Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Ionut Gheorghe 2536153
Topic chosen: The impact of influencer marketing on business
Title of source: Influencer marketing
Author(s): Low C and Xie Q
Year published: 2021
How did you find this source? 
 I found this source by searching on Google Scholar using the keywords influencer marketing impact and social media business strategy.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? Yes, directly explains how businesses use social media influencers to reach customers and improve sales.
Is this a useful article? Yes, it provides clear empirical insights into consumer engagement and content marketing strategies that companies can apply.
Is this an academic source? Yes, it is a peer-reviewed article published in a reputable academic international marketing journal.


When was it published? Is it recent enough? Why?
Published in 2021. Yes, it is recent enough (under 5 years old), which is vital for fast changing social media trends.

Author Credibility
Who is the author? What are their qualifications or expertise?                          
  C.LOW and Q. Xie are academic university researchers specializing in marketing and digital strategy.
Reliability                                                                                                                                                  Yes, because it is peer-reviewed, uses verified data, and is published in a reputable academic journal                                                                                                                                           
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)



5-Minute Presentation Structure
1. Introduce topic and source My topic is the impact of influencer marketing on business, based on a 2021study by Low and Xie.
2. Explain how you found the source I, searched Google Scholar using terms like influencer marketing and business strategy.                                                                       I searched Google Scholar using terms like influencer marketing and business strategy.                                       
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions.                                                                                               The source is recent (2021), academic and written by university experts.                                              
4. Short reflection – What did you find difficult about this task?                                                     It was hard to filter out general blogs to find a proper academic paper.
5. What did you learn from this task?                                                                                              I learned how to check if is reliable using dates, authors, and peer reviews

