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APPENDICES

CHART 1 –  RESOURCES NEEDED TABLE
	Resource
	Reference 
	Price/estimate price.

	Microphone / Headsets / Speakers / Mixer
	https://www.astralsound.com/announcement-system.htm

	(£192.00 including VAT) per day, including delivery.

	Projector / Screen
	http://www.av2hire.com/pricing.html

	£80 - £350 (excluding delivery)



PHOTO 1 – BBC (2019) EXTENDING ARTICLE 50
[image: Chart on extending Article 50]

LINK 1 - https://www.eventbrite.co.uk/e/andrew-adonis-brexit-remain-a-public-meeting-in-swansea-tickets-57208454026 

LINK 2 - https://www.swansea.ac.uk/morganacademy/previous-events/postbrexitcymru/

LINK 3 - https://www.irishtimes.com/news/ireland/irish-news/limerick-man-walking-from-swansea-to-london-to-join-people-s-vote-march-1.3821008

LINK 4 - https://www.walesonline.co.uk/news/wales-news/welsh-woman-says-shes-shut-15958927 - 


























1. INTRODUCTION

This report will be looking into the concept, planning and creating of an event called “What the F is Brexit” from who will the target audience be, what is the purpose of the event, when the event will take place, and why the event should go ahead, all with the intent of bringing “What the F is Brexit” to life within the “Creative Bubble” building 


1.2 REPORT BRIEF

This report has to identify a creative event idea that could be created within Swansea’s own “Creative Bubble” The event needs to compliment the venues already extensive and varied events portfolio, but also providing a diversity to what has already been provided in the past within the venue but also within Swansea. This report must show a defined knowledge on what the event is and who it is being provided for and why. There must also be a great understanding on finances throughout the event which must be identified within this report making sure that the event would be financially sustainable, making sure it breaks-even.
What you will find in this report is market research, demographic research, account of the operational requirements for the event, an outline of resources required, and the incoming and outgoing costs, and most importantly why this event would prove to be the best for the cliental and the venue.


2. EVENT CONCEPT

“What the F is Brexit” is an educational event to help inform people about all things Brexit. It’s been all over the news worldwide, but what does Brexit mean to us as Wales, as Swansea, and as individuals? This is a chance for the people of Swansea to ask any questions that are concerning them. We want to get local politicians together for a Q and A to help answer any question, from how will Brexit effect University funds, how will effect local traders, to does Theresa May talk to Noel Edmonds on March 12th? 





2.1 BACKGROUND OF THE CREATIVE BUBBLE

The “Creative Bubble” is located in Swansea, witin walking distance of the Swansea Business School and train station at 13 Cradock Street, Swansea SA1 3EW. 
The “Creative Bubble” was created by The University of Wales, Trinity Saint David collided with Swansea BID in June 2013with the intent to improve Swansea’s City Centre and its economic, social, and cultural future, by using the venue to help students explore way to create new projects, ideas, and businesses that can one day by brought into the City Centre, whilst practising how to handle a venue and business connections.
The director Lucy Beddall helps bring the creative bubbles intent of encouraging and allowing students explore their ideas to use the space as they imagine and desire in a safe environment. All students from different backgrounds of study within the university are allowed to hire and use the space, from events and business students using it for exhibitions and pop up shops to performing arts students using it for workshops, rehearsals to performances. 
The project venue also provides internships known as “Student Enterprise Interns” that are a helping hand to support any and all activities that take place within the venue but also gain knowledge and experience from looking after then venue to making new connections and building up ideas.
According to the University of Wales Trinity Saint David (2019):
“The project ultimately seeks to improve the economic future of Swansea by increasing footfall and supporting students who want to set up their own businesses. It also adds to the rich culture and vibrancy of Swansea. Since 2013 over 11,000 people have set foot in the shop to visit hundreds of pop-up student projects.” 

You can see and find some of the events that “Creative Bubble” have previously had within their venue on “Link 1” under Appendices









2.2 TARGET AUDIENCE

For this event our target audience is students, local businesses owners, university representatives, politicians, and councillors within Swansea. As this event is open to anyone that can vote, the target age range of the audience would be 18 and above.
In the year 2017 there was approximately 3,125,200 people living within Wales, almost 8% of that population lives within Swansea with an estimate of 245,500 people living within its city. According to Swansea.gov.uk (2019) “Swansea now has the second highest population of the 22 Welsh local authorities”. 
Within Swansea there are 72 elected councillors, 7 Assembly Members, 3 Members of Parliament, and 4 Members of the European Parliament for Wales from various political groups according to Swansea.gov.uk (2019) this is a great number of people to be able to invite as guest but also as speakers as they are likely to have the best knowledge on Brexit to be able to answer questions within and about the Swansea area.
There are an estimated 24,000 students that are studying in Swansea, shared between Swansea University and University of Wales Trinity Saint David, also there is around 35,000 businesses in and around Swansea and Swansea Bay according to Swansea.gov.uk (2019).


2.3 DESIGN AND LAYOUT
For this event we would need to really consider the design and layout to properly accommodate such a vast age, and background range of a target audience, a number of resources would be needed to make this happen. 
Communication is key to this event as it is a questions and answers style event, so there needs to be good resources for communication, from microphones, speakers to mixers.
 A possibility would be to hire a projector and screen to use to it to announce who the speaker is and to show what the question is as well as other information that may need to be announced on the day. For this event it may also beneficial to have a stage for the speakers so everyone that is seated can see the speaker. 
Although the venue has lightening, it maybe beneficially to hiring lighting to bring effect, and dimension, spot lights will also help with bringing the attention to the speaker as it will naturally attract attention to the viewer.
We want to make sure we publish images of the event so will need a photographer on site, this event will be perfect to invite photography students to the night take still and moving images, and allow us to have copyrights to those images as we please, in return give them a free ticket to the night and they can also benefit within their portfolio and have a reference from the team if and when needed. This would also work when it comes to the entertainment side of the event, looking toward the performing arts and or music department for light entertainment such as a performance from dance to acoustic sets.
Please view “CHART 1” in the Appendices for more information on hiring resources and estimate prices.
There are certain resources that may not need to be hired by professional companies, as they maybe on site or maybe a common household item that can come into play, such as the seating. The venue already has 30 chairs on site which they have kindly allowed the team to us, 30 is perfect as that is the maximum capacity of seated people. The team will also use their own laptops and printers for the event, pre post and during such as for printing flyers and posters, to using a slideshow for the projection.


2.4 ENVIROMENTAL SCAN

One of the problem with this event is if by the time the event will be hosted, will Brexit still be relevant? Fortunately, as of the 12th of March 2019 Brexit has been delayed as article 50 has been extended. As you will see in “IMAGE 1” in Appendices There is a chance of everything being delayed up until beyond the 29th March 2019.
Brexit is currently relevant around the world with it being in the news nearly every day, so it is especially current to the people of the United Kingdom and the people of Swansea wither they are for or against Brexit. There are a number of ways that the Swansea has shown their interest in Brexit starting with their votes, according to the BBC (2019) nearly 62,000 of Swansea’s people voted, with 51.5% of them voting leave.
There have already been a handful of events with Brexit at the forfront of the event from a Brexit Conference at Swansea University “WHAT WILL BREXIT MEAN FOR WALES?” back in Friday November 25th 2016 (LINK 1 in Appendices for more information) and another talk this March 10th of “Andrew Adonis: Brexit & Remain - A Public Meeting in Swansea” (LINK 2 in  Appendices for more information) there is also a walk starting in Swansea on the March 23rd which will bring in a lot of footfall for Swansea as there will be doing the walk from the whole of the United Kingdom such as Ireland’s own, Edmund Sides (LINK 3 in Appendices for more information) 
There is a growing concern for business owners in Swansea, especially as people are now starting to claim that their business are being forced to close due to Brexit, (See LINK 4 in Appendices for more information.)






2.5 MARKETING

To market this event word of mouth and social media will be the two main forms of communicating and advertising this event.
Word of mouth will be used by going to the students, business owners and committee members themselves to advertise what the event is, this helps people get a better sense of what the style and feel of the event is and able to ask more questions with instant responses compared to posters and or social media, that being said social media will still be used as it is the biggest platform in modern day to connect to people. 
Profiles, pages and hashtags would be made on all different social media platforms from Instagram, Twitter to Facebook as past events have shown this has been a brilliant method to bring attention and awareness to an event and or cause. With Facebook an event can be made where it will advertise the location, times and also who is coming and is shareable, which means that friends and invite friends to the event which will help create and audience and a buzz around the event.


3. CONCLUSION
The event has great potential of being selected by Creative Bubbles’ Lucy Beddall as it reaches out to the regular target audience but also a new audience that the creative bubble has yet to have had such as council committees. The only downfall will be if Brexit is no longer current during the time allocated for the event to be held.  
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