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Economics is the study that is related to the impact of the various segments like income, taste, preferences which are directly or indirectly impacts the demand and supply of the goods as well as services. In this project work the leading pharmaceutical organisation has been considered that is named as Astra Zeneca which has the core business of manufacturing as well as researching the drugs and runs its business at the global level. Further in the report its key competitor has also been considered that is Pfizer which is also belongs to the same industry and are close competitor.

[bookmark: _Toc133612372][bookmark: _Toc134569850]MAIN BODY 
[bookmark: _Toc134569851]Describe about the business and its business.
The business of Astra Zeneca that is the leading pharmaceutical enterprise has been considered. AstraZeneca is a global pharmaceutical company with headquarters in the UK that conducts research, develops, and manufactures a wide range of prescription medications and vaccines to combat several diseases. The most significant products that AstraZeneca makes are pharmaceuticals. The company produces a wide range of medications for the treatment of a wide range of disorders, including metabolic, respiratory, cardiovascular, and cancer issues. to make the pharmaceutical industry AstraZeneca's primary area of business because it is essential to maintaining people's health and plays a significant role in the healthcare sector. One of the most prosperous pharmaceutical businesses is AstraZeneca. The company's numerous drugs have helped millions of people around the world live better lives. The importance of drugs and vaccines has also been highlighted by the current COVID-19 pandemic. The development of a vaccine that can be used to combat the virus has being spearheaded by AstraZeneca (Whelan, Msefer,  and Chung, 2001).

[bookmark: _Toc134569852]Define market equilibrium as well as Demand. Write the factors that impacts the demand about the services or products.
The market equilibrium is the state when the demand of the products is equal to their supply or the price for the equilibrium can be regarded as the cost price when price of the goods or services that are supply are equal to the demand of the price. 
The demand can be defined as the price which can be paid by the customers willingly in return of the goods or services.

(Diagram showing the equilibrium) 

Substitute goods- Acceptable substitutes for the pharmaceuticals produced by AstraZeneca are different drugs or therapies that can address the same medical problems. The demand for goods made by AstraZeneca may be impacted by the price of available substitutes. Customers may look for more affordable treatment options if the price of alternatives keeps to up, which could lead to an increase in demand for the medications provided by AstraZeneca. On the other side, if alternatives are becoming less expensive, consumers may choose to buy them instead of AstraZeneca's products, which could result in a fall in demand. In terms of the competition that each company faces in the pharmaceutical industry, Pfizer is a big adversary for AstraZeneca. If Pfizer's alternatives become more widely available and/or more widely available at a lower price point, it's feasible that demand for AstraZeneca's products may decline. If the cost of AstraZeneca's medications increases or if obtaining them becomes difficult, there may be a rise in demand for Pfizer's substitutes. The price of the substitutes is often an important variable that has the ability to affect the demand for AstraZeneca's medications. It is crucial for the business to maintain its competitiveness in terms of pricing and accessibility if it hopes to maintain and grow its market share (Nelson, 2013) 
.
 Complementary goods- AstraZeneca's drugs can be considered as complements to other products or services that are used in addition to them to treat medical conditions. Examples of supplementary products or services that can be used in addition to respiratory medications include oxygen therapy, etc. The price of AstraZeneca's complimentary goods could affect consumers' preferences for the company's prescription medicines (Raisová,. and Ďurčová,., 2014). The demand for AstraZeneca's goods could decrease if the cost of complements rises further and makes it expensive for customers to purchase AstraZeneca products in addition to the complements. On the other side, if the cost of complements decreases, consumers may find it more affordable to buy both the prescription drugs and the complementing goods or services, which might increase demand for AstraZeneca's pharmaceuticals. The demand for AstraZeneca's drugs could rise as a result. The demand for AstraZeneca's pharmaceuticals can fall if similar goods or services offered by the company become more expensive or difficult to obtain. The competitive considerations category includes things like this. Like the previous point, a competitor's own products and/or services may see an increase in demand if their complementary products and/or services become more widely available. In general, the price of AstraZeneca's complementary products is an important factor that can influence the demand for the company's pharmaceuticals. The business must take into account the expenses of supplementary goods and services and make sure that they are simple to obtain in order to maintain and grow its present market share (Bertola, ., Disney,  and Grant., 2006).

    Consumer income- Another significant factor that can impact the market for pharmaceuticals made by AstraZeneca is consumer income. Since consumers may have more disposable income to spend on healthcare and medications because of their increased income, an increase in consumer income may result in an increase in demand for the company's products. On the other hand, a drop in consumer income can cause a drop in the demand for AstraZeneca's products since consumers might have less discretionary money to spend on healthcare because of the income drop. Consumers with lower income levels can find it difficult to cover the expense of medications. If a competitor provides substitutes or items that are more affordable for consumers with lower income levels, the market for AstraZeneca's medications may become less competitive, which could lead to a decline in demand. These substitutes or goods must be more reasonably priced than those provided by AstraZeneca. The demand for medicines made by AstraZeneca can generally be affected by several factors, including consumer income. The business must make sure that its products are easily accessible, can be purchased at a fair price by customers with a range of incomes, and can maintain and grow its market share.

Taste and preferences- Consumer tastes and preferences change over time. Consumer choices can affect AstraZeneca's pharmaceutical sales. If AstraZeneca's drugs meet customer desires for fewer side effects, convenience of use, and efficacy, demand for them may rise. AstraZeneca's products may decline if consumers switch to alternative remedies. AstraZeneca's products may lose demand if a competitor's products satisfy shifting customer tastes. Consumer preferences affect AstraZeneca's pharmaceutical sales. To maintain and grow market share, the corporation must analyse consumer preferences and change its products and marketing techniques.

Expectation of the consumers- If consumers expect the price of AstraZeneca's pharmaceuticals to rise in the future, they may rush to buy them before the price increase. However, if customers expect product prices to fall, they may delay purchases, which can temporarily weaken demand. Long-term price expectations can affect AstraZeneca's pharmaceutical sales. Consumers may stop buying the company's items if they think they're too expensive. Offering more competitive price might also boost product demand. If a competitor offers lower prices for equivalent products, AstraZeneca's drugs may lose demand. Price assumptions affect AstraZeneca's pharmaceutical sales. To preserve and grow market share, the corporation must address consumer perceptions of product value and affordability (Henderson, 1922).

[bookmark: _Toc134569853]Discuss the factors that impact the elasticity of demand. Decide whether it is inelastic or elastic.
             The market demographics, such as the quantity of consumers, can influence the sales of pharmaceuticals made by AstraZeneca. It is possible that there will be a greater demand for AstraZeneca's goods because of population growth or demographic shifts, such as an ageing population or an increase in the prevalence of persistent health problems. As the number of people who suffer from these illnesses continues to rise, there is an increased demand for pharmaceuticals that can treat them. However, because there are fewer customers, AstraZeneca's demand for pharmaceuticals may decrease. This may be explained by changes in demographics, such as a declining population of senior citizens or an improvement in overall health.
Demand for a product is also affected by demographic factors. For instance, if there are more young individuals in the market, there may be an increase in demand for treatments. AstraZeneca's medicine sales are impacted by demographic factors. In order for the corporation to maintain and expand its market share, it is necessary for the corporation to keep track of demographic changes and make necessary adjustments to its products and marketing strategy (Lau, . and Yotopoulos, 1972).
AstraZeneca, the world's largest pharmaceutical business that develops, and delivers new medicines to improve global health. Pharmaceutical medications for chronic diseases like cancer and diabetes and acute ailments like infections and allergies are its principal offerings. AstraZeneca's revenue and profitability depend on price elasticity of demand for its pharmaceuticals.
 Consumer response to price changes is called price elasticity of demand. If demand is elastic, price increases may lower product usage. If demand is inelastic, buyers will buy the goods regardless of price.
    Substitution affects demand price elasticity. Whether buyers view the product as a luxury or need determines this influence. If the product is a necessity, like a life-saving drug, people will continue to purchase it even if the price rises, making demand less elastic. If the product is a luxury, like cosmetic or lifestyle medications, buyers may cut back or switch to substitutes if the price rises (Sargent, 1982). Depending on the drug, AstraZeneca's replacement effect may differ. Drugs used to treat life-threatening diseases like cancer and heart disease may be considered necessities, making their demand less elastic. Drugs for erectile dysfunction or hair loss may be regarded luxuries, hence demand may be more elastic.
                  Income impacts demand price elasticity. Consumers' product spending proportion determines this effect. If the product represents a major amount of the consumer's income, demand may be more elastic since consumers may be more sensitive to price changes and lower consumption if the price rises. If the product represents only a small percentage of the consumer's income, demand may be less elastic because consumers may continue to buy it despite a price increase.

Diagram showing the elasticity impact due to income.

AstraZeneca's long-term therapy medications are likely to have a greater income effect. These medications can cost a lot of the patient's income. Due to their shorter use, acute medicines may be less affected by the income effect. Consumer choices and market rivalry also affect AstraZeneca's medicinal products' price elasticity. Drugs that are the only treatment for an illness may have less elastic demand. Brand-name medications with devoted customers may have less elastic demand. Drugs competing with generics may have more elastic demand. Generic medications are cheaper than branded drugs, therefore consumers may switch to save money. Government laws and reimbursement practises can potentially affect drug price elasticity. If the government raises prescription medicine co-payments, demand may become more elastic. AstraZeneca must consider price elasticity of demand when pricing and marketing its pharmaceutical goods to preserve market share and profitability (Reuband,., 1998)                The percentage of revenues spent on a product determines demand elasticity. Demand is more elastic if the product accounts for a large amount of the consumer's income. If prices rise, consumers might cut back or switch to alternatives. If the product represents a little fraction of the consumer's income, demand is less elastic. Consumers are less sensitive to price fluctuations and may continue to buy the goods despite a price increase.
     If a life-saving prescription costs a lot of a consumer's income, they may switch to a cheaper generic version or seek a cheaper alternative if the price rises. If a luxury cosmetic medicine makes up a little amount of a consumer's income, they may not cut back if the price rises. AstraZeneca, a pharmaceutical business, must consider income elasticity of demand when pricing and promoting its goods. To prevent losing market share to competitors, a corporation may need to be cautious about raising the price of a necessity that makes up a large percentage of a consumer's income. If a product is a luxury and a small amount of a consumer's income, the corporation may have more pricing flexibility. To maintain market share and profitability, AstraZeneca must assess income elasticity of demand to determine pricing and marketing decisions. The corporation must track consumer income fluctuations and modify pricing and marketing methods. Due to income limits, the corporation may need to offer discounts or other incentives to price-sensitive consumers (Dutt, ., 2006).
      With overall analysis, it is determined that the income elasticity of demand is essential for AstraZeneca if it is to be able to make accurate price decisions and develop effective marketing strategies. These are necessary steps that will allow the company to keep its market share and continue to be profitable. The corporation needs to keep its sights on how much money average consumers are making and adapt its pricing and marketing techniques accordingly whenever there is a shift in that number. In addition, the business may find it necessary to investigate the possibility of providing price reductions or other forms of enticement to customers who are especially sensitive to shifts in pricing due to financial constraints.

[bookmark: _Toc133612377][bookmark: _Toc134569854]CONCLUSION
        From the above report, it is concluded that the AstraZeneca is focusing on the various types of factors that are related with the business enhancement. For this it considers the key factors which influences the supply, demand as well as market equilibrium. As its competitor Pfizer has been considered in the report which manufactures the same type of products which are the close substitutes to each other. Many ither factors like income, complementary goods, etc are also examined in the project work,
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What Happens when Price is above the Equilibrium Price?
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