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Introduction

To develop an understanding of the affects that technological development has on both ethics and the environment we will conducted a qualitive research in the form of an interview. To achieve this, we will interview three people and deliberate the what affects technological development has from an ethical standpoint and the massive affect it has on the environment. To keep the dissection grounded will focus on technological developments produced from fashion. Though participants will be free to discuss other topics if they desire too.

Procedure

	Voices of participants (interviewee)
	Meaning interpretation (researcher)
	Concepts/themes identified

	Participant one
	
	

	Produce it cheap and sell it cheap

	Most cheap clothing that is sold in shops are produced from cheap and poorer materials 
	Better education is needed to address the issues related to the ethical and environmental issues with technological development

	The media should be doing more to advertise the issue
	If the media addresses the issue more, then more people would be aware of the issue 
	

	Not everyone knows about the issue
	More people need to be made aware of the issue
	

	Poorer countries should have the same environmental standards as we do
	Work to provide more developing countries with better environmental standards
	

	Developing countries are kind of parallel to industrial revolution
	A great deal of similarities between the working standards in the industrial revolution and the working standards in more developing countries
	

	Shops need to address these issues more
	Push more of the shops to address some of the environmental and ethical issues
	

	Better education
	More education is needed
	

	A lot of companies are realizing that cutting down trees is bad for the environment and are taking steps to prevented it like those companies that cut down one tree and replant two in place

	More campiness is becoming social aware of the harm they are doing to the environment and are taking steps to rectify there mistakes
	

	Do many people care or understand
	Do people care enough to try and solve these issues
	

	If people started wearing cheap clothing multiple times rather than throwing them away after wearing them once, then a lot of clothing shops would lose business
	If consumers started to reuse their clothing, and not buying new ones then a lot of companies would loss profit even potential causing them to shut down some of their shops leading to loss of jobs
	

	Not everyone knows about sweatshops
	More people need to be made aware of sweatshops 
	

	People won’t change by themselves, so they need to be taught change at a young age
	More younger people need to be taught about climate change and business that use poor ethics so that they can make informed choices
	



	Voices of participants (interviewee)
	Meaning interpretation (researcher)
	Concepts/themes identified

	Participant two
	
	

	People should be encouraged to turn or alter their old clothing’s into something new
	Promote upcycling
	Sweatshops are difficult to stop because the employees would be left without jobs

	Without some of the sweat shops then the workers in these sweatshops could end up in worse employment or no employment 
	Despite how bad the work ethic is in sweatshops, they still provide workers with employment and pay
	Many consumers also use sweatshops because they cannot afford the alternative 

	Even if someone tried to shut down some of these sweatshops then they would just move elsewhere
	Even if the sweatshops were to be closed in one location then there’s nothing stopping them moving to another location where they would not be shut down leaving the workers out of a job
	

	As harsh as it sounds these workers are just dispensable to these companies
	Companies view workers in sweatshops as disposable
	

	I’m sure a lot of people would love to buy the better-quality clothing, but the reality is that most people can’t afford to
	A lot of people want to buy better sourced clothing but can’t afford to, due to them being more expensive
	

	A lot of companies are trying to address the problem with global warming but with global being a massive issue is it all too little too late?
	Have we left it too long to fix the issue with global warming?
	

	Is there anything we can realistic do to stop global warming
	Is there anything we can do to prevent global warming or is it already too late?
	



	Voices of participants (interviewee)
	Meaning interpretation (researcher)
	Concepts/themes identified

	Participant three
	
	

	Do we turn a blind eye to stuff like climate change and bad working conditions or are we just ignorant of it?
	We should do more to address the issue with climate change and poor working conditions and encourages others to do the same 
	Some people choose to turn a blind eye to the affects that fashion is having on the environment and ethical issues. This may be 

	If we are turning a blind eye, then why?
	Is it possible that we are all fully aware of these issues but choose to not do anything about it? If that is the case, then why are we choosing to do so?
	because of they do not care or because they are not in a situation where they can change.

	I not sure if we should be doing more to address these issues or if big companies
	Or should be considered responsible, local people or massive business
	

	Most people who buy cheap clothing that are made in sweatshops may not even be aware that they were made in them
	Not everyone is aware of sweatshops and or what shops produce their goods at them
	

	I think that companies should have to put a label or something on their clothing to say that they were made in sweatshops
	They should be so form of label to identify what companies produce their goods at sweatshops
	

	Is it possible to create new developments without hurting others, even with todays sciences
	Even if we are carful not to cause harm to others, we may end up doing so without realizing
	

	More people need to be made aware of where they are clothing is coming from and the harm it brings to the environment
	Make people more aware of the ethical and environmental harm that technological developments have on the planet and the inhabitancies
	

	But then even if people did know where they are clothing came from would they keep shopping there
	Even when people are made aware of a certain issue they may still be unwilling to change their ways, this can be due to money, and or not being willing to change
	

	I wonder if people go to these shops because they can not afford to buy the more expensive brands or if it is wired into them. I suppose it would be different for different people
	Different people have different reasons, some do not know of the harm they cause, and others know of the harm they cause and do not act because of different reasons such as not caring or not being in a situation were then can change. Some lack the initiative to change.
	



Conclusion/ Reflection

To better understand the effects of technological development has, we have selected three people to participate in an interview. The three participates where asked questions about how technical development may and does affect the environment and the ethical affects it has on people. To better ground the interview participants focused on the environmental and ethical issues attributed with fashion. (Fashion was chosen because it is a massive technical issue that is affecting both the environment and creating an opening for bad work ethics to arises. Fashion was also a driving force of the industrial revelation, which was one of the biggest technical changes in recent history). This included discussing the affects that fast fashion has on the environment and the terrible ethics sweatshops have. 
A common theme that was discussed with participant one was that better education needed to be implemented so that people understand the affects that bad work ethics and poor environmental awareness has. Understanding that not many people are aware of the issues that stem from technical development is a key point in trying to understand why it is happening and developing a solution.

The common theme observed with the second participant was that most sweatshops are difficult to shut down because it would leave employees without a job, which they need to pay bills. It was also discussed that consumers don’t always have a choose as goods produced in a sweatshop are typically cheaper, and consumers can not afford to buy higher quality clothing that doesn’t fall apart after wearing it a few times. This is also important to understanding the issue and creating a solution.

The common theme identified with the third participant is that some people are aware of the poor ethics and environmental consideration that is produced by the fashion industry. They discussed that this could be because they are willing to change, not being in a situation where they can change or not having the initiative to change to name a few reasons. 

[bookmark: _GoBack]From the three interviews we have learnt that when it comes to addressing the ethical and environmental issues from fashion technological development, we should start by educating consumers about what fast fashion and sweatshops are, and what shops produce they goods in sweatshops. It is also important to educate people on what shops produce cheap and disposable clothing and what shops produce higher quality goods that will last longer. It is also important to address the fact that not everyone can afford to buy higher quality clothing. If consumers understood and what fast fashion and sweatshops are and what shops produce them then they would be able to make informed chooses on whether they want to buy goods from them or not.
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