The Promotion of e-CNY from the Perspective of Mobile Payment Users: Qualitative Analysis and Strategy Exploration
Overview
This research delves into exploring mobile payment users' perceptions and attitudes towards promoting China’s central bank digital currency, officially known as e-CNY. Employing a constructivist lens, this qualitative inquiry aims to dissect usage habits and preferences among diverse age cohorts regarding mobile payment systems, including Baby Boomers, Generations X, Y, and Z. Through the methodology of semi-structured interviews, the study intends to unravel how these ingrained habits and preferences may potentially evolve into the acceptance and utilisation of e-CNY, thus providing strategic insights for its efficacious dissemination. Anchored in the premise that individual experiences and societal backdrops profoundly mould users' perceptions towards mobile payments, this investigation seeks to illuminate the factors that could either propel or impede the adoption of e-CNY. Further, it will probe into user sentiments regarding security, ease of use, and the perceived intergenerational advantages of embracing mobile payments, aiming to pinpoint pivotal challenges in e-CNY's promotional endeavours. Ethical integrity will be paramount throughout the research process, with rigorous protocols in place for the encryption and secure storage of participant information. The study is committed to maintaining voluntary participation and the utmost confidentiality, ensuring ethical standards are met with the highest regard.
