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INTRODUCTION


International financial management stands for administration of financial data and information about economic activity across national borders. The international financial management include the activities like the financing, investing, and the risk management activities. This activity is performed to increase the profits and the revenues of the business organisation by making correct financing and investment decisions. The project report includes the importance of the international financial management to the business organisations, analysis of the dividend distribution policy, market related theory along with the challenges in the international financial market and the methods of appraising the projects of the Unilever, a consumer goods company (Plaskova., 2020). 

MAIN BODY 


Unilever is a British multinational company that produces consumer packaged goods and started operations on September 2, 1929. The centre of operations of the company is in London. The product line of the company includes the baby products, healthcare and hygiene products, cereals for breakfast, ice creams, pet food, drinks, tea, instant coffee, cleaning agents, pharmaceuticals, toothpaste, and many more. The company is the largest producer of soap and is available in 190 companies. 
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IMPORTANCE OF INTERNATIONAL FINANCIAL MANAGEMENT 
· It benefits the business organisations in maintaining a healthy and beneficial relation with the other companies of the country itself and the companies out of the countries. Thus, helps in building a strong relation between the companies and the business organisations. 

· The international financial management helps the Unilever Ltd in generating profitability, maintaining a good value of the company, and supporting the compliances and the regulations of the business. 

· International financial management helps the company in achieving the efficiency as well as effectiveness in the market economy. It helps the business organisation in sustaining in the international market. 

· The international financial planning and management is very important for the business organisations today as it helps in understanding the requirements of the business organisation in the current world. It involves accomplishment of the required fund in the company (Pilbeam., 2023)). 

· The international financial management helps the company in calculating the exchange rates of many currencies and their relative worth. This helps the company in making decisions related to investing and transferring of capital and funds. 

· It helps the company in comparing the rates of inflation and about investing in the international debt securities. The calculation of the inflation rates also helps the Unilever in the making the budget to produce goods and carrying the operations of the business in many sectors of many different countries.  

· It helps in the ascertainment of the economic status of many countries in the foreign and international market.  

[image: image4.jpg]Today's Lesson:
Money &. Findnce

$$%




ENCOUNTERS IN THE INTERNATIONAL MARKET
· Language barrier – the language barrier hinders the growth of the business organisation by creating a barrier which slows down the operations of the business and hinders the growth of the business. 
· Cultural differences – the cultural differences are another barrier for the growth of the Unilever company in the international market. The cultural differences include the difference of food, tradition, culture, holidays, social reforms, and many other differences. 
· Management of global teams – the company might face a huge challenge in managing the teams at the global level because of different culture and different mindset of the people in different countries. Management of the international teams is not an easy task (Kevin., 2022). 
· The currency exchange and the inflation rates – the exchange rate might create a huge difference in the finds and the capitals of Unilever company as it will be compared with the currency of some other country. In addition to this, the inflation rate may cause a problem by increasing the general price level of the country. This will likely raise the price of the product while decreasing demand in the country.
· Problems related to the foreign policies and international trade and relations – the company might face some problems related to the international trade and relations, policies, and rules of other countries. It includes the problems related to the education system, transportation, infrastructure, taxes, material, and labour cost, and many more. All these factors may create a problem for the business organisation.  
DIVIDEND DISTRIBUTION PROCEDURE

Unilever Ltd.’s dividend distribution plan must guarantee that it delivers money from working that is more than its abrupt needs to investors and shareholders over the long run. The Board of Directors of the company are responsible for the deciding the rate of dividend of the company. The board decides both, the annual dividend, and the interim dividend of the firm. The shareholders of the corporation will then vote to approve the dividend at the yearly common conference. The board will suggest a dividend from the company's current profit after deducting the applicable taxes (Anggraini., 2022). It wholly and completely depends on the board whether to distribute the profits as dividend or keep the profits as retained earnings or both. The internal factors like the cash flow and the liquidity position, future fund requirement, acquisitions and disposals, capital investment plans and financial performance of the business organisation, and the external factors like the macro-economic environment, expectations of the shareholders, conditions in the market and the change in the regulatory requirements is considered before to share the profits in the form of dividends or not. 

EFFECTIVE MARKET HYPOTHESIS MODEL

Conferring to the Unilever company's efficient market hypothesis theory, the share price theory represents all the company's information. According to this market theory, the stock prices trade and circulate in the market at their fair market value. Because of this, the investors can purchase and sell the shares of the company. And thus, this may not be possible to outperform the overall market by selecting a particular share price of the company and investing in the company at the right time. By this method, the investors, and the shareholders of the Unilever Ltd can gain a higher returns and generate profits from their respective investments. This is because, according to this theory, the share prices of Unilever Ltd reflects the financial performance and the financial information of the company. The efficient market hypothesis theory covers the modern financial theory, but still, the efficient market hypothesis theory is controversial and is often in disputes (Kaiser., 2019). This theory helps the investors of the Unilever Ltd to invest in the company and therefore, the efficient market hypothesis theory affects the stock prices and the economy of the Unilever Ltd in the short as well as in the long run. 
UNILEVER'S APPROACHES OF APPRAISING PLANS

The process of examining a project's viability in a methodical manner is referred to as project appraisal. It includes consideration of various factors before selection of the most appropriate project. The Unilever's method of appraising a project involves the consideration of the following factors:
· Economic analysis – the Unilever company must analyse its economy to manage the funds for its operations and the process of planning and management/ it includes the analysis related to the economy of the business.
· Financial analysis – the financial analysis theory of the company relates to the finances of the company as well as procurement as well as management of the funds for different operations of the company. 
· Market analysis – the market analysis factor relates to the market economy and the market environment of the company. It includes the competition in the market of the Unilever company. 
· Technical analysis – the technical analysis is related to the procurement of the technological tools and techniques of the company for the purpose of carrying on the operations of the company (Purwaningsih., 2020).
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CONCLUSION


From the above project report, it can be concluded that the international financial management help in the management of the financial data and the information in the business organisation. The Unilever company uses various techniques and methods to face the market problems and challenges related to the financial management in its business operations.  It can be concluded that the dividend distribution policy and the efficient market hypothesis theory of the Unilever company affects the financial management process of the company both, nationally and internationally.  
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