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The three key words which I have decided to use are as follows; 
· Psychology 
· Influence 
· Effect

The use of subliminal advertising in public spaces
And the affects it may have on the public.

The use of subliminal advertising has been used for years, with businesses and companies using it for their benefit. The use of subliminal communication is that it is able to bypass the conscious and tap into the subconscious, this provokes the target into buying certain products or moving them in a certain decision or even behavioural patterns. A deeper look into why subliminally targeting an individual may lead them to certain actions, crimes, decisions and other aspects of life which we would normally deem ourselves to be in control of and be able to make decisions not based on companies telling us so. The use of subliminal advertising has been used for years, with businesses and companies using it for their benefit and some using to portray certain messages. My hope is to explore the reasons behind using this and if there has been verified studies undertaken to determine if using psychology will help in regard to sales but also the negative effect on the health of the individually physically and/or mentally.


Psychology 
‘Since the 1950’s people have feared that words or images briefly flashed on a screen or concealed in an advertisement have the power to make us buy certain products or even vote for a certain political candidate.’ – Zimmerman (2014

· [image: ]Flashing Images at an audience will increase sales (Vicary, 1975)

Scientists have proven that you are able to change the behaviours of people through the use of subliminal advertising, with the study showing that the sales of popcorn and Coca-Cola went up when consumers were faced with the flashing images at the movies. 

With it being said, subliminal messaging within ads and consumer experience has been frowned upon for many of years. The reason of this is that people aren’t willingly looking at the subliminal message and therefor might feel outdone or maybe even insulted if things pass, they’re level of perception. This may leave individuals feeling manipulated by the image that they are seeing. 

The psychology behind subliminal ads is something that has been debated for years, with Zimmerman stating that since the 1950’s individuals have actually feared the thought of having someone being able to manipulate the choice they make on a daily basis. This shows that sometimes it may not be such a tactical move in the eyes of companies and businesses as it may backfire. 

This is what happened when the public then called out market researcher James Vicary, He is the one who conducted the experiment, and this prompted the CIA to write The Operational Potential of Subliminal Perception and this was their own study and research into subliminal messaging. Later on, it was revealed that he did not conduct the experiment in the first place, it was all a hoax and the figures in which he claimed had been affected by the experiment were fraudulent. 

Subliminal adverts can be seen to challenge the trust of the consumer, if they know they have been targeted by such a form of marketing. In some cases, consumers have taken to the media to try and blame brands and companies for damages that they claim that subliminal advertisements caused them. 

“They claimed that Judas Priest had hidden subliminal messages like “try suicide,” “do it” and “let’s be dead” in their cover of Spooky Tooth’s “Better by You, Better Than Me,” influencing Vance and Belknap to form a suicide pact.” – Grow (2015) 

In this case the public had turned against the thought of subliminal ads and indeed did they claim that had been influenced and brainwashed by the words during the band’s music track. Which was then found to be not the case when the song itself was played in court, played normally, backwards, forwards and sped up and slowed down just to show that the words that the boys had claimed they heard, were not existent. 

The psychology behind subliminal advertising is that we are driven into purchasing certain things due to what we see or what we think we see. 

‘The evidence suggests that up to 95% of our purchase decisions are directed by sub-conscious mental processes’ – Cole (2018) 

Cole explains that businesses may very well target the subconscious mind to try and get more sales or more traffic into stores through the use of flashing images and text on screen devices or in public spaces. And thus if the experiment that Vicary had claimed he had done actually happened and the results were as he predicted, then there is solid fact that attacking the subconscious mind with instructions for the host will direct the host to taking part in certain actions, events, purchasing certain products or even a complete change in the persons personality. 

A huge part of being a human is having the control over little things such as purchases, food and drink and also products, it is not surprising that a few have taken the fact that people are trying to control them seriously and are acting out about it. 


[bookmark: _GoBack]Influence 
Using subconscious methods of advertising influences the public in ways they don’t even acknowledge, and that’s the beauty of it. As it touched the subconscious instead of the conscious, the perpetrators are freeing themselves of any liability when it comes to repercussions in regard to the people who will view the ad and may find something offensive within. 

Due to the legal barriers surrounding the use of subliminal advertising in certain states in America and the United Kingdom, it must be treated with the upmost care when creating a piece that touches the subconscious. 
[image: ]
· Banksy, Port Talbot (2018) 

Influence can be found anywhere within the media and broadcasting companies. Artists such as Banksy and other controversial artists expose what we are being sold and also the corruption within corporate businesses. 

Banksy has been a major part within the creative industry showing subliminal advertising to the public. With his work being sold for millions in the art auctions around the world, all this is done without his consent, but the art dealers over the world strive for such a piece of work. 

In recent days his work has become more apparent to the public with it highlighting areas within the world the world that we may not see otherwise, and with the art being visually attractive to the eye, it shows the influence of the town in which it was illustrated on the residents who live there and call it home. 

The images in which I will be exploring are exploiting the industry for the distress that the production process causes further down the line. The images question profit and whether it is worth it for the benefit of our health. Subvertising and psychological theory show that by providing people with information that they don’t know in a visible form, can be understood better and gives the viewer a clearer understanding. 

From living in Port Talbot, myself I have found that with Banksy having recently covered a garage with his art, it has sparked a lot of debate and question online whether it was actually a benefit to the town that the issue it is causing is harmful. 

It is a problem that the town has faced for a long time and current residents find that the art that has been left behind by the infamous artist paints the town in good light, and this is something that I strongly disagree with. It shows the issues that the residents face and in my personal opinion could be used as propaganda against the steel industry. 
 
This Artist may not seem directly related to subliminal advertising but as the response that was given from the piece of art it seemed that the message it was stating may not have been understood as the artist intended. With the image portraying port Talbot in not such a good light. Other street artists have used the power of the public space to show the community some underlying problems that may be within the space by highlighting the problem and showing it in a different media. 

In a world where everything has become data and the people who lead this country gain less and less respect through the fight for power, we need a visual escape. To give us something different to look at other than the typical elections or the breaking news from another country. This visual entity that the street artists of our generation are providing us don’t just mean ‘graffiti’. It may be a form of propaganda, but it is against the hierarchy. It makes the ones in power question ethics and understanding. It makes us wake up to the real happenings.
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Skittles - Berry Explosion Packaging

Effect
This packing which was designed by skittles ad agency was one to make the public speak, when it was released the topic of conversation was that if you looked closely you would see another word being portrayed within the image somewhere. This was found by many and 
the effect that this would have on the public could potentially terrible for the company, using the subconscious mind to attract business or gain exposure. 

This has been seen in many cases and there have been many studies taken to see whether the effects of such advertising are negative or beneficial to us has human beings. If the use of subliminal advertising can have lasting effects with individuals mentally. 

‘The controversy of subliminal tactics started way back in 1950’s and it has been used for increasing sales and also to bring changes in consumer behaviour. Subliminal messages also create anxiety and as a result of it people tend to lessen their anxiety through smoking, drugs and over eating.’ – Sofi & Nika (2013) 

As written, it is seen that the use of the ads may not be able to give the desired response, with viewers of the ad becoming effected by the messages which are being portrayed. This leads us to the effect of brainwashing and subliminal control. This is also illustrated in the case where the two young teenagers had committed suicide from thinking they heard something in a song played by Judas priest. 

I will be looking into papers such as this to find out what the extent of the effects are. What the initial thoughts are when the ads are viewed, and how subconsciously we relate ourselves to the businesses that make themselves the most apparent. They are the ones that we see within our daily lives and are compelled to go back to the same brand with rare change happening. How they become a household name, so people know the imagery and the face of the company before they proceed to buy the products, they have seen it before, they know what they are buying. The fear of changing product is the fear of not having the same quality or the same customer experience. 


For this to cause such an effect on the viewer is not at all on a moral line. For someone to feel compelled to buy a certain product without it being registered by the conscious mind is not a good way of aiming your ad campaigns. And in some cases when it does lead to death and other serious implications the company don’t admit to any liability and are able to do it again so freely. In some countries the use of this kind of advertising has been band and is not allowed on either print, digital media or billboards. This may have helped hundreds of individuals within the community as we are unaware of the power that subliminal advertising could have over people who are influences easily. 

Using psychology against a person has been used for years with propaganda for the war and also sales techniques which may give us the urgency to buy a product today rather than tomorrow. These techniques are discreet and don’t necessarily cause us any distress or harm among viewing them for a certain period of time. Other instances show that showing this can lead to people acting differently and doing things they wouldn’t normally do. 




Conclusion
From researching the above methods of subliminal advertising and discovering the use of it can actually not only lead people into buying certain products or taking part in certain events but it can also lead certain individuals to commit crime, suicide and other actions which are deemed to be against public safety. 

These have led me to find more information regarding the legalities and the regulations of subliminal advertising within other countries and to research into the facts and figures of sales if the country willingly shows subliminal ads. 

With them not being currently shown in the United Kingdom I will be researching the reasons behind that and if there have been any instances where it has affected people in other ways than stated and spoken about above. 

The questions I will explore more into within this field is are they more subliminal messages given to us that our subconscious doesn’t even pick up, is there a potential for this to be more devasting that the cases stated above and why in some countries have the illegalised the use of subliminal advertising. 
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