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        Premier Inn, how they implement circular economy within their Corporate Social Responsibility Policy.

    The supervision and management of tourism-related activities is known as tourism management (Inkson and Minnaert, 2022). It primarily focuses on giving workers in the industry the knowledge and training they need to become qualified for management positions in the travel and lodging industries (Inkson and Minnaert, 2022). Because it aims to guarantee that the essential components of the travel experience are running smoothly and offer customers a high degree of pleasure, tourism management is important. This approach seeks to examine and assess a company's corporate social responsibility plans within this sector. The circular economy and its connection to corporate social responsibility will also be covered in this study. The companies in this sector that exemplify the circular economy nine will be covered.
   The chosen company on which this study will focus is Premier Inn. This is a service hotel chain business operating in the UK which is also considered to be the largest hotel brand in the country. The company has more than 800 hotels operating under its belt offering the benefit of more than 72,000 rooms to accommodate visitors (Premier Inn, 2024). 
    The waste of material is saved and the nature of regeneration is integrated with the adoption of a system of circular economy. Circular economy utilises techniques like reuse, recycling, refurbishing, upkeeping, remanufacturing, and composting to keep products and resources in continuous circulation (Corvellec, Stowell and Johansson, 2022). Additionally, the circular economy promotes a more sustainable form of production and consumption in which resources are designed to be reused again over extended periods of time, hence lowering the rate of waste generation. The implementation of the circular economy has the following advantages.
    It also has the potential to help the local economy because it supports business models that rely on recycling local waste into new natural resources. Reduces emission levels, minimises waste product generation, and reduces the overall consumption of natural raw materials. It even encourages the growth of innovative, competitive, and new industrial models, which in turn leads to more jobs and stronger economic growth. Because it encourages the recycling of regional natural resources, it also reduces reliance on imported foreign raw materials. 
Three design-driven principles form the foundation of the circular economy:  
Getting rid of pollutants and garbage. Moving goods and commodities around (at their highest worth) and invigorating the natural world. The circular economy is a solid system that offers multiple advantages to people, the environment, and companies It is supported by a shift to renewable energy and materials.
 Businesses can improve society and increase their brand equity by engaging in CSR volunteerism, projects, and charity. A socially conscious business is answerable to its investors as well as to itself. Circular economy is frequently used by large organisations as CSR. A well-known and prosperous business bears greater responsibility for establishing the bar for moral behaviour among its associates, rivals, and sector.
 In recent times, corporate management philosophy has included sustainability as a significant component. Reports that outline specific goals and provide best practices for achieving the Sustainable Development Goals (SDGs) are used to communicate them, both required and voluntary. Although the Circular Economy (CE) and Corporate Social Responsibility (CSR) have different theoretical orientations, they might be combined in this context (Morea, Fortunati, and Martiniello, 2021).
Adopting the motto of "reduce, reuse, recycle" allows small and medium-sized businesses to contribute significantly to the environment. They have a significantly bigger impact than a single person or home since they are by nature larger-scale and more comprehensive. Moreover, companies have command over their supply chains and have the ability to make tiny decisions with significant environmental consequences.
It is inevitable that firms will generate trash during their operations, even if they make efforts to decrease and reuse materials. Restaurants, for instance, generate a lot of food waste. The kind of garbage will vary depending on the business. Producers' waste streams are probably dominated by cardboard, wood, and metals. Finding the right disposal method after determining the materials and trash types your company produces is crucial (Morea, Fortunati, and Martiniello, 2021). Not all garbage can be thrown in the recycling bin, though. Businesses need to segregate and recycle a lot of the products they create based on the waste stream.
Eliminating waste from the operations is the first step towards turning a company into one that cares about the environment. Usually, in order to identify any inefficiencies in your company's processes that result in the production of more trash than necessary, this calls for performing a waste audit. To reduce the quantity of excess, this can also show you whether you need to change any production or purchase quantities. This might entail digitalising procedures that would otherwise be paper-based or switching to reusable products by ceasing to purchase single-use things like plates, cups, and certain packaging. Reducing waste in the company could involve buying specific products in bulk or revamping procedures to use fewer materials.
A company that operates at maximum efficiency and contributes to pertinent causes can ensure that it leaves natural resources in a better state than when it arrived. One way for an organisation to practise environmental stewardship is by:
Reducing the number of natural resources used in the manufacturing process, as well as emissions, waste creation, and pollution. The negative consequences can be mitigated by restoring natural resources or supporting initiatives that can reduce the company's bad effects. Hotels implementing technologies that lead to the conservation of water and energy sources and also making use of sustainable packaging materials are good examples of the implementation of the circular economy. Even making strategic alliances with other companies who are equally committed towards sustainability is also a decent example.
This mission's primary goal is to achieve excellence in all areas. At the moment, the hotel chain is aiming towards four different goals. The company's goal is not limited to providing clients with superior options and sources. The company's recognition of the importance of local communities is its best CSR practice. Communities have a better grasp of how to create better locations for business and life based on their needs and skill sets by being involved. Along with raising awareness of disasters and how people can regain their way of living after a pandemic, the brand also supports a disaster assistance programme (Moret, 2020).
There is undeniably a growing need in the modern day for the interaction between CSR concepts and the hotel industry. Effective implementation of CSR initiatives can provide a hotel industry business with a competitive advantage over its competitors. Businesses in this industry that put an emphasis on environmental preservation and cultivate an eco-friendly image are more likely to demonstrate social responsibility within the corporate sphere, according to Tulcanaza-Prieto et al. (2020). Procedures for Corporate Social Responsibility (CSR) make it easier to make decisions that are effective in solving problems across a number of economic sectors. As part of its corporate social responsibility activities, Premier Inn has made considerable financial and resource allocations to advance sustainability. One such endeavour is the establishment of net zero emissions to combat climate change (Moret, 2020). 
The next step for the chosen endeavour is to carry on with moral operations meant to improve and broaden the environment. Premier Inn’s primary goal is to lessen its influence on the environment by employing innovative technology and analytical thinking. On the occasion of Earth Day, the hotel business had also taken an oath to reduce carbon emissions by 50% by 2025 (Premier Inn, 2024). They plan to do so by making use of renewable energy sources and green gases for running their business operations. Employees are equipped with the knowledge and skills needed to manage energy, including training on renewable energy sources and water conservation. In order to track water usage in individual hotels, sustainable hotel buildings might make use of water sub-metering for cooling towers. Posters encouraging single-use toiletry, recycling in guest rooms, and reducing food waste inform people about their power to save the environment. Last but not least, collaborating with suppliers of seafood, cleaning products, and coffee enhances the idea of responsible sourcing. 
The company has also implemented effective policies that safeguard the rights of individuals in the workplace. This initiative shows their responsibility towards promoting diversity and inclusion at their workplace. These policies are crafted to ensure the prevention of kind of discrimination based on caste, religion, sex, and so on, and aim to offer equal opportunities for working and growth at the organisation (Premier Inn, 2024). In conclusion, human rights and cultural sensitivity are essential components of Premier Inn’s CSR programme. Hotels encourage education in various forms, such as direct communication, lectures, and posters, to raise awareness of human trafficking, forced labour, exploitation, and forced labour. This phase attempts to identify conflicts and management errors and promptly address them. Understanding other cultures is essential to removing unwarranted prejudices from interpersonal interactions, highlighting the value of international travel, and acknowledging the cultural differences between each client and employee. More individuals are willing to spend money and travel to such locations when hotels show that they respect local customs.
In general, corporate social responsibility (CSR) is a need for every hotel that wants to improve the quality of its services and the lives of its employees. Prioritising multinational brands and organisations via their daily operations.  Premier Inn have demonstrated how to effectively integrate such an attempt. Serving the community, protecting the environment, and enhancing management practices are all goals of their Earth Day initiative (Premier Inn, 2024). It has touched on many significant facets of human existence; a single hotel has the ability to set a high standard in terms of the environment and society. The importance of employees, natural resources, and communities is highlighted in this study's review of the hotel chain business Premier Inn and its CSR programme. An example of how one organisation can unite people from all around the world is this choice has been set (Premier Inn, 2024).
    The circular economy's "9r Model" (Refuse, Rethink, Refurbish, Reuse, Recover, Rot, Recycle, and Redesigning) allows an organisation to turn obstacles into chances to change how they conduct business (Lambovteva et al., 2021). Reusing and recycling utilised resources is its primary goal in reducing waste products. Stow-Away Waterloo is among the best illustrations of a circular economy that effectively integrates the nine Rs.
  It was built by repurposing 26 shipping containers, each of which has solar panels installed on its roof to return excess energy not needed by the hotel to the national grid (Circular, 2023). The hotel produces actual forms of energy in an effective manner, minimising the production of any needless waste products, by using hydro units and air conditioning that recycle and recirculate energy between the hot water systems and the heating (Circular, 2023).
[bookmark: _Toc166928773]Conclusion
   An assessment detailing the company's current CSR initiatives' efficacy has been conducted. According to the evaluation's findings, Premier Inn Hotels has become a market leader in the hospitality sector by implementing successful CSR practices and operating as a socially conscious firm. A real-world example of a brand in the same industry that has applied these nine principles was provided, coupled with a deeper discussion of the significance of the nine circulars. With regard to Stow-Away Waterloo, for instance, the review determined that the hotel has implemented first-rate corporate social responsibility initiatives that are both environmentally friendly and highly effective, allowing the company to enhance its standing in the marketplace. The study's conclusion is that Premier Inn can strengthen its competitive advantage against an industry that is becoming more and more competitive by implementing CSR and circular economy programmes effectively. The text provides a comprehensive analysis of the circular economy's role and idea, highlighting the advantages of integrating it into hospitality industry operations. Additionally, it has covered the relationship and integration of the circular economy into CSR initiatives. It is advised that Premier integrate successful CSR initiatives into its business operations because the hotel sector has a dynamic business environment where new trends and difficult situations arise frequently. 
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