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Introduction  

 

 The main objective of this report is to demonstrate how social media can help 

commercial organizations reach a large client base in an effective and beneficial 

way. Numerous businesses have become more globalized, relying on social media 

to stimulate growth and obtain a competitive advantage. Furthermore, I will discuss 

the main social media apps that a lot of people are using, such as LinkedIn and 

Facebook, including the advantages and disadvantages that social media can have 

for a business.  

  

1. Social media  

 

Social media is a term that describes range of technological tools that allow people 

to share information and ideas with each other. Social media offers a wide range of 

platforms for user interests and objectives (Dollarhide, 2024). 

Social media has permeated every facet of contemporary life, influencing everything, 

including marketing to political discourse to communication and entertainment (The 

Editors of Encyclopaedia Britannica, 2024). 

For all types of businesses, social media can be a valuable tool for businesses 

looking to engage and communicate with their target audience, build brand 

awareness, increase website traffic, generate leads, and promote sales (Ekhlassi et 

al, 2018).   
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1.1. Social media: advantages and disadvantages 

 

While social media has many positive aspects in terms of communication, 

interaction, and information exchange, social media it can also present serious 

issues regard to privacy, misinformation, and mental health. Users should utilize 

social media with consideration and discernment, keeping in mind both its benefits 

and drawbacks (Raghavendra, 2018). 

Advantages: 

• Enhanced Connectivity: social media platforms facilitate communication with 

friends, family. 

• Networking Opportunities: provides opportunities for professional 

networking, which connects users with colleagues, business leaders. 

• Business Advertising: companies use social media to promote their brands, 

reaching a large audience for a low cost (Dalomba, 2022). 

Disadvantages: 

• Privacy Concerns: personal data can be collected and shared by social 

media platforms, raising awareness about data security, privacy. 

• Fake News and Misinformation: false information can be spread quickly, 

which destroys confidence in established media sources. 

• Distraction and Productivity Loss: scrolling, updates, and constant 

notifications can be distracting and cause lower productivity (Dalomba, 2022). 
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2. LinkedIn  

 

Recruiters can reach a wider audience through social media, which also makes it 

more likely that they will identify the ideal candidates with the precise qualifications 

they are looking for (Talentroo, 2022).  

LinkedIn is the world’s largest professional network on the internet and was officially 

launched in 2003. LinkedIn can help you to locate the ideal internship, connect and 

strengthen professional relationships, and gain the skills you need to be successful 

in the workplace (Kuligowski, 2023).  

LinkedIn plays an essential role in modern recruitment strategies because it can be 

used by recruiters to find suitable applicants, either directly or by leveraging 

connections for referrals. LinkedIn serves as a vital platform for both recruitment staff 

and businesses, helping with business development, networking, talent acquisition, 

and brand promotion (Hajli, 2015). 

 

2.1. LinkedIn: advantages and disadvantages 

 

Using LinkedIn marketing to connect with potential customers and build enduring 

relationships can be effective. However, it’s crucial to weigh the benefits and 

drawbacks before launching a LinkedIn marketing strategy. 

 

Advantages: 

• Professional Networking: LinkedIn provides professionals a platform to 

meet and interact with peers, employers and it facilitates networking 

opportunities that can lead to business collaboration, jobs, and career growth.  

• Building Brand Identity and Marketing: Through LinkedIn profiles and 

corporate pages, people and organizations can highlight their 

accomplishments, areas of expertise, and distinctive brand.  

•  Learning and Development: LinkedIn provides a variety of educational 

tools, including groups tailored to industries and LinkedIn Learning, where 
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professionals can exchange ideas and expertise as well (Digital Scholar, 

2023). 

Disadvantages: 

• Spam and Inauthenticity: certain users engage in spamming methods, such 

as sending out a lot of connection requests, sending out generic messages, 

and posting self-promotional content which can negatively affect the 

platform’s user experience. 

• Noise and Oversaturation: with more than 700 million members, LinkedIn 

can sometimes feel crowded, making it difficult for people and companies to 

stand out from the rest.  

• Privacy Concerns: there are privacy hazards associated with sharing both 

personal and professional information on LinkedIn. To prevent any privacy 

intrusions or identity theft, users should exercise caution while disclosing 

personal information and accepting connections (Digital Scholar, 2023). 

 

3. Facebook  

 

Mark Zuckerberg and his undergraduate colleges founded Facebook, a social 

networking site. When it was first introduced in 2004 as a platform for students at 

Harvard University, it soon spread to other academic institutions and then to the 

public. Using Facebook for business can be a useful tool for connecting with 

customers, increasing brand recognition, and increasing revenue (Ghodasara, 

2023). 

Businesses frequently post job openings and hiring opportunities on Facebook. 

Companies can use Facebook’s advertising platform to target job ads to 

demographics, interests, and geographic areas. Compared to traditional job 

advertising approaches, this enables them to contact a broad audience of potential 

candidates swiftly and affordably (Ekhlassi, 2018). 
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3.1. Facebook: advantages and disadvantages 

 

Overall, while Facebook provides significant benefits to businesses regarding reach, 

engagement, and advertising opportunities, it also presents obstacles such as 

algorithm changes, competition, and privacy concerns that must be carefully 

managed.  

Advantages: 

• Wide Reach: with billions of active users globally, Facebook offers 

businesses a large audience to reach and interact among.  

• Engagement: Facebook provides a variety of engagement options, including 

likes, comments, shares, and reactions which allow businesses to interact 

with their target market and establish relationships.  

• Analytics: Facebook offers insights and analytic tools to help businesses 

track the performance of their posts, advertisements, and entire Page, 

allowing them to make informed decisions and optimize their tactics 

(Cummiskey, 2023).  

 

 Disadvantages: 

• Competition: with millions of businesses competing for customer’s attention 

on Facebook, standing out can be difficult, particularly for small businesses 

with minimal resources.  

• Negative Feedback: unfavourable comments, reviews, or feedback on 

Facebook can harm a company’s reputation if not managed appropriately, 

necessitating regular monitoring and management.  

• Privacy Concerns: Facebook has faced criticism for its administration of user 

data and privacy issues, which could make some customers apprehensive of 

participating with businesses on the platform (Cummiskey, 2023). 
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4. Conclusion 

 

In conclusion, LinkedIn and Facebook have an important role in recruitment tactics, 

as I discuss in this report, because these social media tools provide access to talent, 

facilitate networking and communication, and enhance the employer brand. 

Integrating these platforms into recruiting strategies can considerably improve the 

effectiveness and productivity of the recruitment procedure. Both LinkedIn and 

Facebook allow people to demonstrate their professional experiences, skills, and 

achievements. Using these resources properly can help recruiters simplify the hiring 

process and attract the best candidates for their companies.   
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