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The “Changemakers: Developing a Personal Brand for Sustainable Employment” module is a comprehensive training course that aims to assist participants in developing powerful personal brands and improving their employability skills. This course is broken up into four different parts, each of which focuses on a different component of developing a personal brand. These modules include topics such as branding methods, networking skills, job search approaches, and career progression strategies.
In this paper, I will discuss the primary takeaways that I have gained from this module, as well as critically evaluate my understanding of my personal employability skills and the degree to which they are congruent with the skills that are required for professional practice in an actual or simulated setting.
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Personal branding and the significance it holds in today's highly competitive job market are the subjects of the first unit of this programme. Personal branding is not limited to the creation of a résumé or a profile on LinkedIn; rather, it is a method of presenting oneself to prospective employers as an exceptional and valued asset, which was one of the most important takeaways from this section of the curriculum (Stanton and Stanton, 2013). Personal branding is determining one's greatest assets, such as one's qualities, skills, and experiences, and presenting those assets in a way that is appealing and easy to recall.
The process of determining one's target audience and adapting one's brand messaging such that it is appealing to that audience is an additional essential component of personal branding. For this purpose, it is necessary to have an awareness of the requirements, inclinations, and anticipations of potential employers as well as the capacity to communicate successfully with them https://www.tandfonline.com/doi/abs/10.1080/13603108.2014.913538. I've realised that if I tailor my brand to meet the requirements of prospective employers, I can better position myself as an attractive job candidate and enhance the likelihood that an employer will choose to hire me.
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Networking and developing professional relationships are the primary topics covered in the second section of the curriculum. Networking is not simply about generating contacts; rather, it is about building long-term relationships with people in one's professional network that are advantageous to all parties involved (Lee and Cavanaugh, 2016). This was one of the most important takeaways from this section of the course. Having good communication and interpersonal skills, as well as the capacity to recognise and cultivate possible mentors, sponsors, and advocates, are all necessities for achieving this goal.
Using social media and other digital platforms effectively to broaden one's reach and interact with potential employers as well as industry influencers is an additional essential component of effective networking (Mantulenko, Yashina and Ashmarina, 2019). It was revealed to me that I can construct a powerful online presence and position myself as a thought leader in my industry if I participate in online conversations, share content that is of value to others, and demonstrate my level of competence.
[bookmark: _Toc130965069]Opportunity Knocks 
The methods and tactics for looking for work are the subjects of the third and final unit of this module. One of the most important takeaways from this lesson was that searching for a job does not consist solely of submitting applications for open positions; rather, it entails actively looking for chances and making them where they do not already exist (Hitchings, 2014). To accomplish this, one needs to have a growth mentality, as well as the desire to take risks and move outside their comfort zone.
Doing in-depth research on prospective employers and the field in which one is interested in working is another essential component of the job search process. This entails researching the trends of the industry, the culture of the organisation, and the needs of the position, and then adapting one's job search strategy accordingly (Li et al., 2019). I've realised that if I can position myself as a desirable candidate and raise my chances of getting employed by knowing the needs and expectations of potential employers, I can increase my chances of getting hired.
[bookmark: _Toc130965070]The Pursuit of Happiness
The module comes to a close with its fourth and final section, which focuses on achieving personal and professional success. Finding work that is in line with one's values, passions, and purpose is one of the most important lessons that can be taken away from this section of the study. This was one of the most important takeaways from the entire course, and it was one of the key learning points (Blackstone, 2011). To accomplish this, one must cultivate self-awareness and gain clarity regarding their professional aims and desires.
The development of a growth mind-set as well as a desire to learn and adapt to changing circumstances are also essential components of successful professional advancement. To accomplish this goal, one must actively seek out new challenges and opportunities, assume leadership roles, and continually build new skills and competencies (Gander, 2014). I learnt that by consistently investing in my personal and professional growth, I can stay ahead of the curve and position myself for long-term career success and fulfilment.
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In general, completing the “Changemakers: Building a Personal Brand for Sustainable Employment” module was an enlightening experience that gave me a deeper understanding of my personal employability skills and the degree to which those skills are congruent with the skills required for professional practice in either a real or simulated setting (Stanton and Stanton, 2013). My participation in the programme has provided me with actionable skills and techniques that I can employ to construct a powerful personal brand, network successfully, look for job prospects, and progress professionally.
This module's strength lies in its comprehensive approach to personal branding and employability skills, which is one of the module's strengths (Mantulenko, Yashina and Ashmarina, 2019). The programme emphasises the importance of developing a well-rounded set of skills that includes communication, interpersonal, leadership, and self-management skills rather than focusing solely on technical skills or techniques for job search rather than focusing solely on technical skills or techniques for job search. This is in line with the rising demand for individuals who can adapt to shifting conditions, work well with others, and take the initiative to generate value for their organisations.
Another highlight of this curriculum is its emphasis on self-awareness and personal growth. The programme assists participants in developing a more in-depth awareness of themselves as well as the factors that drive them by encouraging them to reflect on their attributes, including their values, ambitions, and strengths (Li et al., 2019). This has the potential to contribute to increased job satisfaction, career fulfilment, and general well-being.
One area where the curriculum might be enhanced is its focus on diversity and inclusion. Although the programme touches on the significance of cultural competency and inclusivity, it might benefit from a more explicit and complete discussion of how to construct a personal brand that is open and friendly to people from a variety of backgrounds (Lee and Cavanaugh, 2016). This is of utmost significance in light of the growing diversity of the labour force as well as the necessity for businesses to foster an inclusive culture that recognises, appreciates, and respects individual differences.
Finishing the “Changemakers: Creating a Personal Brand for Sustainable Employment” module was a beneficial experience that provided me with useful tools and ideas for strengthening my employability skills and developing a powerful personal brand (Hitchings, 2014). The programme has encouraged self-awareness as well as personal development and has emphasized developing a diverse set of skills, such as communication, interpersonal, leadership, and self-management skills. Additionally, the programme has emphasised the importance of developing a well-rounded set of skills. Even though the programme may profit from a stronger focus on diversity and inclusion, it has still provided me with a solid basis on which I can build my professional objectives and aspirations.
The “Changemakers: Developing a Personal Brand for Sustainable Employment” module has been a successful programme that has assisted me in developing a deeper awareness of both my brand and the employability abilities that I possess (Gander, 2014). The program's four different sections have equipped me with actionable skills and tactics that I can use to build my professional network, look for new employment prospects, and progress in my career (Zimmerman, 2018). It has also encouraged the development of a well-rounded set of abilities that are valued in today's workforce and has underlined the significance of self-awareness and personal growth.
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In spite of the fact that the programme would profit from a larger emphasis on diversity and inclusion, the fact that it takes a comprehensive approach to personal branding and employability skills is a strength that is well aligned with the changing demands of the labour market. I am positive that the education and experience I have obtained via participation in this programme will assist me in establishing a prosperous career path and will contribute to my entire development as a person and as a professional.
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	Skill
	Current Ability
	Target Ability
	Development Opportunity
	Criteria to Assess Success
	Time Frame
	Evidence

	Leadership
	Limited experience in formal
	Proficient
	Join a professional organization
	Successfully lead a team
	6 months
	Certificate of membership, feedback

	 
	leadership roles
	 
	Attend leadership workshops/seminars
	Receive positive feedback
	 
	from the team, project completion reports

	 
	 
	 
	Participate in group projects
	Receive leadership roles
	 
	from professors/peers

	 
	 
	 
	Volunteer for leadership opportunities
	Complete tasks
	 
	 

	 
	 
	 
	Participate in mentorship programs
	Gain leadership experience
	 
	 

	Communication
	Effective
	Persuasive
	Take a public speaking course
	Deliver presentations with an impact
	3 months
	Certificates of completion, feedback

	 
	communication skills
	 
	Join a debate or public speaking club
	Persuade others with my arguments
	 
	from club members, competition results

	 
	 
	 
	Practice active listening skills in daily life
	Understand others' perspectives
	 
	 

	 
	 
	 
	Give and receive feedback regularly
	Receive constructive feedback
	 
	from peers, superiors

	 
	 
	 
	Take a writing course to improve your written skills
	Write effectively and persuasively
	6 months
	Certificates of completion, writing samples

	Teamwork
	Collaborative
	Highly collaborative
	Join a team project
	Effectively collaborate with others
	3 months
	Project completion reports, feedback

	 
	 
	 
	Volunteer for group projects
	Contribute to team success
	 
	from team members, project completion reports

	 
	 
	 
	Take a team-building workshop
	Effectively communicate with the team
	 
	Feedback from workshop facilitator, peers

	 
	 
	 
	Participate in a sports team or club
	Learn to work towards a common goal
	 
	Participation certificates, feedback

	 
	 
	 
	Attend networking events to build professional relationships
	Develop connections with others
	6 months
	Business cards, follow-up communication

	Adaptability
	Able to adapt to changes
	Highly adaptable
	Take on new roles or responsibilities at work
	Successfully adapt to new situations
	6 months
	Feedback from superiors, project completion reports

	 
	 
	 
	Travel to new places to experience different cultures
	Adapt to new surroundings
	 
	Travel documentation, personal reflection

	 
	 
	 
	Read books or take courses outside my field of expertise
	Learn new skills and perspectives
	 
	Certificates of completion, feedback

	 
	 
	 
	Practice mindfulness and meditation
	Handle stress and change positively
	 
	Personal reflection, feedback

	Critical thinking
	Able to analyse situations
	Analytical and creative
	Practice brainstorming techniques
	Generate innovative solutions
	3 months
	Examples of creative problem-solving

	 
	logically
	 
	Take a logic or reasoning course
	Analyse problems thoroughly
	 
	Certificates of completion, feedback

	 
	 
	 
	Participate in debates or discussions
	Defend my ideas persuasively
	 
	Feedback from peers, competition results

	 
	 
	 
	Read books or articles on critical thinking
	Apply critical thinking in daily life
	 
	List of books/articles read, personal reflection

	 
	 
	 
	Take on complex projects that require critical thinking
	Complete the project
	6 months
	Project completion reports, feedback

	Time management
	Manage time effectively
	Highly efficient
	Create a daily schedule and stick to it
	Accomplish tasks within deadlines
	1 month
	Completed schedule, personal reflection

	 
	 
	 
	Use productivity apps to prioritize tasks
	Focus on the most important tasks
	 
	Screenshots of completed tasks, feedback

	 
	 
	 
	Practice saying "no" to avoid overcommitting
	Avoid burnout and stress
	 
	Personal reflection, feedback

	 
	 
	 
	Break down big projects into smaller tasks
	Avoid procrastination, stay on track
	 
	Completed task lists, feedback

	 
	 
	 
	Attend time management workshops/seminars
	Learn new time management techniques
	6 months
	Certificates of completion, feedback
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