, I found that there are 7 main factors that are found to be the ‘Golden combination’ of the root cause in Greenwashing. These include; Emotional appeal, insufficient regulation, deceptive marketing. Lack of standards. Consumer demand and market pressures as well as global market competition. Companies face immense pressure from stakeholders as many enterprises are paying more attention to environmental concerns globally. This has a drastic impact on the achievement of economic growth and ESG goals, therefore leading to the company choosing to greenwash as a rebranding attempt. (Esposito, P., Doronzo, E., Riso, V. and Tufo, M, 2025). 
These organisational factors lead companies to make misleading statements enhancing their product and reputation without making genuine sustainability efforts. Greenwashing hinders progress in adopting an eco-friendlier practice and efforts as well as slowing down the transition to a greener economy. These factors were easily evaluated via the Fishbone Diagram, (Young. Quality Improvement).
Then we must ask what can automobile companies do?
Companies must prioritize transparency, accountability and make genuine sustainability efforts for them to build trust with their customers and stakeholders, as greenwashing result in ethical and environmental harm, (Szabo, S. and Webster, J. 2020). By addressing the regulation gaps to confront MNC’s before attracting them, (Yang, Z., Nguyen, T., Nguyen, H., Nguyen, T. T. N. & Cao, T. T. H. 2020), as well as the internal challenges that contribute to greenwashing, businesses can then foster a more authentic commitment to environmental responsibility. Companies should implement new safeguarding and sustainable procedures to avoid greenwashing for maintenance, review and updating of marketing aspects as well as to train their staff in making sure that all policies are followed through, (Rimell, 2023).
Similarly, the public as customers have a huge influence on minimizing greenwashing. You, as the public can look for evidence that proves a company is eco-friendly and not just greenwashing. Doing your own research, looking for confirmation to see if there are third-party certifications, stamps of approval with no vagueness will have an impact on the greenwashing agenda. Additionally, to make sure you keep up to date with the latest information on the ever-changing sustainability landscape as automobile companies appeal to consumer emotions. If we combine all these factors the transition from greenwashing to a greener economy will be far easier to achieve.
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