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[bookmark: _Toc113104253]Introduction
The reason for the business assignment is about choosing a company from the provided divisions and discussing the elements of demand and the effect on the equilibrium of the market in the final part the elasticity of the market has been discussed based on demand’s price elasticity.
The market equilibrium and demand are the microeconomic pillars in a business that mainly helps a company to understand the company's market stability and provide prepared satisfaction to the customers. The elastic price or inelastic price, the elasticity of demand shows the customer response after the price changes.
[bookmark: _Toc113104254]Description of the company 
Name and the sector of the chosen company
According to De Almeida et al (2021).In this report, the analysis will be on Burger king company. Burger King is mainly famous for making burgers There are also many other foods rather than burgers that burger king produces, the company is from the fast-food sector. Burger King is one of the most famous street food companies in the world. It started in 1954, in Miami, Florida United States. In the current era, the company is in every corner of the world with more innovations in their foods. The foods of the company are very delicious and pocket friendly. Based on the global reports more than 18000 outlets are open all around the globe in the UK around 530 outlets are available. Burger king is the world's second most popular in the world. Burger King has made much revenue by selling its products all over the United Kingdom. In the future, the company is also planning to open many newer outlets in the UK, they believe it will increase their customers (Verdict Food Service, 2022.). 
Behind the reason for selecting Burger King
As stated by Obomwan (2022), many companies are referred to, as one of the main reasons for selecting the company. Burger King is placed in the fast-food sector; it is one of the most affected business divisions in the pandemic. In that era, there were many lockdowns and some strictly covid laws that made it a problem for the company to open shops and operate their business. In 2020 and 2021 it will be much harder for dealing with the issues happening in the business. Many people lost their jobs, the sales rate had become much lower. In the divisions, the company and the employees of the company have faced many issues. After the end of the covid era, the company is now open in the, UK But the selling rate is not much as expected. Many microeconomic elements are affecting Burger king's burgers and other items as well.
As argued by Ching Wing (2018), it is one of the main reasons that the company Burger king has been considered for more analysis as this will provide a better rate understanding of the microeconomics divisions like the demand of elasticity, equilibrium of marketplace, etc.
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[bookmark: _Toc113104255]Identification of demand and market equilibrium

[bookmark: _Toc113104256]Factors affecting the demands

[bookmark: _Toc113104257]Substitute price 
As opined by Al Hamdhan (2021) in making a burger there are various delicious ingredients. A rising rate in the ingredients of the burger will also increase the demand for the overall goods for the reason the customers are getting the exact qualities at a lower price. In the street food market, the company McDonald is continuously raising the price of the cheeseburger to 1.19 euro, before it was 99p.
.[image: ]
Flg 1: Sales and revenue
(Source: self-report, 2022)
As per the viewpoint of Shcherbakova (2020) in fourteen years, this happened for the first time. For the rising rate, the company Mcdonald's has stated that the rising rate of fuels is affecting the price rising in a cheeseburger. Rather than the rising price of fuel, the rising price of ingredients and the rising rate of inflation is one of the main reasons for rising rates. 
	year
	sales/ revenue

	2017
	5940

	2018
	6943

	2019
	7435

	2020
	6664

	2021
	7195


Table 01: sales /revenue
(Source: WSJ.com)
As opined by Zhang et al. (2021), as a burger-selling company just like Mcdonald's, Burger king is also increasing the price because Mcdonald's is also expecting a big demand for their products. The price of the company's burgers is going to get a slight increase for the rising demand for Burger king. Although the price of the burger has not increased yet, which gives the company an advantage for improving their business.
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Flg 2: revenues of Burger King
(Source: self-report, 2022) 
[bookmark: _Toc113104258]Prize of the complements 
As argued by Prasetyo and Purnamasari (2022), burgers of Burger King are served with their cold drinks and French fries as a better suitable item for the food. If the price rate of the product is rising, then the demand for the product is also reduced. Sometimes the customers often feel that the food they are eating does not provide a proper utility that can be provided to write the complementary goods. In the current era, the rising price of the ingredients is affecting the prices of burgers. But in the current era, the price of cold drinks has raised in the UK, the price has been mentioned below.

	Years
	% Change in RPI

	2017
	-1.6

	2018
	4.9

	2019
	5.1

	2020
	2.7

	2021
	0.4


Table 02: % chance pf RPI soft drinks 
(Source: Ons, 2022)
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Flg 3: share of burger restaurant user
(Source: self-report, 2022)
As stated by Meiseberg and Perrigot (2020), the rising rate of the ingredients needed for the products is also making the price of the burger king and for that reason, the customer demands also reduced. The reporters also told that ingredients like the cheese from many famous companies like Sainsbury, Tesco, and Waitrose have raised around 50% on average, which can lower the ratings of Burger king as per the expectations.
[bookmark: _Toc113104259]Income of the customer
According to Jangid et al. (2021), the rate of income from the customer is affecting the business process and the demand for the products. For normal goods, a rising rate of income will raise the demand for the product, although if the product is inferior then there might be a chance the customer demand s will be lower if the customer’s income increases.
Data has been given on the average basis disposal income of the household if the UK for five consecutive years.
	year
	Mean equivalized disposable income
	Median equivalized disposable income

	2016/17
	36621
	30026

	2017/18
	36017
	29308

	2018/19
	36397
	29548

	2019/20
	37839
	30762

	2020/21
	37622
	31385


Table 03: Average and median disposable income of the UK households
(Source: Ons, 2022)  


Flg 4: Bar graph of disposable income 
(Source: Self-report, 2022)
The fall in income has stated that the lowering rate of demand for Burger King was stated in the revenues.
[bookmark: _Toc113104260]Preference and taste of the customers
As argued by Blair (2021), for certain things the taste of the consumers has changed. The changing in the price of the products, some changes in other products, and changes in the quantity of the product has changed the viewpoint of the customers, along with the quality, branding, and behavior changing the taste in a way. When the customers change their tastes and preferences, this demands for change in a product, Burger king is much more famous to most people in the current time than the same 7 years ago, the product taste not good, not good for matching any value of the company, so the value of the products was dropping continuedly and the price of the share price devalued, so the company was devalued, After some year the company has been able to change the terms, the company started to take the reviews by the customers and for an honest review they provide a return reward to the customers. that business strategy has helped Burger king to earn its revenues. The company also used the transparency process. The y began to hear the negative comments given by the consumers and acted as it mentioned, the company has introduced many types of machinery many latest designs and better machinery for making a cha get in the production style and like this, the pattern of production has helped the company Burger king for increasing its revenues, and in the recent era Burger king is the world's second fast food company preferred by all round the world.
[bookmark: _Toc113104261]Consumers' expectations of prize
As opined by Esteves (2022) the customer demand for some proper changes has been viewed as how the cost of the company has been expected and the price of the company's products has been changed. If they began to think the price of the product is going to be raised in the future then the demand will also increase but the price forecast about the cost price is that this, I not increase but decrease, then the demand for the product will reduce in no time.
As per the viewpoint, Burger king has predicted that the price of the foods will raise in the future so the price will also increase as the processing of the food will be increased too. The increasing rate of inflation and the increasing rate of the fuel price will also give an effect on the products of Burger king. The company has also been told they the expected prices have been raised for the contni0u rising price of meat cheese, meat, wheat, spices, and other grains. The company has been forecasting in the price of the burger king super box, it rises from 8% to 10%. In the continue dates the cost of labor o sales rising, this is also one of the main reasons for increasing the cost of the product in the upcoming future. The forecast about the rising price of the products of Burger king will make people purchase burgers from now on, that's why the demand for the products has increased as much as could be expected.
[bookmark: _Toc113104262]Demographics
As opined by Kavyasri and Vaijayanthi (2022), a demographic mainly showing a referring to the type of customers the t has been effects and the demands for a commodity. With the rising number of customers, the demand rate is increased continuously, and when the customer's demand rate is lower it means the rate is also lower. For more than a year the company has been focusing on promoting g Burger king as it is being possible for attracting most of the customers.
[image: Burger King restaurant sales 2021 | Statista]
Flg 5:  sales in the Burger King in the U.K from 2013 to 2021
(Source: statista.com, 2022)
[bookmark: _Toc113104263]Analysis of demand nature
[bookmark: _Toc113104264]Impact of income effects
As argued by Kuang (2022), the income effect is referring to how the consumers of the company affect the demands for certain products, for the normal types of goods, If the rate of the product has been increased, then the rate of demand will also get increase. For some other products, the customers are keeping fewer demands in these predicts earn their income rises, in that time the customers feel they are rich, and the product is not matching with the value of the customers. For free goods, demand is dependable on income for the needed goods also, and the demand for the product also changes when the income rate has a slight change. 
As argued by Young and Nestle (2021), Burger king’s Burgers are a kind of luxurious food, for those persons with lower income person, this is a type o daily basis consuming the product for a higher earning person. So, when the monthly salary of any person rises, they can get availability in a much easy way, and this time, the demand for the product will also naturally increase. Below, the effects of income effects of the customer of UK on the demand for Burger king will be shown

	Years
	2021
	2020
	2019
	2018
	2017

	Group revenue(£m)
	7195
	6664
	7435
	6943
	5940

	Dividends per share (Pence)
	9.8
	9.1
	9.76
	9.5
	9

	Sales growth in the UK (%)
	29.74
	17.67
	26.34
	21.75
	30.20


Table 04: Revenue vs Dividend vs sales growth comparison
(Source: WSJ.com, 2022)
As stated by Shujaat et al. (2022), in the above table, the revenue of Burgert king in the UK for the last five years has been defined, and the rate of the revenue has been lower in the year 2020, main reason is lockdown and there are various factors including a slight decrease of tie income of the people and the increasing rate of unemployment in the year 2021, the company's dividend per share has been also decreasing in the year 2020 and 2021, but after 2021 the demand for Burger king's burgher has increased, and the company's sales growth was heavily elastic has been shown that the demand of the products is much higher. Although pizza is a type of luxurious food for a particular section, it's not that much higher cost. So, if the level of income has been dropping with a little percentage of the customer demand this will still stay exact and increase much higher. The provided discount from Burger king is also one of the elements in this scene. All the items have made a major impact on the higher demands of Burger king's Burgers.
[bookmark: _Toc113104265]Impact on substitution effects
According to Zwanka (2021), the burger king is a type of luxurious food that is necessary, many people do not eat this item daily food as wheat, rice, vegetable, and oats. Although the burger price is a bit reasonable for persons with lower income rates, this still counts as costly food. There are various types of availability rather than burgers, so the increasing demand for Burger king is elastic. The demand for the burgers of Burger king rises when there are other offers or any kind of discount on the burger of burger king. The main reason behind this may people do not find any alternative items that can replace the burgers at the same price, so the person is thinking about the availability of burgers is much better than any other products like burritos or pizza. So, when the demand decreases the prices will also increase.
	[bookmark: _Hlk113033789]Years
	Shares (%)

	2017
	75

	2018
	79

	2019
	82

	2020
	94.3

	2021
	96.4


Table 05: Share of Burger king sales ordered online in the UK between 2017-2021
(Source: Statista, 2022) 
According to Jiménez and Garza (2018), as stated in table 5, The rate of online sakes of Burger king has been increased in recent years, In the year 2020 when the covid happens the share percentage has improved to 94.3, this calculated as a major jump, in the year 2019 it was 82%. The company has stated that the main reason behind this was the rising rate of online demand for the items in the lockdown sessions. At that time other companies like Domino's, and McDonald their items did not give the satisfaction a burger of Burger King provides. The rising demand of the company gives has become one of the major reasons for a price rise at the end of the yar 2021, after that the pie is decreasing, lowering the vat rates in the country UK during the covid era, the time has also helped the company in meeting the improving rate o company sale and customer’s demands.
[bookmark: _Toc113104266]Pricing strategy of Burger king
As opined by Dwivedi et al. (2022), in terms of pricing strategy there are three types of pricing strategies. They are neutral, penetration, and skimming. Based on neutral pricing, the companies are trying to set a price that can be granted by the customer set. The penetration pricing process highlights the calling for products with a lower price than competitive products. The skimming pricing strategy is mainly focused on the price list for observing the maximum price any customer can pay for the product.
As cited by Debo and Li (2021), Burger king is a burger manufacturer company in the UK. The items of the company are many pockets friendly and much tastier. Burger king uses a Penetration pricing strategy. In this strategy, the involvement in choosing the process is based on the condition of the supply in the market and public demand alongside the competitors of the company (Greenspan, 2022).
[image: ]
Table 06: Price list of Burger King UK
(Source: Burgerlad, 2022)
[bookmark: _Toc113104267]Conclusion: 
In this report, some of the elements had affected the demand for Burger king, In this report, this can be observed by some of the figures like sales and revenues and many other things. In recent years by providing hard work and better marketing skills. Another element like the effects of income has played a role in the pricing elasticity strategy and the income elasticity for demand, with all these elements the company has managed to provide a trustable community of customers who keep demanding more even once the time corona. The company is much benefitted and with its strategy, this will be one of the best street food companies in all over the world.
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