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This essay will be speaking and verifying the principle and concepts of Ethical Marketing, stated on Basics, 2020 the research and understanding form of Ethical Marketing perspective, which is based on positive social change, theoretically and philosophically which includes all Marketing efforts not just the strategy. Ethical Marketing refers to the process by which companies Market of their products and services, by focusing on how their products benefits customers and the benefits of their social responsibilities and environmental causes. Ethical marketing isn’t a strategy, it’s a philosophy, which includes, honest and trustworthy advertisements, build strong relationships with their consumers with set shared values. They evaluate their decision making from a business perspective, such as making the “Right” decisions for their marketing advertising etc. 
By thinking Ethical principles, you ensure the trust and honesty with your customers and buyers. To 
be ethical your business must be transparent, ensure all product key information about the selling product. Emphasise to your chain of customers and buyers that their personal data is very private and safe. Commit your business to sustainability and human rights, always be honest with how sustainable your business really is. Respond meaningfully and helpful to all your customers if any concerns arise, investigate thoroughly of any customer complaints and compliance in an appropriate professional manner.
C. D. Hopkins, 2021.The most effective way to improve marketing strategy is to abide certain principles. The are some marketing strategies can draw in customers by using shady practices for example spamming which is highly cost effective. By using shady marketing tactics, you can then damage the long-term reputation of the business, this way of marketing isn’t taken lightly, therefore Ethical Marketing should always consider the best ethical principles and aim to be fair and honest, this is the best business objective for greater success.
The Five pros of Ethical Marketing are to protect consumer of their data and privacy, commit to Sustainability and Human Rights, be transparent, never make false advertising and comparisons, don’t exaggerate maximise the benefits and minimize any risks. 
Ethical Marketing simply refers to the process, which how companies market their goods and services, not only how their products will benefit their customers but how they benefit other factors such as environmentally and socially. Ethical Marketing helps increase confinement because the company’s employees feel more willing and keener to do their best to sell the company products and services, this helps the company employees feel the need for making a difference and being more useful towards society. 
S. Woolfe. 2029, Ethical Marketing principle and Strategies are:
· Strategy, this is a plan of action for a long-term aim. 
· Action, this means the process of doing something to achieve an aiming projective.
· Change is to modify and alter something. 
· Promotion, this is when you promote a product, encourages a cause or an aim. 
· Growth is the process to increase the size or growth.
· Success is to achieve a set goal. 
Brands who use the best methods of Ethical Marketing 
B&B Press, 2020. Advertises the are 6 examples of brands who have got Ethical Marketing on point. Ethical Marketing means when a company places its moral integrity within the services and products with the services provided, ensuring high-quality standards. Ethical brands provide extra projects and services that contribute to helping the environment such as using ethical promotional charitable services, materials, or even political campaigns. 
The 5 best Ethical Marketing are listed below: 
1. Just Water is a sustainable water brand, which has a wide focus on the environment and social justice system. They are very dedicated to reducing Carbon Emissions by using recycled materials which invest in new infrastructure by using profits to repair ancient water remains and contributed towards redesign of new water business models. 

2. Ocado is a dedicated online grocery retailer, sustainability is Ocado high priority. which uses Carbon Balanced packaging, thewy company’s who are joining the British Retail Consortium to develop a Climate roadmap which will contribute towards their targeted aims for Net Zero Carbon Emissions. 

3. Hello fresh is the first global carbon neutral meal kit company, using Carbon Balanced packaging which reduces fewer CO2 emissions than other food chains. Their mission is to change the way people eat and is always looking to embrace new changes to help people contribute towards Carbon Footprint. 

4. The Body Shop is a very popular brand which offers cruelty free skincare products, which is their big aim is to help towards saving the rainforest this is done by launching their rainforest haircare products which enables the protection and purchase of a sector at the Atlantic Rainforest at REGUA, Brazil. They also launched its own wood positive initiative which compensate for the annual carboard and paper consumption within their international supply systems in transit and product packaging. They fund the regeneration and protection of habitats within the Rainforest, this also entails 10% more wood being preserved and grown.

5. Lucy & Yak is a Fashion company which specialises in unique fashionable bright clothing, this ethical company is dedicated to fighting the issues caused by the fast fashion industries. They source all clothing garments which are made in India and made it part of their production ethos not only to do right for their business but for their workers too. Their packing are also uniquely handmade material bags which are made from organic yarn, their key aspect of ethical marketing is that your able to see their production in process. 






Ethical Marketing Advantages and Disadvantages
E. Pribanic, 2020 states that Ethical Marketing is used to protect customers and businesses reputations. There are many ethical dilemmas that can arise, this relates to any business industry. 
The Advantages and Disadvantages of Business ethics in the real world, there are some people who believe that the only thing businesses focus on is making money, others believe businesses should do this in an ethical manner too as business ethics can benefit significantly including the company’s reputation. To Improve its Employment happiness in the working environment, this is very important as by doing this will make the employers more comfortable working within a business that behaves ethically, as most employees would not like to be responsible for any unethical consequences within the business organisation for example contributing towards poverty from underpaying labourers, evolvement with deforestation too. 
The advantages of Ethical Marketing are when companies behave ethically which help to attract more customers to their company products and services and target the importance of the business’s loyalty towards consumers, we do this by ensuring any paying customer are treated respected and treated fairly and all customers opinions are taken into consideration which is highly respected. Another great advantage is that we create a good workplace environment by ensuring all employees are given equal rights. We ensure customers also get the best customer loyalty, equality, and respect as well as the business employees.
B. Madoff, 2020 states that there are Disadvantages of ethical Marketing of business ethics main and the disadvantage is that they can reduce a company’s ability to maximize its profits. Ethical Marketing can be largely cost effective, it requires a lot of time therefor very time consuming too. The time consuming to apply the practices which are implementing, developing, and maintaining business ethics, this can very time consuming especially if a business who was an unethical business and changed to a more ethical business. Ethical practices in businesses need to be continuously updated, this could be a put off for some businesses, this is according to the laws and regulations, specifically if the company grows, but this can be supported by hiring an ethics officer, but this adds to the cost effective needed for the business ethics. For the businesses to start complying with new ethical strategies such as making better improvements in the working environmental conditions, making sure all workers are provided the living wages and ensuring a better health and safety standards and procedures are in place but by doing this has a big cost and can affect the business by reduced profits. 









Normative Perspectives for Ethical Marketing
The Normative perspectives for ethical Marketing G. Laozniak, P. Murphy, 2006 states that that the normative perspective for the practices of marketing ethics involving multi aspirational dimensions that is used in the ethical marketing qualities including the social-cultural, economic, political, ecological, and technological sectors, each of which influence the actions of all business organizations in some way.
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The Ethical concerns can arise In the Marketing mix the 5 Ps in all aspects. 
The Ethical Marketing Mix “the Five P’s”:
C. J. Hayden, 2020 states that the 5 P’s a very important in marketing but not ethical marketing, as this tool is to help you choose and create the best/right marketing strategies for you own business. These help you to be able to help improve or change products and marketing to a better product and strategies to target more audiences.
Ethically there are many concerns that develop from the products and services, as the marketers are supposed to identify/satisfy the needs of all consumers. The products they offer don’t always satisfy their needs through the materialism and promotions of the products. It appears for marketing not to 
be very ethical as its marketing only benefits of the mercantilism. The ethical concerns can appear in the products permeance of its services and product, as the products that are not made well criticizes the markets. 
Product
The packaging can also be source of an ethical concern as the misleading information on the package designs could be false and aiming to deceive the consumers by making the marketing information unclear and misleading information.
Promotion 
The most ethical concern in promotions is deception. This is when marketing misleads consumers about their products. This happens more so in advertising, such as creating an overstatement exaggerating a product that is unrealistic about the product. 
Price
Markets are able charge any prices for their products, but it certainly isn’t very ethical when doing so. Especially when they do not consider the existing cost.   
Place
Customers can be easily manipulated through marketing techniques in distribution shopping outlets. The ethical concerns are also linked by the targeting and the positioning process. 
E-Effects-can the decisions harm anybody. 
T-Transparency will the company mind if the decision is disclosed. 
H-Harmony with regulations, does its decision conform with self-regulations and statuary. 
I-Interests are the decision-making plans long term interests for the business
C-Consumers would the consumers agree the decisions are fair. 
S-Sovereignty are the consumers who are purchasing the products sovereignty respected. 




Below list is great concepts that Businesses/Companies with a good focus on Ethical Marketing and fair trade.  B. Davies, 2020 states the importance of the principles of ethics in business.
The 10 Main Principles of Ethic Marketing for fair trade is:
1. Transparency And Accountability, including the key information about its safety and effective use.
2. Fair Trade Practices, this is a system of certification which aims to ensure a set of business standards which are met in production and supplies of a product or ingredient. 
3. Opportunities For Disadvantaged Producers, this means support for small, disadvantaged businesses.
4. Fair Payment, which means companies have the right to receive the full and correct payments as and when due. 
5. Promote Fair Trade, this is to contribute to the promotion of fair trade and trade justice, this is to raise awareness of the importance of trade justice, fair prices, wages, working conditions supporting livelihoods of small producing businesses.
6. Perspective for the Environment, this means the perspective of stewardship maintain human responsibility in relation to looking after our environment and nature. 
7. Capacity Building, this needs assessment, design, implementation, and monitoring. This is used to benefit the improvement as an individual or organisational to produce, deploy and perform, strengthens skills, abilities, processes, and resources which businesses need to survive and thrive through the fast-changing world. 
8. No Discrimination, Gender Equity, Freedom of Association, this means treating everyone equally, human right. 
9. Good Working Environments and Conditions, this means a good positive working environment ensuring employees feel good about coming into work which helps motivate constantly throughout their day of work ensuring a positive working environment for all. 
10. No Forced Labour, this means the protection of human rights not to be held by working in slavery. 

My Thoughts on Ethical Marketing
My perspectives and thoughts on Ethical Marketing is that by using these ethical strategies it contributes towards a more sustainable working process, as it helps the environment. This is because companies market their products and services in a more sustainable manner, which helps by not causing any more harm to our environments/planet. Ethical Marketing is very important as it covers the keys factors of ways to market your business correct and moral procedures. 
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