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Task 1: Manifesto Writing



1. Focusing on the industry of the mind; understanding and accepting oneself to partner with the processes of our artistic practice.

2. Being aware that the greatest knowledge is in knowing that we know nothing. There is always something to learn, to understand and to easily forget.

3. In literature there is stillness and silence, in imagery there are explosions and tears of both colours.

4. Courage and rebellion will be the essential elements to a successful practice. 

5. Do not worry, overanalyse, discuss or compare; remain quiet, have respect and be calm.

6. We all must return to craftsmanship, there is no soul in mass production. 

7. Traditional mediums are those of self-discovery. 

8. Striving for artistic fame is a selfish man’s game.



















3 Areas of Exploration:


[image: ]Focusing on the industry of the mind; understanding and accepting oneself to partner with the processes of our artistic practice.
                                                                      Fig 1. Olivia’s finished piece. 2013.


To understand our cognitive processes when undertaking artistic practices, we must first understand ourselves. This is vital to improving our artwork. Perception through observational studies aids in this development. A case study through a phenomenological approach features the cognitive processes of creative students during an art session. The reflective nature of the observations would provide the students with the benefit of developing their abilities in their art-making processes through their personal cognitive understanding. “Making decisions through recognition and exploration transforms perception into an important consideration: a fundamental concern for those working in the arts is to create satisfying and expressive relationships with their work” (Hickman and Kiss, 2013). From the abstract image above, it is easy to comment that the thought process of this piece is difficult to explain. Olivia - a student from the case study - justifies from her piece that making assumptions is easy and the ‘gut feeling’ of knowing if something will work or not is common through practice. Representing yourself through your work takes a certain level of self-awareness. By understanding yourself, your work will embody aspects of your personality.

[image: ]Courage and rebellion will be the essential elements to a successful practice.
                                        Fig 2. Failed attempts at watercolour portraits. 2016. Erika Lancaster.

These two heavy traits play a part in our ability to decide what elements are crucial to our artistic practice. Rebellion - otherwise known as ruthlessness – is a disregard of others opinions and walking over the normalities of society in pursuit of creating successful artwork. To be ruthless as a dedicated and ambitious artist is to lack guilt about one’s own callous behaviour. The discussion of whether artists need some of this to make art (Smith, 2012), is determined by the right amount of appropriate aggression, and syncing this with justice, fondness, and remorse against religious and moral pondering. Having courage is a prior step to enabling our rebellious nature. Artistic practice requires courage to overcome guaranteed failure (Lancaster, 2016). It is courage that helps us push through our psychological conundrums – to show or tell what others may not want to know, to challenge, or to reveal bold indifference. Courage is to accept, adapt and see beyond what is required of our studies, and put these into immediate practice.



We all must return to craftsmanship, there is no soul in mass production.

[image: ]                                                                      Fig 3. Wood carving wonders. Photo: ©️fuorisalone. 2019.


Craftsmanship is the artistry of a hands-on approach to producing artwork. Production through modernity often refers to the use of technology, which mediates most of our interaction with the world (Openshaw, 2015, p. 4). There are things that technology can not satisfy in artistic practices that traditional methods can, such as the satisfaction of making something yourself – as seen in the above image. Digital media will undoubtedly dominate our future, but there will always be waves of resistance from traditional artists. The term for this is a post-digital mindset: a use of tactile materials often in metal, glass or wood. Hand-crafted items retain the spirit and compassion of the artist. Machines take these feelings away from the end product, making it something that can be bought and replaced regularly with little to no thought about its worth.
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Observational Writing Notes:

Adverts are an effective way of training our brains to interpret hidden meanings. They narrate a relevant story, and play on the emotions of an audience through subject relativity. Through doing this, the advert establishes a connection with the viewers. Red Bull’s branded adverts tend to take their viewers on an emotional rollercoaster; a mix of feelings expanding from inspiration, shock, mild-interest and even disgust in some cases. Depending on what type of people view these adverts, different opinions will form.

Red Bull’s brand activities revolve around high energy – proving to increase concentration and reaction speed. This directs its attention between two personalities: one being serious athletes – that with this drink – will excel in high risk adventures, and a more common, fun personality as represented in their hand-drawn cartoon advertisements. The success strategy of Red Bull is highlighted through consumer engagement, videos featuring athleticism and bravery, and a catchy slogan for brand recognition. 

The analysis of an image is a structuralist method that requires semiotics of which are ordered to define the meaning of something.

· ‘Adventurous spirit’ – enables the brand to build a performance record.
· Polysemic meaning – Stimulates not just the body, but also the mind so that you can excel in whatever you do.
· Arbitrary meaning – the can is symbolic for an aircraft, in which allows the user to fly; or give them metaphorical wings.
· Anchorage – the can, combined with the flames and the sky, forms a representation of an aircraft.

Red and yellow logo – contains two red bulls charging at one another in front of a bright centre spot – represents speed, power, risk taking and aggressiveness. Bulls depict strength and ‘taking charge’. The yellow characterises emotion. Blue and silver symbolise intellect and stability. Red is associated with energy – stimulates people to make quick decisions. Also directed towards low battery, hinting at low energy. Yellow circle could represent the sun – associated with vibrancy and happiness.

‘Red Bull gives you wings’ = picks you up, gives you energy to fly (succeed, surpass, climb higher) – no matter the situation. Targets people who feel stuck, demotivated, exhausted and proves that the energy drink will evaporate these feelings. 

Structure:
1. Description of the ad and its slogan (introductory).
2. Denotation – silver, red, yellow, and blue can.
3. Connotation – red bull gives you wings; how this initiates feelings.
4. Signifiers – physical existence within the ad – the can’s existence.
5. Semiotic codes are seen as social codes. The social codes in this ad are bodily (common model of a man – targets anybody), commodity (what the can is representing) and behavioural (beliefs of flight from the product – smiling man). 
6. Slogan code – three I’s in wings – an outcome of a law suit that caused a change in this word so that it no longer proved to be defined in a dictionary or be used to provide an exact relation to the word ‘wings’, but sound similar. Therefore, insinuating that the slogan is not a literal suggestion.
7. The myth is that energy gives you empowerment to overcome any obstacle life throws at you.

http://www.bmmguru.in/ever-thought-red-bull-3-ies-tagline-13-million-us-story/

I will be researching into Charles Sanders Pierce, Ferdinand de Saussure, Roland Barthes, Gillian Rose, Jacques Derrida.
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Design Writing notes:

Meta-design tools: about business and collaboration, how we can redesign what is already in existence.
Hierarchy of the text – design tools & skills to create writing.
Readability – degree to which prose can be understood.
Visual Hierarchy – increasing visibility of the relationships within a system (with diagrams, images, mapping).
Trees, Nests & Stairs structure – Objective Tree Analysis.

Universal principles of design book.
Maslow’s hierarchy of needs vs Hierarchy Needs: Functionality (design requirements) > Reliability (Stability and consistency) > Usability (Easy and forgiving?) > Proficiency (doing things better than before – develop/improve) > Creativity (when all needs have been satisfied and there is an additional uniqueness).
Sciences of the artificial text.
Metaphors we live by – Lakoff and Johnson.
Buckminster Fuller structure.

Concept grouping – making up paragraphs from combined information.
Framing – manipulating the way information is presented. (George Lakoff – Simple Framing). Example: Fake News.
Stickiness – increasing recognition of an idea (example: memes).

Ending sentence: What I have learnt about design writing & relationships.


Keyword: History.
Object: Mask.

Modern masks (that of fabricated, plastic, or medical masks), are used to protect us against covid-19 and other contagious illnesses. These masks are flat or pleated, cover your nose and mouth and have straps that go around our ears or head.

“Mask, a form of disguise or concealment usually worn over or in front of the face to hide the identity of a person and by its own features to establish another being. This essential characteristic of hiding and revealing personalities or moods is common to all masks. As cultural objects they have been used throughout the world in all periods since the Stone Age and have been as varied in appearance as in their use and symbolism.”[image: ]

https://www.britannica.com/art/mask-face-covering


[image: ]Masks in my subject area:
Safety Masks worn when using equipment.
Masks to keep us safe from covid-19.
Masks depicted in artwork.
Masks that have used textile/traditional/digital media for their designs and making.

https://www.bbc.com/culture/article/20200512-how-masks-have-appeared-in-art 

https://www.insider.com/most-creative-face-masks-people-have-designed-2020-5#an-engineer-turned-a-snorkeling-mask-into-one-that-could-be-worn-on-the-streets-1 

https://www.pixartprinting.co.uk/blog/face-mask-types-differences/ 

Audience:
Lecturers and University students.
Pandemic link – requirement, selflessness, protection. 
Safety within workshops.
Subject matter of designs and materials.
How different mask designs work/what they mean.


Personal Viewpoint:
I am required to wear a mask outdoors/indoors when going places because of the pandemic – they keep me safe and allow me to help others.
I have created masks for cosplaying.
I am interested in the history of masks because they have different properties, materials, designs and uses.
I create masks through character illustrations.
‘Masking’ or otherwise concealing parts of myself.
I have to wear masks around dangerous equipment and materials. 
I find that masks can sometimes become hard to wear because of heat or breathability.
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history
[hist(a)ri] ¢)

NOUN
‘history (noun) - histories (plural noun)
1. the study of past events, particularly in human affairs.
“medieval European history"
‘synonyms: the past - former times - historical events - days of old - the old days - the good old days
time gone by - bygone days - yesterday - antiquity - days of yore - the olden days
yesteryear - the eld
antonyms: the future.
« the past considered as a whole.
“letters that have changed the course of history"
past - family iife story
adventures - fortunes

2. the whole series of past events connected with a particular person or thing.
“the history of the Empire” - "a patient with a complicated medical history”
« an eventful past.
“the group has quite a history"
« apast characterized by a particular thing.
“his family had a history of insanity"
3 3 typically record of or public events or of a particular trend or
institution.
*a history of the labour movement"
‘synonyms: chronicle - archive - record - report - narrative - story - account - study - tale - saga
memoir - biography - autobiography - public records - annals.

« ahistorical play.
*Shakespeare's comedies,

ries, and tragedies”

4. arecord kept by a web browser of the web pages and other fles it has been used to access.
“when you see advertisements on the site, they are in relation to what youe searching for, not your
history”
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Description of visual outcomes
Alan felt that certain techniques or visual
elements looked rightin his work: ‘Yeah the river
went, met half way with the sky. It's just what |
eltlooked... well, when | stood back and looked,
and is that right. Where | thought the ... the, er
he sky and the water should meet’. He used a
echnique to achieve a certain effect but found it
quite difficult to describe it: 'l used a paintbrush
or[theriver]and ... I'm not quite sure why, | think
itwas coz | wanted the, the river to be a lot more
sort of flowing and, um, kind or rhythmic than
he sky'.

When he was not happy with some o 7
work, he occasionally ‘'stepped back and lookeu
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Next, | will share a few strategies that help me stay
happy and productive.

Failed attempts at painting watercolor portraits. 2016.

Key Ideas to Stay Happy & Productive as an Artist

1 Don't riich vanr nrocecc

This site uses cookies (nope- not the chocolate chip kind!)
to provide you with a great experience and to help it run
effectively.

| accept
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Each hand-crafted art piece is
truly unique since it is not being mass-
produced. Every small little detail
embraces the authenticity of its material
and maker, a perfection in each flaw is

featured.

Wood Carving Wonders. Photo: ©fuorisalone

See also: Salone del Mobi

Are The Top Brands in Exhibition

The Art
f afti

The popular saying “Love French. Drive German.
Dress Italian” already assures us of the high
quality of Italian design and crafts. Just to

name a few, Berluti, Brioni.Reunello
Cucinelli, Dolce & Gabbana, A negildo
Zegna, Etro, Fendi, Gucci, Arman, Kiton, Loro
Piana, Paul Evans, Prada, Salvatore
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