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Improving Dental Health in Birmingham Primary Schools Through Education Workshops
Campaign Pitch
My poster campaign aims to improve dental health among primary school children in Birmingham through engaging interactive education workshops. Oral health is an important aspect of overall health and well-being; however, tooth decay remains one of the most common avoidable childhood diseases in England. Children living in deprived communities are particularly vulnerable to poor oral health outcomes, making targeted help essential. The campaign focuses on educating children, parents, carers, schools, and the wider community about effective oral hygiene practices and healthy lifestyle choices that can prevent dental disease.
Birmingham is one of the largest and most diverse cities in the United Kingdom, with significant health fairness across its population. According to Public Health England (2021), children from deprived backgrounds experience higher rates of tooth decay compared with those from richer areas. Dental decay can affect a child's quality of life, causing pain, infection, difficulties eating and speaking, disrupted sleep, and absence from school (NHS England, 2023). Therefore, improving oral health in primary school-aged children has to improve both educational outcomes and overall well-being.
The target for this campaign is children aged 5–11 years attending primary schools in Birmingham, particularly those in areas of high levels of poverty. The campaign recognises that children are influenced by their parents, carers, teachers, and wider social environment. Therefore, education workshops will not only engage children but also provide information and resources to families and school staff. By adopting a whole-school approach, the campaign seeks to create long-term positive behaviours that can reduce oral health.
The poster promotes interactive workshops as the primary intervention. Demonstrates that children learn more through active participation than through passive information delivery (World Health Organisation, 2022). The workshops will include demonstrating the correct toothbrushing techniques, games, quizzes, visual displays showing the sugar content of common foods and drinks and allowing children to ask questions. Interactive learning encourages children to take ownership of their oral health.
A major focus of the campaign is promoting the importance of brushing teeth twice daily with fluoride toothpaste. Fluoride strengthens tooth enamel and helps prevent decay (Department of Health and Social Care, 2021). Workshops will also educate children about reducing sugar consumption, particularly sugary drinks and snacks, which are significant contributors to dental caries. Through age-appropriate activities, children will learn how dietary choices directly affect their oral health and overall well-being.
The campaign aligns with current national health policies and legislation. One key policy is the NHS Long Term Plan, which prioritises prevention and the reduction of health problems through early intervention (NHS England, 2019). Improving children's oral health supports these objectives by showing a preventable condition before it leads to more serious health problems. Additionally, the campaign supports the principles outlined within the Healthy Child Programme, which emphasises health promotion and disease prevention throughout childhood (Department of Health and Social Care, 2021).
The campaign is also consistent with the Health and Social Care Act 2012, which places responsibility on local authorities to improve public health outcomes. Birmingham City Council has a duty to promote health and wellbeing among local communities, making school-based oral health initiatives highly relevant. Also, safeguarding legislation such as the Children Act 2004 highlights the importance of ensuring children achieve the best possible health outcomes. Poor oral health can affect physical, emotional, and social well-being; therefore, preventative programmes contribute to wider child health objectives.
Several professional services will be involved in delivering and supporting the campaign. Community dental services can provide expertise, educational resources, and referrals for children requiring treatment. School nurses are well-positioned to reinforce oral health messages and identify children who may benefit from additional support. Teachers and school staff play a critical role in teaching healthy habits within the school environment. Public health practitioners can assist in planning, evaluating, and monitoring the effectiveness of the campaign. Working between these professionals ensures that oral health promotion is consistent, evidence-based, and accessible.
An important element of the campaign is encouraging community participation. Improving children's oral health requires support beyond the school setting. Parents and carers influence children's daily habits, dietary choices, and attendance at dental appointments. The poster will, invite families to participate in workshops, information sessions, and oral health challenges that can be completed at home. By involving parents, the campaign aims to strengthen health literacy and create supportive home environments that reinforce healthy behaviours.
The public should become involved in the campaign because oral health is a community-wide issue with long-term effects. Poor oral health places a significant burden on NHS services and can contribute to wider health inequalities. Community engagement can help raise awareness, reduce stigma, and encourage positive behavioural change. Local businesses, community groups, and voluntary organisations may also support the campaign through sponsorship, promotion, or distribution of educational materials. Collective action can increase the reach and sustainability of oral health initiatives.
The expected impact of the campaign includes increased knowledge of oral hygiene practices, improved tooth-brushing behaviours, reduced consumption of sugary foods and drinks, and greater attendance at routine dental check-ups. In the longer term, these outcomes may contribute to reduced rates of dental decay, fewer hospital admissions for tooth extractions, and improved quality of life for children in Birmingham. By addressing oral health at an early age, the campaign supports healthier futures and helps reduce inequalities within the local population.
In conclusion, this poster campaign highlights the importance of improving dental health in Birmingham primary schools through interactive education workshops. By targeting children, families, schools, and the wider community, the initiative promotes prevention, health education, and behaviour change. The campaign aligns with national health policies, legislation, and professional practice standards while encouraging community participation. Through collaborative action and evidence-based education, the campaign has the potential to make a impact contribution to the health and well-being of Birmingham's children.
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Workshop details:

« 15-30 mins in school times UK PSHE curriculum. Pers

h qualified Dental Educators
« Interactive games and song
= Book your free Workshop today @www.freeworkshopgetyourteethfullmot

Orfind us on our Facebook page (Big smile in Birmingham
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