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[bookmark: _Toc131169272]Introduction 
Community engagement or garden practices is the approach through which individuals create a better and positive relationship with the community people and resources by assisting them to mitigate risks and challenges. It offers a platform with inclusion of community to create a positive value for the society. The report will discuss and compare community garden and business management along with the analysis of their implications. These two aspects will be compared to have a better understanding of how they impact the community and will derive the most appropriate practices for improving and enhancing community engagement. Community gardens are seen to bring positive developments in both organisations and communities. In addition to it, it will also show how active consultation, stakeholder engagement and effective communication impact community garden practices. It will further show the methods through which the information and data are collected in the most effective way. It will focus on social media, community mapping and impact analysis and will further recommend the most appropriate ones. 
[bookmark: _heading=h.30j0zll]

[bookmark: _Toc131169273]Community Garden and business management 
Community garden or engagement refers to the collaborative working with the community or group of people within geographic proximity, similar situations or special interests. The activities in the community garden brings people together and they work in unison to generate value. They work in unison to tackle or overcome certain issues or challenges by considering the benefits of the respective group (Sharma et al., 2022). It is basically the strategic process through which the company or an organisation works with a specific group. On the other hand, business management refers to the organisation and coordination of business activities ensuring that the activities are profitable and beneficial. The business projects are primarily focused on the development and profit of the company along with the development of their respective employees.  
[bookmark: _Toc131169274]Comparison 
Community garden or engagement relates its activities to the main purpose of creating a healthy and positive relationship with the community. However, there are certain rules and regulations that need to be followed within a community garden. There are numerous benefits and advantages offered by community garden projects that are unique and different from business management. The inclusion of community garden is also crucial for organisations to build a proper environment that will support their growth and development. The main focus of the community garden is to offer resources that can be used by everyone within the community.  It helps the company to create a cohesive community and sustain it for future implications. A cohesive community promotes trust and offers platforms for personal development and upward mobility (Di Napoli et al., 2019). On the other hand, the business management project and strategies are used to ensure the company’s benefits by enhancing fundamental skills and employability. The business management process ensures that all the operations and processes are operated with the intended motive or objective. When an organisation focuses on developing community engagement, it will have an enhanced potential to bring changes in society. They will also have the capability to bring sustainable developments to society and help the local government in executing these activities. In these processes, the purpose will not only consider the development of the company but support the development of local communities. Business management and its related strategies and methods play a vital role in the growth and success of the organisation alone (Tien et al., 2019). A proper and positive connection with the community through community engagement projects creates a positive reputation and trust over the organisation. The issues that are related to the community and the organisation can be dealt with in the most efficient and effective manner. Collective and relevant information on the problems and challenges can be procured which can be used to develop an effective process to overcome the challenges.     
[bookmark: _Toc131169275]Analysis and Evaluation of best practices for community garden
There are numerous practices for community gardens that look after the creation of a proper environment for both community and the organisation. 
[bookmark: _Toc131169276]Value Diversity and Social Justice
The community consists of individuals from different backgrounds and diverse perspectives that change from one individual to another (Seering et al., 2019). Thus, it is very crucial to value the diversity in the community and create an inclusive environment. This inclusive environment ensures that everyone gets equal opportunity which will create a positive image of the organisation in the community. Community gardens offer a vital place where inclusion can be witnessed and participation is encouraged.    
[bookmark: _Toc131169277]Practice Humility
The community needs to be approached with humility and the activities should show an open mind with more transparency in connecting (Hurley et al., 2019). The organisation should learn and understand the issues that are caused in the community and support them in developing the best way to overcome them. This will ensure that the community will have more trust in the organisation and they can operate in an enhanced way. 
[bookmark: _Toc131169278]Asset-based Perspective 
The community offers different advantages and benefits to the organisation by offering resources and other factors. The organisation needs to recognise and value resources and benefits offered by the community and approach them accordingly. After understanding these factors, opportunities can be maximised and more resources can be procured. The activity associated in order to enhance community garden practices needs to consider these aspects to have maximum impact and derive promising results. 
[bookmark: _Toc131169279]Street outreach
The organisation needs to develop strategies to search for the communities and influence them with community activities. The organisation needs to look for the issues faced by the industry and help them to solve them. These initiations will help the company to develop effective and strong relationships with the community. 
[bookmark: _Toc131169280]Using multiple media
The community needs to be addressed and connected using different and many channels ensuring that no gaps are created in the process. With more channels, the organisation will have improved potential to better understand the community and its potential. 
[bookmark: _Toc131169281]Recommendation 
While initiating in the community garden practices, there were numerous challenges and issues faced which decreased the effectiveness and impact of the processes. The process of community garden needs to be executed with proper planning which was lacking in the previous project. However, in future implications, the initiatives will be executed with proper planning and evaluations will be made on how effective the process will be. The project should be executed with more support or stakeholders that will increase the potential and effectiveness (Ferreira et al., 2020). The demographic will be effectively and carefully analysed with more effort to make it inclusive. An inclusive environment will generate more information and resources that are required for the improvement and development of the community. In addition to it, it also enhances the relationship between the organisation and the community. The purpose needs to be devised with more shared and collaborative aspects to make it easier to achieve. Transparency is an important factor in creating proper and effective relationships between the communities. The activities of community engagement should have enough transparency to develop trust between the members (Johnston and Lane, 2019). To make it more effective, the process needs to be devised considering that maximum flexibility is maintained to make it more appropriate for people and the organisation.    
[bookmark: _Toc131169282]Active consultation, effective communication and stakeholders in community garden
Active consultation will keep the flow of information consistent which makes it possible to detect or determine any changes that need to be implemented in the community garden or engagement approach. Active consultation underpins the developments that need to be brought in the community and allows communities to circulate solutions, information, requirements and so on to tackle any challenges or to bring any developments (Quick and Bryson, 2022). This factor offers various benefits such as the determination to succeed, improved knowledge, better community structure and so on. It is very crucial to ensure that everyone is engaged and participates in the process to make it more effective and helpful. It is evident that effective communication has the potential to bring changes and infuse more potential in the process. Practising good communication will ensure that more relevant information is maintained or circulated. Community engagement activities can be enhanced if proper communication is promoted while executing them. In addition to it, the communication needs to be accompanied by transparency ensuring that all the facts are known to everyone. This will also help in the development of trust among the members and the people living in the community. A bond of trust between the organisation initiating community garden activities is crucial for the smoothness and seamless execution of the process. In community engagement, stakeholders include development groups, development organisations, people, and associations and so on. The engagement of the stakeholders makes the most impact on the activities initiated to improve community engagement (Stocker et al., 2020). These stakeholders have the potential to make the process or any program effective by supporting or offering any kind of assistance. All issues regarding the community or the organisation require proper information which can only be gained when the people or any stakeholders support the cause by offering them.         
[bookmark: _Toc131169283]Analysis of community engagement research 
To make community garden practices or engagement more effective, extensive research and analysis is executed to have a better understanding through numerous ways. These methods collect information from the community or any assets and resources that can be used for the purpose or objectives set by the organisation or community.  
[bookmark: _Toc131169284]Community mapping
Community mapping refers to the analysis of a specific area for any assets or resources in a community. To analyse community engagement, the process of community mapping is used to gain more data. These data and pieces of information are then used to create a map for the community defining its resources and assets (Harrington et al., 2019). Through the use of community maps, the institutions, people, resources, assets, organisations and so on are highlighted. These exercises help in visualising and exploring the environment or local community and have a brief understanding of it. This is also useful in identifying and mitigating risks that may be a potential threat to the community.     
[bookmark: _Toc131169285]Social engagement through social media
With the incredible use of social media platforms like Facebook, Instagram, Twitter, and so forth offers an extensive way to engage with the community and gather information related to it. This method for researching and analysing the community basically offers an idea of how the people are engaged in the activity initiated by the organisation (Boulianne and Theocharis, 2020). Community garden is a term used for creating an inclusive environment. Social media will keep track of the process and will help to analyse if the process is successfully creating an inclusive community. Since everyone in the community uses one or the other social media platform which is used to understand their perspective and preferences to a certain level. 
[bookmark: _Toc131169286]Impact analysis 
Impact analysis shows the implications of any change that is implemented in a certain community to make a better decision. Through this analysis, it can be understood whether the community garden practices have the potential to bring the desired change or not. If it lacks this criterion, the process needs to be modified to make it more appropriate and effective. Once the process of change is implemented, it needs to be constantly analysed or monitored to keep track of any challenges or risks that may be faced by the process.   
[bookmark: _Toc131169287]Evaluation of best practices 
Community engagement needs to be executed with proper planning in order to get the desired results or outcomes. Proper connection and relationship need to be developed and sustained so that it is helpful in future implications (Mbah, 2019). To do so, the use of internet platforms such as social media is an effective means for generating and connecting with people. The practices and initiation of the processes discussed should be organised and executed with proper planning. Online methods can be recommended to save more time and complete the task in a limited time or period.  


[bookmark: _Toc131169288]Conclusion 
To sum up the above findings, it can be concluded that a community garden has a great impact on the organisation and community. The report discussed business management and community engagement and compared these aspects. It also analysed the best practices of the community garden approaches. In addition to it, it discussed active consultation, stakeholders, effective communication and the inclusive environment and how these factors affected community engagement practices. It also analysed and explored the use of community mapping, impact analysis, and social media platforms in community garden research. It further evaluated the best practices that can be used to maximise the potential of the activities initiated.  
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