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CIM Professional Certificate 2018

Lecture Schedule: Integrated Communications. 
Level: 3.
Lecturer:  	Will Fleming.
Room no:	220.
Tel:		01792 481686 or 483686.  
E-mail:	will.fleming@uwtsd.ac.uk
  
	LECTURE SCHEDULE 2018

	Day and Date
	Week No.
	Lecture Topic

	Thurs 26/4/18
	1
	Introduction: 
· CIM & UWTSD. 
· Me and the group. 
· Marketing & MarComms. 

	Thurs 3/5/18
	2
	Assignment brief: 
Branding: 
· Product.  
· Corporate level.

	Thurs 10/3/18
	3
	Communications:
· The media/methods/mix.
· Digital tools. 

	Sat 19/5/18
	4
	· Models. 
Stakeholders.
Customer Service.

	Thurs 31/5/18
	5
	Budgets.
Agencies.

	Thurs 7/6/18
	6
	Message and the Media
Integrated Marketing Communications

	Sat 16/6/18
	7
	Marketing Communications Planning Framework: 
· The Fill framework

	Thurs 21/6/18
	8
	Drafts.

	Sat 23/6/18
	9
	A.O.B.??? 



This schedule is a guide only and may be changed. The teaching sessions will be held on Thursday 17:00 - 20:00 and Saturday 10:00 – 16:00.

Essential Reading  
Fill. C, (2009) Marketing Communications: Interactivity, Communities and Content 5e. Essex. Pearson Education Limited.
[bookmark: _GoBack]Journals
Journal of Marketing 
Journal of Marketing Research
Marketing
Marketing Week
Harvard Business Review
Also Commercial Reports, Government Reports, Trade Reports

Websites
http://www.marketresearch.org.uk
http://marketing.haynet.com
http://thetimes.co.uk
http://www.ft.com
http://www.cim.co.uk
http://www.connectedinmarketing.com
http://www.economist.com
http://www.emarketer.com
http://www.booksites.net

Assessment
Assessment of this module will involve only one piece of coursework.  It is necessary to achieve a mark of at least 50% for successful completion of the module. 
Learning Strategy

There will be a variety of ways used to deliver content, some will be in essence lectures, some will be by students reading materials before the class, videos, case studies and practical activities across the designated contact time per week.  The key ideas and concepts will be discusses to identify the main themes and where applicable apply the theoretical issues to real life marketing decisions to develop practical marketing skill.  Students will be expected to prepare answers and analyse cases for presentations.
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