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Blogging to communicate
I have choosen Apple inc. for this essay which is an headquartered in Cupertino, California, is a multinational technology company that specialises in electronics, software, and digital services. Apple has emerged as the leading technical corporation in the world as a consequence of Steve Jobs' vision. Tim Cook's management has increased Apple's recent growth. Additionally, Apple is the only corporation with a market value of over $2 trillion that supports its own operating system. Premium branding is important to Apple, thus the company employs this tactic to effect.
Blog 1
MacBook Air: Don’t take it lightly.
The Macintosh, the company's flagship item and the main reason for its existence, is often referred to as a "Mac." It was introduced in January 1984 by Steve Jobs. It was the first commercially available personal computer featuring a mouse and a graphical user interface (GUI). Newer variations have been created, and Americans are still familiar with them. Current models include the Mac Pro, iMac, MacBook Air, MacBook Pro, and MacBook (Apple, 2022). Their laptops perform better and last longer since they are more powerful and use less electricity. One also gets a good amount of other advantages, such as the capacity to use iOS-based mobile apps on the PC. Apple advertises on television and in print to draw attention to the distinctive qualities that distinguish their goods from those of their competitors. Commercials and print ads are used to publicise new products when they are first launched to the market. It uses both conventional and non-traditional techniques to advertise its products. It promotes its products in addition to on its website and other online venues including social media (Kotler, 2014).
In 1997, Steve Jobs unveiled his "Think Different" marketing campaign. He felt it was crucial to express the value of apples in the hectic environment we live in today. Apple's fundamental values are that "enthusiastic people" can "transform the world for the better," he said. Following the advertisement, people were urged to be proud of who they are rather than merely "think different." We all know that since Apple targets a certain market, the bulk of its advertising efforts are focused on showcasing its products and, therefore, the differentiators that make it stand out from the competitors. Apple engages in public relations as part of their marketing plan. The advertisements are short and to the point with no unnecessary information. Commercial advertisements are broadcast when a product is first released, and print advertisements are published during the duration of the product's existence (Rajput, 2021).
In terms of Apple advertising, the MacBook Pro is a well-known product from a well-known company. The target market for this product is professionals with high standards, such graphic designers. Apple engages in a number of promotional tactics to inform the customer about the superior user experience offered by its products (Rajput, 2021).
Blog 2
What makes an iPhone an iPhone?
The iPhone is the most famous example of a multi-touch smart phone that was initially introduced by Apple Inc. In essence, it combined an iPod with a smart phone.  Apple's iPhone combines a computer, an iPod, a digital camera, and a mobile phone in a single, touchscreen-enabled gadget (Apple, 2022). When the iPhone 13 was introduced in 2021, it included a 12-megapixel camera and up to 1 TB of storage, making it the most advanced iPhone ever. In general, iPhones outperform Android phones in terms of smoothness, speed, and durability. Apple's devices outperform top Android smartphones because to their hardware and operating system software (Sharma, 2021). Over time, Apple has developed a reputation as a premium brand. It only offers expensive goods, and it targets wealthy customers. Customers may anticipate the company to increase the price of its products and services. Although Apple products are expensive, they are also seen as a symbol of wealth. Apple never sells its goods for less than its competitors do, preserving the premium brand image of the company. The reputation of the brand will be damaged by selling below cost (Baines, 2017).
High-end products and high-quality materials are two factors in Apple's premium pricing. Expect to pay the same price as everyone else as Apple doesn't provide discounts on its products. The company is entitled to demand a higher price for its products given the size of its following and the strength of its brand image (Adnyana, 2021).
Blog 3
iPad: Delightfully capable, Surprisingly affordable.
iPad multitasking has never been simpler or more effective. Avoid switching between programmes when using a variety of them. Slide Over or Split View are two options you have if you wish to work on several programmes at once. One can even use finger or a trackpad to drag and drop stuff across programmes (Apple, 2022). Products made by Apple are available in practically every nation on earth. To satisfy the demands of customers everywhere, a variety of distribution methods are used. For their goods, they use both retail and online distribution strategies. outlets for Apple There are several locations throughout the globe where customers may purchase products directly from Apple. Consumers may purchase products straight from websites like Amazon and Flipkart as well as the official Apple store. These portals are one of the most significant sales platforms for Apple products (Grabara, 2021).
The company charges various prices for the iPad. For the consumer-friendly tiny iPad, there is no need for a retina eye scan. Customers will have an even wider range of more cheap options, enabling price elasticity that is advantageous to both the business and the client. As a consequence, the business has the flexibility to lower prices as necessary as part of its iPad strategy. On the other side, Apple's innovation and brand recognition result in the iPad commanding a higher premium than competing tablets (Investor Relations - Apple, 2022). 
Apple maintains partnerships with a number of respectable corporate resellers who are authorised to sell its goods. Due of their high-end reputation, these stores are chosen based on their size, monthly sales, and other factors. Due to the widespread distribution of the company's products throughout the globe, Apple is able to reach a larger audience with its offerings (Investor Relations - Apple, 2022).
Blog 4
Apple Watch: Heavy on features, Light on price.
With the addition of the most up-to-date motion sensors and microphone, the Apple Watch SE includes all of the Series 6 capabilities, including fall detection, Emergency SOS, international emergency phone calls, and the Noise app. Customers who do not need blood oxygen monitoring or an ECG may want to invest in the Apple Watch SE. Those who are in great health and have no risk factors for cardiac diseases such as atrial fibrillation may not need the enhanced health monitoring (Apple, 2022).
With so much competition and demand, pricing is never simple, but Apple has a distinct marketing approach based on differentiation that highlights the product's worth, capabilities, and advantages while also enabling it to sell products with margins that are noticeably higher than those of its competitors. Apple is not the most affordable brand out there. Despite charging a somewhat high price, Apple was able to quickly establish itself as the market leader in a number of product categories after entering the market (Grabara, 2021). Market-skimming, or launching a new product at a higher price than its rivals in order to maximise initial sales among early adopters, is Apple's genuine business strategy. But here, it's important to draw a difference. Corporations often skim prices as soon as customers lose interest when new products are introduced to the market. Apple sells its products at premium rates throughout the majority of the product life cycle, hence the company has only seldom and little reduced prices in the past (Blythe, 2013).
The $11 Apple Watch Edition is the company's effort to take over a market that was previously dominated by businesses with little to no technological know-how. Without a question, Apple is the first tech company to join the luxury watch market and the first to provide a wristwatch that is especially geared toward this market. These disparities will allow Apple to first establish its own prices for its products without being restricted by those of its competitors. It is obvious that the corporation bases its pricing strategy on differentiation. Customers of Apple must be willing to pay more than the average price for a product that will add them to a select group of people who will be acknowledged and respected (Blythe, 2013).
Blog 5
A magical connection to your devices.
The low weight, mobility, dependability, sound quality, and Siri's ability to come to life in your ears are just a few of the reasons why Apple AirPods are so popular. In addition, although while they work best with Apple goods, they may be connected to any Bluetooth-capable device, such as smart TVs and smartphones. There are various reasons why it is so widely accepted. The Cupertino company established a low price for each type of AirPod, which was unusual for Apple. When The Pros included features like noise-cancellation and wireless charging, they set the bar for wireless headphones (Apple, 2022).
The main justifications and deal-breakers for AirPods 3 are ANC and Transparency Mode, which are essential features in this modern age of True Wireless Earphone. Fortunately, I haven't had any regrets about getting my AirPods Pro. The ANC and Transparency Mode features really improved my hearing. It seems that you aren't even using any of the AirPods while using the transparency setting. Others place greater value on the convenience of not having to take their AirPods out when speaking. Additionally, only the AirPods Pro come with Apple's brand-new "conversation improve" feature. With the help of this feature, people with hearing loss may follow conversations more easily. Now that I have ANC and Transparency Mode, I can't image ever wearing earphones again without them. The new AirPods Pro has been released in 2022 for those who don't want to purchase either the AirPods 3 or the AirPods Pro. It's said that the AirPods Pro 2 will employ Bluetooth's Ultra Wide Band technology and provide lossless audio (Investor Relations - Apple, 2022). 
Blog 6
The future hits home.
When an Apple TV is plugged into a TV and connected to the internet, streaming services like Netflix, Hulu, HBO GO, and Disney Plus may be seen. In essence, it transforms any outdated television into a smart television. With Apple TV 4K, users can control all of their HomeKit devices. View the resources that have at one's disposal. Through AirPlay, users can stream the newest movies, vacation photos, music, and even 4K HDR movies to an Apple TV 4K (Apple, 2022).
Apple's product marketing approach is characterised by its simplicity and use. Apple products are known for their durability and great quality, but the company also often updates its products. Apple products are renowned for their distinctive designs and innovative use of technology. The things come in a range of sizes and colours despite the little assortment of products. It's also important to note that the multinational technology company often changes its product line. Cons: Apple's own hardware and software can only be used with its own products (Investor Relations - Apple, 2022).
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