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The hospitality industry is at the forefront of global economic activity, and it thus creates social norms and ecological responsibility. Corporations have moral duties to the local people and clients, this is the concept of Corporate Social Responsibility (CSR) (Serra-Cantallops et al., 2017). In the hospitality business, CSR is characterized by long-term planning that prioritizes the environment and business development over profit maximization in general. Sustainability in the hospitality business refers to the conscious administration of both services and operations to meet current desires without limiting future generations’ capacity to fulfil their own (Carroll, 2021). It is a business element that covers all environmental, societal, and economic elements and aspects. Marriott International demonstrates its dedication to CSR and business sustainability by instituting several programs that protect the environment, encourage ethical business practice, and boost community engagement. This essay will use Marriott International as the reference point to illustrate how CSR trade may change the tourism industry for the better and become more eco-friendly.
The intention of this essay was to explore how all of Marriott’s CSR policies impact the best practices on the matter in three dimensions: environmental protection, social responsibility, and economic sustainability. The report will also investigate the difficulties and opportunities that arise from the implementation of such efficient CSR policies. This will prove that the hospitality sector must continue to evolve and innovate to ensure that it has a future amongst competition (Blowfield & Murray, 2019).
One of the global business leaders in the hospitality industry is Marriott International is widely recognized for sustainability and Corporate Social Responsibility in every aspect of its business. As Marriott’s CSR policy is built on the principles of luxury, attraction, and community inclusion, the policy exemplifies what the corporation stands for. Marriott wants to be able to make a distinction in particular, and well-being in general while also being a responsible civics organization through collaborations and policy initiatives. Marriott International is a worldwide hotel group that has an extended record of responsability to CSR. In 2015, Marriott set a goal to reduce its environmental impact by 25% by 2025.The company has made progress towards this goal by implementing a number of sustainability initiatives, including cutting energy use by 20%, minimising water use by 20%, eliminating single-use plastics from guest rooms, investing in renewable energy projects, and supporting local communities through charitable giving and volunteerism (Moyeen et al., 2018).
 The corporation has invested in innovative technology and new ways to run its properties all around the world with less energy per work site. Marriott consistently attempts to increase business efficiency by lowering energy consumption, such as intelligent building operations and lighting and temperature control systems that use less energy. Marriott has seen a substantial reduction in greenhouse gas emissions and the harm its activities have done in environmental terms (Jamali & Karam, 2016). Consequently, Marriott’s environmental impact is less by utilizing renewable and low-energy sources. In addition to the firm’s interests in the circular economy, Marriott places a strong emphasis on waste. As little waste as now possible is what Marriott wants. The corporation is running million-dollar efforts all around the world to cut waste and promote more environmentally friendly behaviors by working with others. They separate the trash and throwaway at every job site all around the planet to be certain that the recyclables are not going in the trash but instead getting recycled. At the same time, Marriott collaborates with suppliers to reduce wasteful packaging and promote sustainable purchasing (Chen et al., 2016). This approach, in turn, lowers Marriott’s environmental impact by preserving essential resources and ecosystems through waste.
Another important environmental sustainability goal of Marriott is a desire to save water. Water is growing scarce worldwide, and so Marriott has taken many steps to conserve water at all of its properties. Marriott reuses water and lowers water usage through the usage of water-efficient fixtures such as low-flow faucets and toilets that maintain guest comfort and satisfaction (Thirumalesh Madanaguli et al., 2023). This company also invests in water recovery and reuse systems that conserve freshwater by using and reusing all available resources to the best of their advantage. By taking steps to conserve water, Marriott not only lower costs but also protects crucial freshwater resources for future use. In summary, Marriott has made the necessary adaptations to achieve sustainability goals and lower the company’s environmental impact through its environmentally friendly efforts. The company demonstrates a commitment to its environmental stewardship and ethical supply management values and practices. Marriott maintains a focus on energy efficiency, waste reduction, and water conservation. Nonetheless, while Marriott has made progress in its pursuit of sustainability, it must continue to refine and create novel approaches to cope with newly discovered environmental problems and push even closer to a more realistic future goal (Latif et al., 2020). Marriott still intends to become an environmental leader and maintain excellence in the hospitality sector by collaborating with stakeholder and investing in other sustainable technologies.
Marriott International’s dedication to social responsibility goes beyond the environment to cover initiatives influencing community involvement, diversity and employment relations, and job practices, among other areas. Due to Marriott’s definition of a corporate citizen, the organization regularly communicates with residents to respond to social issues in the context and have their social effect (Latapí Agudelo et al., 2019). Marriott’s network initiatives and philanthropic projects have influenced the wellness and well-being of communities by encouraging a variety of wellness and philanthropic projects. Community activity is one of Marriott’s most well-known social considerations. It aims to address critical social issues and assist in community development. Along with local charities and non-profits, Marriott collaborates on a range of problems including education, role development, and alleviating the effects of poverty through donations, volunteers, and other resources (Cech et al., 2018). By supporting community development projects, Marriott is contributing to the amelioration of its partnerships with local stakeholders and the social fabric of the cities it contributes.
Marriott also regards diversity and inclusion as essential elements of its corporate culture, apart from community participation. Because Marriott recognizes the importance of diversity in fueling creativity and maintaining an energetic workforce, it actively fosters diversity and inclusion in its recruitment, retention, and promotion practices (Haerens & Zott, 2014). Marriott lets the creativity of its diverse workforce shine and contribute unique viewpoints to its accomplishments by establishing a culture of acceptance and respect. Marriott also supports supplier diversity as part of its ambition to stimulate minority-owned businesses and extend financial prospects to under-represented populations. Moreover, Marriott prioritizes moral labour norms and places a high importance on the wellbeing and equitable treatment of its employees throughout the globe. Marriott ensures that its diverse workforce is working in a safe, welcoming, and encouraging workplace by implementing strict labour standards and employee engagement routines (Nave & Ferreira, 2019). Marriott invests in the personal and professional development of its workforce through good pay and benefits and opportunities for learning and development. Marriott also maintains a stringent code of ethics and frequently audits its global operations to ensure employee rights adherence (Mohammed & Al-Swidi, 2019). Its influence on local communities and employees around the world makes Marriott’s social responsibility more meaningful than simply its corporate conduct. By providing community participation, diversity and inclusion, and ethical labor practices, Marriott shows a commitment to the communities and individuals with which it interacts while simultaneously promoting respect, equality, and opportunity at the same way. Marriott’s persistence to further its social responsibility goals and contribution, shared worth to its stakeholders, workers, and communities will continue to develop going forward (Weber & Wasieleski, 2018).
Several programs that aim to support firms in developing responsible sourcing practices, promote economic development, and encourage financial transparency are evidence of Marriott International’s commitment to economic sustainability (Sharma, 2019). Specifically, Marriott seeks to add value to its stakeholders and support the durable sustainability of its company model and the hospitality sector by integrating economic elements into its business-related processes. One of Marriott’s primary economic sustainability goals is responsible sourcing, which refers to sourcing items and services with the least adverse social, environmental, and financial impact possible. Marriott’s suppliers’ top priority is to work with those who adhere to environmental sustainability, ethical labour requirements, and quality control criteria. Marriott ensures the integrity and longevity of its supply chain by performing thorough supplier background checks and maintaining continuous supplier interactions (Kim et al., 2018). Using responsible sourcing guidelines, Marriott enables sustainable economic development and assists those communities in providing through livelihood support while also reducing supply chain risk. Furthermore, Marriott is committed to promoting economic growth through a variety of programs and initiatives to expand opportunities for tiny firms, potential entrepreneurs, and local businesses. Marriott helps small business owners and prospective entrepreneurs by providing coaching, support, and marketplace access in cooperation with local chambers of commerce, business incubators, and advanced business creation groups (Marriott International, 2019). Finally, Marriott promotes poverty reduction, job creation, and economic growth by supporting entrepreneurship and economic strengthen in communities across the world.
Another critical factor in promoting sustainability to the economy is Marriott’s emphasis on financial transparency. Marriott enforces strict accounting guidelines and upholds strong financial reporting processes and procedures. As a result, Marriott promotes accountability and transparency. Marriott also establishes credibility and trust with investors, clients, and other critical stakeholders by offering them access to clear financial disclosures and allowing them to be engaged. However, Marriott supports long-term sustainability in the economy, reducing financial risks and growing investors’ confidence (Khosrowpour, 2019). Different prospects may exist in supporting the business model of Marriott and the hospitality industry, enabling responsible sourcing, and promoting sustainability. Marriott can thus strengthen relationships with suppliers and customers, while reducing the risk of the supply chain and strengthening brand recognition. Encouraging inclusive growth, entrepreneurship, and economic opportunity with Marriott’s economic growth initiatives helps support sustainable communities and improve their resilience and prosperity (Fung Wong & Kim, 2020). On the other hand, by maintaining financial transparency, Marriott helps the sustainability of its business operations, growing investors’ confidence and enhancing credibility and trust from stakeholders (Kuna-Marszalek & Kłysik-Uryszek, 2020).
While there is progress to enhance corporate social responsibility activities, myriad challenges compromise the ability of Marriott and other hospitality organisations to effectively implement CSR policies. Some of the problems include compliance with regulation, resource constraints, stakeholder demands, differences in cultural perspectives across countries, and others. However, the barriers also present opportunities to strengthen Marriott’s CSR activities and facilitate positive change. Through becoming the industry leader in corporate citizenship, Marriott can leverage the existing loopholes towards a competitive advantage by using technology, innovation, and strategic partnerships to enhance sustainability impact (Aigner, 2016).
To conclude, Marriott International, Inc. is a reputational business partner and industry front-runner in terms of corporate social responsibility. Marriott has made considerable strides in environmental stewardship, social entrepreneurship, and economic development through the interminable global CSR programs. Not only does Marriott implement a CSR campaign to improve sustainable operations within the company, but it also improves optimal control in the sectors of the hospitality sector, from responsible disposal and energy monitoring to collaborative partnerships and a large number of competitors and a decent supply chain. Marriott’s enormous CSR efforts, in summary, generate common value to a wide circle of partners, staff, and interests across the globe while also forging the company’s path to financial health and trade name. Sustainability promises a younger, wider, and fairer future while also minimising threats and embracing opportunities. Marriott should continue to prioritize innovation, collaboration, and advancement in its CSR policies to keep up with the rapidly shifting social and environmental terrain. By aligning with developing developments, leveraging technology, and prompting contributions from those who are concerned, Marriott may increase the reach of the CSR programs and maintain its standing as a CSR trendsetter in the hospitality business. By collaborating and sharing the conviction, Marriott and its associates can become a part of something unique and drive substantial alteration-environment for everyone.
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