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Abstract
By considering several views, including those of entrepreneurs, entrepreneurs, support providers, and policymakers, this research offers a thorough overview of business and entrepreneurship. It distinguishes between small businesses that are for-profit and those that are not-for-profit while critically evaluating the features, characteristics, attributes, and motives of entrepreneurs. The paper offers insight on the values and beliefs of entrepreneurs working in these areas by using theoretical sources and actual examples. The results aid in developing targeted support mechanisms and policies that promote a more diversified and active entrepreneurial environment as well as a greater understanding of the various elements driving entrepreneurship success.
INTRODUCTION
From the perspectives of entrepreneurs, intrapreneurs, support providers, and policymakers, this paper explores the ideas and knowledge around business and entrepreneurship. It assesses entrepreneurs' personalities, traits, attributes, and motivations critically and distinguishes between small organizations that are for-profit and those that are not based on the principles and beliefs of entrepreneurs. The paper draws on academic theory to illuminate the various facets of entrepreneurship and small business ownership and provides relevant instances and literature to support the analysis.
DEFINITION OF ENTERPRISE AND ENTREPRENEURSHIP
According to Drucker (1985), enterprise is the process of starting and running new businesses that are motivated by innovation, opportunity recognition, and risk-taking. According to Shane and Venkataraman (2000), entrepreneurship is the process through which people, either alone or as part of an organization, recognize, assess, and take advantage of possibilities to add value and market new goods, services, or business models.


CONCEPTUAL FOUNDATION TO ENTERPRISE AND ENTREPRENEURSHIP WITH EXAMPLES
The identification of possibilities, creativity, risk-taking, and resource mobilization are a few crucial components of enterprise and entrepreneurship, according to Shane and Venkataraman (2000). The founding of Apple Inc. by Steve Jobs and Steve Wozniak, who revolutionized the personal computer market by offering devices that were user-friendly and design-focused, is a well-known example of entrepreneurship (Isaacson, 2011). Sara Blakely, who founded Spanx, a ground-breaking shapewear company that revolutionized the panties market, is another example (Blakely, 2011).
Recent years have seen a rise in social entrepreneurship, with institutions like the Muhammad Yunus-founded Grameen Bank setting the standard for microlending strategies to combat poverty (Yunus, 2007). This exemplifies the adaptability of entrepreneurship in addressing social and environmental issues in addition to commercial objectives.
ANALYSIS AND CRITICAL EVALUATION OF CONCEPTS OF ENTERPRISE AND ENTREPRENEURSHIP FROM THE PERSPECTIVE OF AN ENTREPRENEUR WITH LITERATURE BACKUP
Empowerment and Personal Brand: 
The entrepreneurial trajectory of Oprah Winfrey is based on her personal brand of connection, authenticity, and empowerment. She established a platform for free discussion, self-discovery, and personal development through her media outlets, such as "The Oprah Winfrey Show." Winfrey's capacity to emotionally engage with her audience has been crucial in creating her brand and affecting her business endeavors.
Media and Content Innovation:
Oprah's entrepreneurial success is intimately correlated with her innovation in the production of media and content. Her talk program transformed daytime television, covering a variety of subjects like relationships, health, and personal growth. She has founded her own media firm, Harpo Productions, which creates films, TV episodes, and books that appeal to a variety of viewers. This creative method of content development exemplifies how entrepreneurship can spur social change and meaningful dialogue.
Diversification and Business Expansion:
Oprah Winfrey's entrepreneurship goes beyond the media, resulting in diversification and business expansion. She entered industries including publishing, radio, and entertainment to successfully diversify her commercial interests. In addition to helping her achieve financial success, this diversification exemplifies the entrepreneurial mindset of spotting and seizing several chances in various areas.
The success of an organization is influenced by a range of factors from an entrepreneurial perspective, including environmental features, skills, experiences, and the environment itself (Gartner, 1985). The ability to take calculated risks, self-assurance, and a desire for success have all been linked to entrepreneurial success (McClelland, 1961). But according to other academics, entrepreneurship is a highly contextualized activity that is influenced by factors like industry, culture, and market conditions (Welter, 2011).
The success of a venture depends on having entrepreneurial skills such opportunity recognition, problem-solving, and resource management (Man et al., 2002). This data suggests that entrepreneurial success may be fostered and supported by focused initiatives and programs (Rae, 2005). These abilities can be built through education, mentorship, and experience.

CONCEPTUAL FOUNDATION OF PERSONALITY TRAITS THEORIES WITH EXAMPLES
According to ideas on personality traits, some natural qualities increase a person's likelihood of becoming a successful entrepreneur (Rauch & Frese, 2007). These qualities include a propensity for taking chances, self-assurance, and a desire for success (McClelland, 1961).
For instance, the creator of the Virgin Group, Richard Branson, is well renowned for his sense of adventure and propensity for taking calculated risks. He has been able to start businesses in a variety of sectors, including space exploration, telecommunications, and aviation, thanks to these traits (Branson, 1998). Elon Musk, the man who founded Tesla and SpaceX, is another illustration. He has a great degree of desire and self-assurance in his pursuit of his objectives to revolutionize transportation and colonize Mars (Vance, 2015).
It's crucial to remember that, although some personality traits may be linked to successful business, they are not the only one. Entrepreneurial success is greatly influenced by a variety of factors, including abilities, prior experiences, and external circumstances (Welter, 2011).
CRITICAL EVALUATION OF TRAITS, CHARACTERISTICS, ATTRIBUTES, AND MOTIVATIONS OF ENTREPRENEURS
TRAITS
According to McCrae and Costa (2001), a person's attributes—permanent, comparatively immutable characteristics—have an impact on their behavior and decision-making. According to McClelland (2006), characteristics including a willingness to take risks, self-assurance, and a drive for success have all been connected to success in business. However, there is a complicated relationship between personality traits and entrepreneurial success that may be influenced by things like environment, culture, and experience (Rauch & Frese, 2007).
CHARACTERISTICS
Characteristics are the distinguishing qualities or traits that can be seen in people and have an impact on how they behave (Allport, 1998). Entrepreneurial characteristics include, among others, creativity, tenacity, and adaptability (Amabile, 1997). These qualities can be very useful in discovering opportunities, resolving problems, and managing the risks and challenges associated with launching an entrepreneurial venture.


ATTRIBUTES
According to Spencer & Spencer (2006), attributes are certain abilities, knowledge, or competences that people either naturally have or can acquire through education, training, or experience. Opportunities detection, strategic planning, and resource management are characteristics of entrepreneurs (Man et al., 2002). Through focused interventions and programs, these qualities may be developed and improved, indicating that entrepreneurship success can be encouraged and nurtured.
MOTIVATIONS
According to Shane et al. (2003), motivations are the internal and external forces that push people to engage in entrepreneurial activity. The desire for independence, monetary gain, and social effect are a few examples of entrepreneurial reasons (Carsrud & Brannback, 2011). Understanding the motives of entrepreneurs is crucial for creating supportive systems, laws, and educational programs that promote a more diverse, dynamic, and resilient entrepreneurial ecosystem.
CONCEPTUAL
To fully comprehend the elements that affect entrepreneurial success, the conceptual foundation of entrepreneurship encompasses qualities, features, attributes, and motives (Shane & Venkataraman, 2000). Adopting a holistic and context-sensitive approach would help researchers, practitioners, and policymakers better understand the complex interplay of factors that determine entrepreneurial results and devise policies to promote and increase entrepreneurial success.
CONCEPTUAL FOUNDATION OF FOR-PROFIT AND NOT-FOR-PROFIT SMALL ORGANISATIONS WITH EXAMPLES
For-profit organizations: small businesses that are for profit and those that are not for profit have different fundamental goals, organizational structures, and methods for generating value. The intellectual underpinnings of these organizations can shed light on the goals, plans, and difficulties experienced by businesspeople in many industries.
By providing goods or services to the market, for-profit small businesses seek to increase financial returns for their owners or shareholders (Carland et al., 1984). To develop and capture value, these organizations frequently place a high priority on growth, competition, and innovation. Profit maximization, wealth building, and personal fulfilment are often the top three motivations for entrepreneurs in this industry (Shane et al., 2003).
Example 1: Neil Blumenthal, Andrew Hunt, David Gilboa, and Jeffrey Raider founded the eyeglasses startup Warby Parker, which revolutionized the traditional eyewear industry by selling attractive, high-quality glasses at affordable prices directly to customers. The company's success highlights the possibility of original business strategies and client-focused procedures in small for-profit businesses.
Example 2: Brian Chesky, Joe Gebbia, and Nathan Blecharczyk established Airbnb, which revolutionized the hospitality sector by enabling people to offer their homes or rooms for rent to travelers. This peer-to-peer business model serves as an example of how technology and network effects may open new markets for for-profit business owners.
Not-for-profit organizations: According to Salamon and Anheier (2002), non-profit small organizations are more concerned with resolving social, environmental, or cultural issues than they are with making money for their owners or shareholders. To fulfil their aims, these organizations frequently rely on grants, contributions, and volunteer work. Entrepreneurs in this field are frequently motivated by a desire to impact society, strengthen communities, and solve urgent problems.
Example 1: Scott Harrison formed the non-profit organization charity: water, which aims to finance sustainable water projects to provide people in poor nations with access to clean and safe drinking water (charity: water, 2021). This organization serves as an example of the ability of tiny, nonprofit organizations to address important global issues and enhance the standard of living for underprivileged groups.
Example 2: Matt Flannery and Jessica Jackley developed the non-profit organization Kiva, which provides a crowd funding platform that links lenders with business owners in impoverished nations who are unable to access conventional financial services. The Kiva model shows how technology, cooperation, and social innovation may be used to combat poverty and promote economic growth through small, non-profit organizations.
Stakeholders can develop targeted support mechanisms and policies to promote a more inclusive and vibrant entrepreneurial ecosystem by better understanding the conceptual underpinnings of for-profit and not-for-profit small organizations. Stakeholders can also better understand the various motivations, strategies, and challenges faced by entrepreneurs in each sector.
ANALYSIS AND CRITICAL ANALYSIS OF ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH RELEVANT EXAMPLES
For-profit small organizations: For-profit small businesses significantly contribute to the growth of the economy and the creation of jobs (Acs & Szerb, 2007). Rivalry, a lack of resources, and market unpredictability could still cause them problems (Aldrich & Fiol, 1994). For-profit companies may come under fire for prioritizing profits over social or environmental issues (Porter & Kramer, 2011). Patagonia, an outdoor clothing, and equipment company that prioritizes sustainability and ethical business practices while making a profit, is an excellent example of a for-profit small business.
Not-for-profit small organizations: According to Salamon and Anheier (2007), these organizations are essential in tackling social, environmental, or cultural challenges that the market may have missed or undervalued. To accomplish their goals, they frequently operate with limited funding and rely on volunteers, gifts, or grants (Hansmann, 1980). The governance, accountability, and financial sustainability of not-for-profit organizations, however, may provide difficulties (Young, 2001). Charity: Water, which focuses on giving people in underdeveloped countries access to clean water through donations and creative fundraising initiatives, is a successful example of a not-for-profit small organization.

CRITICAL ANALYSIS OF ENTREPRENEURS' VALUES AND BELIEFS IN ‘FOR PROFIT’ AND ‘NOT FOR PROFIT’ SMALL ORGANISATIONS WITH APPLICATIONS
Whether an entrepreneur works in the for-profit or not-for-profit sectors, their values and beliefs have a significant impact on the goals, plans, and outcomes of their companies (Amit et al., 2001).
Entrepreneurs frequently place a high priority on wealth generation, development, and market share in small for-profit businesses. Their values and beliefs could place a strong emphasis on efficiency, rivalry, and innovation to succeed financially (Dana, 2001). For instance, Apple Inc. co-founder Steve Jobs was renowned for his unwavering pursuit of excellence and innovation in product design, which contributed to Apple's success and expansion in the technology sector. However, the emphasis on making a profit can occasionally result in unethical issues, such as labor exploitation or environmental degradation (Porter & Kramer, 2011). Some for-profit business owners use the "triple bottom line" strategy, which balances financial performance with social and environmental duties, to allay these worries (Elkington, 1997).
Entrepreneurs in tiny non-profit organizations, on the other hand, are motivated by social, environmental, or cultural aims rather than monetary gain (Young, 2001). Altruism, community involvement, and social effects may be emphasized in their values and beliefs. For instance, Dr. Muhammad Yunus, the creator of Grameen Bank, thought that low-income people can be empowered by microcredit. This concept influenced the bank's purpose to fight poverty by giving modest loans to those who do not deserve them. Even if not-for-profit entrepreneurs want to make a positive impact on society, they could run into problems with governance, accountability, and financial sustainability (Young, 2001). To get over these challenges, some non-profit business owners employ cutting-edge business concepts such social businesses (Dees, 1998). For-profit and nonprofit organizations work together to create social enterprises that generate cash while addressing social or environmental challenges.

CONCLUSION
This study has analyzed and critically assessed the concepts of enterprise and entrepreneurship from a range of perspectives, including those of entrepreneurs, intrapreneurs, support providers, and policymakers. Furthermore, it has given a complete understanding of the distinctions between small businesses that are for-profit and those that are not, as well as the traits, traits, qualities, and motivations of entrepreneurs. The topic of the conversation has raised awareness of the potential and difficulties faced by small for-profit and non-profit organizations, as well as the importance of the ideals and beliefs of business owners in creating their organizations.
The multidimensional and complicated character of entrepreneurship, which incorporates numerous roles, contexts, and phases, is a significant lesson from this study. External elements, such as the economic climate, social backdrop, and industry dynamics, as well as personal traits, characteristics, attributes, and motivations all have an impact on the entrepreneurial process. Designing and executing efficient assistance programs and policies for entrepreneurs requires an understanding of this complexity.
Furthermore, for small businesses to flourish and have a beneficial impact in both fields, it is essential to grasp the distinctions between for-profit and not-for-profit small businesses as well as their various values and principles. 
In conclusion, the study of enterprise and entrepreneurship provides important insights into the entrepreneurial process and the part that entrepreneurs play in influencing outcomes in the areas of the economy, society, and environment. Researchers, practitioners, and policymakers can better comprehend the entrepreneurial landscape and develop interventions to support and empower entrepreneurs across a variety of sectors and contexts by adopting a comprehensive strategy that considers individual factors, contextual influences, and the distinctive qualities of for-profit and not-for-profit small organizations.
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