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                                                Introduction
The present report intends to evaluate how hotels use M.I.S. as a tool for marketing strategies, marketing plans and actions. Another goal of this paper, is to demonstrate the effectiveness of M.I.S. as a marketing tool for hospitality organizations. To accomplish those tasks, first of all, we have to establish a proper definition for the object of our study itself: Marketing Information Systems. Let`s qualify M.I.S as a system made of executives, suppliers and process to congregate, categorize, analyze, assess, and share needed information in the right form and at the right time to help in marketing planning. Let’s dig into this broad definition for some examples:
· People: Includes tech developers, marketing personnel and also every hotel team member, engaged on collecting and registering guest preferences.
· Equipment: Includes applications, software, and hardware to run those Data.
· Procedures:  includes tasks performed by people and machines to manage data.
Or we can simply say that M.I.S is a system where data is formally gathered and made available to marketing managers, in a way they can easily work with, in order to generate more business opportunities. Through M.I.S. one can obtain valuable information from different sources like internal company records or customer’s social media, and turn it into precious opportunities for marketing intelligence and marketing research. As we aim to demonstrate the effectiveness of M.I.S. as a marketing tool for hospitality organizations, we’ve chosen Marriott International to illustrate this report. Marriott has the biggest portfolio in the hospitality industry. So if M.I.S works for 30 hotel brands present in more than 7000 hotels around 131 different countries, we could definitely prove its effectiveness. That`s why we consider Marriott International a perfect illustration for this report.
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WHY MIS IS KEY.
The world is constantly moving and changing. It challenges us to evolve and develop new ways of thinking, acting, relating with each other personally and professionally. There is nothing new about that. However, most of it is happening on the web, on-line, connecting billions of people all around the world, without any limitations of time and space. This is a totally new human experience. There is no question it has hugely impacted the way we work. In our particular scenario, at the hospitality industry, customers can search, book and plan a trip by themselves, tailored to their specific needs, from the privacy of their own homes, at the moment they choose. Can you imagine the amount of valuable information about customers, generated per second, on every single one of those transactions? Isn’t all those data, available on-line, about customer needs, their profile and behaviour simply precious for generating new business opportunities? What if a hotel could gather, select, analyze and use all these information to establish their plans and actions, to better serve and offer better products and services? Well, that is why M.I.S is fundamental. Let`s just remember that prior to the digital revolution, it was nearly impossible to make reliable travel arrangements, without professional assistance of an agent at a Travel Agency. Now, all that knowledge is available on-line, and it is rich data to be managed. Technology is mandatory to manipulate these data to serve human intelligence. Otherwise it would be lost. Hotels, restaurants, air-lines, among many other businesses have been impacted by the digital revolution. So marketers working in the hospitality industry had to create new strategies to reach their customers and keep delivering increasingly results. The North American, P.H.D. in Economics on M.I.T. (Massachusetts Institute of Technology) Philip Kotler, says on his book How to Create, Win and Dominate Markets: ”Now you need battle plans, not business plans”. Formerly marketers would invest a huge amount of time and effort to elaborate a business plan. Today, by the time you`ve finished a business plan, it is already outdated, such is the colossal amount of data and the speed of change. That`s why M.I.S is a key tool. Let`s see how the combination of Tech + People + Strategy is an effective tool for marketers on a hyper-connected society, and how Marriott is integrating their core values with good use of technology applications to obtain maximum on-time, high – impact results.
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What Tech is doing for Hospitality Marketing at Marriot?
First of all, let`s clarify the role of M.I.S. technology at Hospitality Industry. Whatever tech partner a hotel chooses to work with, they have to be aligned with Hospitality core values:
 • Guest well being and special needs comes first
  • Respect and appreciation for diversity and inclusion
  • Take care of people and take care of communities
  • Safety must always be nurtured, in all process, at all times
  Established by clan Marriott in 1927, also administrated until March 2012, when Arne Sorenson became CEO. Marriott International navigates through times very successfully. “Adopting change and innovation as one of our mantras. ” is one of the reasons of Marriott`s success, according to Sorenson. The largest hotel company in the world managed to preserve its vision and values while using M.I.S in a way that convey those same values to the digital experience as well. Here are some of Marriott`s International M.I.S. effective best practices on marketing strategies and actions:
• Consistently search of information to better understand and delight customers.
 • Consistently register relevant information regarding guest’s preferences in every Marriott Property guest is visiting.
 • Combine and share guest profile among all Marriott Properties to create a sense of belonging, a sense of understanding and caring for that guest’s special needs.
 • Transforming data into action on a timely amazing manner to surprise and delight guests with   random acts of kindness during their stays.
 • Stimulate guest feedback to improve guest experience.
 • Stimulate guest feedback to improve brand reputation and optimize presence on-line through search mechanisms.
• Create effective highly targeted campaigns to reach on-line selected customers with selected offers.
 • Engage the guests during their stays not only with service, facilities and amenities but      stimulating social media presence while in the property. 
 • Monitor competitors and distribution to increase direct sales and provide valuable data for revenue management
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        M.I.S Challenges
As we can see by the examples above, guest experience is the overall goal to retain loyal customers and acquire new markets. Tom Mehrmann, president and general manager of Universal Beijing Resort shares this same view when he says: “We will immerse our guests in incredible experiences that bring their favourite stories and characters to life in entirely new ways”. Create and deliver innovative guest experiences is, in fact, the great challenge to hotel managers and marketers. The risk is losing sight of that, especially with such a huge amount of valuable information at our disposal. That is why any tech partner has to be bounded with hotel’s hospitality values. Some of those techs work exclusively at the Hospitality Industry which is the case of HYP3R and Revinate. That tech partner’s expertise is data. A hotel expertise is hospitality. An effective Marketing Information System never lose track of that. Otherwise the Hotel could face immense challenges like:
· Privacy issues
· Over or under exposure of band 
· Data security  and cyber crimes 
· Shift focus from the guest experience to the product or band among others.
MIS are excellent instrument for managers, entrepreneurs, and owners to make decisions about product development and promotional activities. Even more important if you are part of a crowded market with many competitors. Without the right technology partner you won`t have access to qualified data and you will end up wasting time and money on ineffective activities. Yet, if you have the right technology never lose sight that people and procedures are key as well to deliver Guest Experience. Tech only is not enough
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                                                                    Conclusion
The world is constantly moving and changing. It challenges us to evolve and develop new ways of thinking, acting, relating with each other personally and professionally. The majority of this change is happening on-line, connecting billions of people all around the world, and generating tons of data inaccessible to human management without technology aid. M.I.S is a system where data is formally gathered and made available to marketing managers, in a way they can easily work with, in order to generate more business opportunities. Through M.I.S. a hotel can obtain valuable information from different sources, on real time and, turn it into precious opportunities for delighting guests and growing their business. Marriott International is an excellent example of how M.I.S can be used in the Hospitality Industry Aligning:
· T ech partners that share the same values 
· People  with genuine spirit to serve 
· Intelligence procedures to deliver great guest experience.
 To create and deliver innovative guest experiences is the great challenge to hotel managers and marketers. The proper alignment among Tech + People + Strategy is the key to an effective Marketing Information System.  A great   tool ,   to  accomplish results.
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