Results 
[bookmark: _Hlk37251064]      A focus group of six undergraduate university students was held. The focus group consisted of three females and three males, with the age of participants ranging between thirty-one and fifty-one years. Each participant was assigned a number in order to ensure confidentiality. Thematic analysis was applied to the transcription of the focus group’s discussion. Four superordinate themes became apparent throughout, and were elicited from the data. These have been categorised as ‘celebrities highly regarded,’ ‘celebrity involvement valued,’ ‘involving interests is beneficial,’ and ‘celebrities from areas of interests engage people.’  The full results are detailed in Table 1. 



















Table 1  
	

Superordinate Theme
	

Subtheme
	

Extract

	

Celebrities highly regarded

	

High regard for celebrities speaking out 
	

‘They wouldn’t say that about a celebrity.’   


	
	
An ability to influence lots of people
	
‘Got a massive audience.’

	
	**
	
‘They’re going to have millions.’


	
	

An ability to reach lots of people 
	
[bookmark: _Hlk37080161]
‘Open to the world’

	
	
Identifiable and relatable 
	
[bookmark: _Hlk37148121]‘Demi Lovato has done quite a lot for children.’

	[bookmark: _Hlk37163579]
[bookmark: _Hlk37085039]Celebrity involvement valued
	
Celebrity influence
	
[bookmark: _Hlk37151921]‘Anybody that’s got any mild sort of mental health is gonna follow and see how they’re dealing with it.’

	[bookmark: _Hlk37152385]
	
Appreciation of celebrity led   initiatives 
	
[bookmark: _Hlk37154437]‘You see all the initiatives come on, it’s good to talk, it’s good to do that.’


	[bookmark: _Hlk37161502]
	
[bookmark: _Hlk37161174]Positive regard for celebrity involvement 
	
‘It’s brilliant when celebrities come out and say.’

	[bookmark: _Hlk37162723]
	
Awareness of initiatives featuring celebrities
	
‘There’s all these initiatives.’

	


Involving interests is beneficial 
	


Providing a sense of community 
	
‘It would if it’s in terms of like getting them out and um, getting them doing things that they enjoy because especially if it’s with other people that are maybe suffering as well, it’s like like-mindness.’

	
	




Gets people to engage 
	
‘We’ve got um, in…. they’ve done Men’s Shed. And that’s for men with mental health issues or loneliness and its basically just a shed, so it’s a man cave where the men go and they, they could go and play football, or they can go just for a walk or just sit down have a chat and a coffee. They kind of arrange between themselves what they want to do.’

	
	
Involving interests is beneficial 
	
‘It was beneficial…was involving one of…interests whilst er…was going through like the talking therapy.’


	[bookmark: _Hlk37228987][bookmark: _Hlk37234175]
Celebrities from an area of interest can engage people
	
Involving an interest can engage people
	
‘Area of interest I expect, that would er, probably engage people more.’

	
	
Involving persons of interest can engage people
	
‘As long as it’s someone you’re interested in.’


	
	
[bookmark: _Hlk37240316]Wide variety of celebrities to engage people 
	
‘There’s always someone to relate to isn’t there? Especially in age groups.’

	
	**
	‘There probably is someone for every age group. But like, or, and every interest out there.’




Celebrities highly regarded 
      The first dominant theme to emerge from the data collected, was an apparent high regard for celebrities. This superordinate theme was itself implied and supported through specific contributions such as ‘They wouldn’t say that about a celebrity,’ (Participant 6) in reference to being asked about levels of stigma, and how they may possibly differ for celebrities because of their status.  This, and other comments made, clearly demonstrate a higher regard for what celebrities say on the subject, than what a non-celebrity has to say. 
      This was also established, through a number of additional ways the participants believed celebrities could engage with people, on this subject. The first subtheme that can be seen, as part of the high regard for celebrities, is the fact that they are identifiable, as well as relatable. When discussing how they thought people respond to celebrities talking openly about mental ill-health, Participant 3 stated ‘Demi Lovato has done quite a lot for children.’ As a result, this participant was able to name a particular celebrity and say who in society they were relatable to. 
      The perceived ability of celebrities to influence a great number of people, is another identified subtheme. This was conveyed by members of the focus group through comments such as: (They have) ‘Got a massive audience’ and ‘They’re going to have millions,’ (Participant 3) when discussing celebrities’ presence on social media. For example, either by members of the general public ‘liking’ them on Facebook or ‘following’ them on twitter. The participants perceived that due to the volume of people who are actively keeping up to date with what celebrities are doing, they are able to influence a large amount of people.  
[bookmark: _Hlk37078010]      The final subtheme established, again when speaking about celebrities’ presence on social media, is their ability to reach lots of people. This was positively regarded, especially in terms of the sheer scale of people who are able engage with them via various online platforms. One comment, that celebrities are ‘Open to the world’ (Participant 3) shows how broad the potential reach of celebrities is perceived to be.  
[bookmark: _Hlk37247415]     It is clear from the focus group’s discussion, that celebrities in general, in addition to a number of factors that are commonly associated with their status, are perceived positively.  With what can be seen as a high regard for celebrities and their influence, considering their identifiability, relatability, the number of people they are able to reach and the breath of their appeal in initiatives relating to mental ill-health, this may prove beneficial regardless of their specific contribution. 
Celebrity involvement valued
      The second overriding theme evident throughout the data is the perceived value of celebrity involvement in the field of mental ill-health. Building on the previously established superordinate theme that celebrities are generally highly regarded, the perceptions of the participants was that their involvement in initiatives relating to mental ill-health was of value. 
      The first subtheme which can be seen as contributing to this superordinate theme is celebrity influence. Participant 6 stated that ‘Anybody that’s got any mild sort of mental health is gonna follow and see how they’re dealing with it.’ This demonstrates the sense of influence that the participants believe celebrities have, and that members of the general public look to them to see how they are dealing with mental ill-health. 
      Secondly, a subtheme of the appreciation of celebrity led initiatives was identified. Such contributions as ‘You see all the initiatives come on, it’s good to talk, it’s good to that,’ (Participant 3) show that celebrity involvement in initiatives to do with mental ill-health is well-received. From this comment, there is also the recognition of what these initiatives are trying to achieve, in this case, encouraging people to talk to one another regarding their mental health. Additionally, overall, these celebrity led initiatives can be seen as having a positive impact.
      A third subtheme, that of a positive regard for celebrity involvement was recognised. Participant 3 stated ‘It’s brilliant when celebrities come out and say.’ From this specific contribution it can be seen that general celebrity involvement in the field of mental ill-health, including prevention and treatment, is perceived positively. 
      The final subtheme that contributes to the superordinate theme of the value of celebrity involvement, is the awareness of initiatives featuring celebrities. When speaking about how to potentially increase people’s interest in mental health initiatives, Participant 2 said ‘There’s all these initiatives.’ From this comment, it is clear that there is public awareness of a number of different initiatives relating to mental ill-health, with many of these initiatives featuring the presence of celebrities. 
      The dominant theme of the perceived value of celebrity involvement is multifaceted. Through the general influence of celebrities and their influence specifically in relation to the subject of mental ill-health, an appreciation of initiatives led by celebrities, as well as a positive regard for celebrity involvement in the field of mental ill-health have been identified. This in turn, can be seen to have increased awareness of both new and existing initiatives. 
[bookmark: _Hlk37171400]Involving interests is beneficial
      The third main theme to be elicited from the data was that, involving an individual’s interest, in the prevention and treatment of mental ill-health is beneficial. This dominant theme was itself identified by particular statements such as ‘It was beneficial…was involving one of…interests whilst er…was going through like the talking therapy,’ (Participant 5). This comment specifically highlights that involving a person’s interests in a form of treatment for mental ill-health is clearly beneficial. A number of specific ways, of how this can be advantageous, were also expressed by the participants and identified as subthemes. 
[bookmark: _GoBack]      The first subtheme, providing a sense of community, became apparent throughout the data. When asked whether they thought that it would be beneficial to engage a person’s interests in the provision and treatment of mental ill-health,
 Participant 6 stated ‘It would if it’s in terms of like getting them out and um, getting them doing things that they enjoy because especially if it’s with other people that are maybe suffering as well, it’s like like-mindness.’ This comment reveals the belief that getting a person to participate in an activity or interest of theirs, when linked to the provision and treatment of mental ill-health, can help them by relating to those who have the same interest, and are facing the same circumstances. Thus creating a sense of community.
      Secondly, engagement was seen as a particular benefit in encouraging people’s interests. Participants were able to identify how in the areas in which they live, initiatives aimed at combating mental ill-health had been able to engage people. In one example, Participant 3 stated ‘We’ve got um, in…. they’ve done Men’s Shed. And that’s for men with mental health issues or loneliness and its basically just a shed, so it’s a man cave where the men go and they, they could go and play football, or they can go just for a walk or just sit down have a chat and a coffee. They kind of arrange between themselves what they want to do.’ This shows a clear knowledge and understanding of the reasons why initiatives and organisations seek to engage people, and the ways they aim to do it. 
      This superordinate theme, that involving interests is beneficial, is clear throughout the data and is contributed to by two different subthemes. The first, a sense of community, and the second, engagement, both demonstrate how involving people’s interests in relation to mental ill-health, work in a practical sense. Additionally, as specific examples, they help to explain why engaging people’s interests in relation to mental ill-health provision and treatment is so beneficial. 
Celebrities from an area of interest can engage people
[bookmark: _Hlk37238395]      The fourth and final superordinate theme that was identified from the data, was a perception that celebrities from a person’s area of interest, have the ability to engage them in initiatives regarding mental ill-health. This dominant theme was formed through a number of subthemes. 
[bookmark: _Hlk37237313]      Firstly, it was established that involving an individual’s interests can help to engage them in initiatives concerning mental ill-health. Comments such as an ‘Area of interest I expect, that would er, probably engage people more’ (Participant 4), demonstrate the belief that in order to boost engagement with such initiatives, it would be beneficial to include and involve something that a person is interested in, as well as the actual treatment or prevention for any mental ill-health they may be experiencing. 
[bookmark: _Hlk37246189]      Secondly, it became apparent that involving persons of interest or celebrities, can also engage people in initiatives concerning mental ill-health. When discussing what the greatest factor in possibly increasing a person’s engagement with such initiatives would be, the presence of a general celebrity, or someone from within a specific area of interest of the individual, it became obvious that it would be the latter. This was established through comments like ‘As long as it’s someone you’re interested in,’ (Participant 3). This demonstrates that as well as involving areas of interest, people from within those areas, can help to boost engagement in schemes aimed at the prevention and treatment of mental ill-health.
      Furthermore, in support of the concept that involving persons of interest, or celebrities, is advantageous in terms of boosting engagement with mental ill-health initiatives; it also emerged, that there is a wide variety of individuals that are able to do so. Specific contributions such as ‘There’s always someone to relate to isn’t there? Especially in age groups,’ (Participant 4) and ‘There probably is someone for every age group. But like, or, and every interest out there,’ (Participant 4) show that participants perceive that there is a wide variety of celebrities that can and are able to engage people. 
      The superordinate theme that celebrities from an area of interest can engage people, has been established from three subthemes. The first two identified, were that involving a person’s area of interest, and people from within those areas of interest, can engage people in initiatives aimed at the prevention and treatment of mental ill-health. Additionally, it was perceived by the participants that there is a wide variety of people, from a number of different areas of interest, that are able to engage people. 
      From the qualitative data collected during the focus group, four main themes, each containing several subthemes, were established. The first, ‘celebrities highly regarded,’ emerged from the perception, that as a result of the high regard celebrities are held in, they will have significant influence. 
      The second dominant theme, ‘celebrity involvement valued,’ was identified due to celebrities’ identifiability, relatability, size of their audience and the breath of their appeal. The superordinate theme of ‘involving interests is beneficial,’ was established through comments made during the discussion, as well as through subthemes, which identified a sense of community and engagement. 
      The final overriding theme drawn from the data, was ‘celebrities from areas of personal interests engage people.’ This can be seen as a combination of subthemes, that involve an individual’s area of interest, in addition to people from within those areas of interest’s ability to engage people. This is further supported by an additional subtheme, that there is a wide variety of people, that can help achieve this. In considering these superordinate themes, if celebrities, areas of interest, and in particular, celebrities from within people’s specific areas of interest, are involved in initiatives relating to the prevention and treatment of mental ill-health, it can be beneficial.  

