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Sustainable hospitality and Tourism management can be referred to as the process and methods of tourism organisations focusing on accounting for the current and future impacts of different factors (Fatima and Elbanna, 2020). The factors affecting tourism are social, economic and environmental. The following essay will focus on highlighting the essentials of sustainable hospitality management in the tourism industry. It will showcase the understanding of sustainability and its relationship to the hotel industry. The essay will showcase critical evaluations of business concerns in embracing sustainability in its operation. It will discuss the importance of sustainability in the hotel industry along with its benefits.
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Sustainability can be defined as a process or procedure for ensuring the balance in the growth of the economy and environment along with “social well-being”. Sustainability in the hospitality and tourism sector is the process of ensuring the balance of the environment and social governance along with enhancing the customer experience without compromise (Higgins-Desbiolles et al., 2019). There are different ways for the hospitality industry to adopt sustainable business practices such as reducing the usage of plastics, a paperless working environment, recycling programs and so on.
There are three essential pillars of sustainability in relationship with the hotel industry, the pillars are “environmental sustainability”, “social sustainability” and “economic sustainability”.  The environmental sustainability pillar in the sustainable practices of tourism is focused on reducing the organisation's impact on the environment and ecosystem (Batat, 2020). The hospitality industry performs such practices by minimising the usage of plastics and plastic materials and reducing carbon emissions and carbon footprints to a minimum. The hospitality industry in relationship with environmental sustainability also focuses on protecting the natural surroundings and environments such as water streams, forests and so on. It also enables the responsibility for the conservation and protection of artificial man-made environments along with historical sites.
The relationship between social sustainability and the tourism industry is a concept and practice for operating the hospitality business with the interest of stakeholders, communities and partners. The social sustainability practice in the hospitality industry focuses on taking responsibility for reducing the negative impact of tourism and boosting the positive effect on the community and visitors (Anning-Dorson and Nyamekye, 2020). The sustainable practice focuses to provide opportunities and benefits to the local communities through organisational tourism practices. The tourism industry through social sustainability focuses on operating with the local communities with cultural knowledge and experience to proactively operate the tourism services.
Economic sustainability in relationship with hospitality practices is a practice for improving the financial profitability of the company. However, the practice of financial profitability of the tourism business in sustainability does not restrain environmental and social sustainability (Zizka, 2022). The profitability of financial income in economic sustainability practices does not damage the social and environmental concerns of hospitality. The tourism companies operate the business operations with the local suppliers sharing the values and goals of the organisation. Working along with the local businesses and guides to enhance the economic stability along with the support of the local community.
The hospitality industry has adversely affected the environment through water and energy consumption along with the utilisation of consumable goods. This has widely arisen the issue of sustainability in the hospitality industry. Hence sustainability has been widely regarded as a key factor for the success of business in the modern business environment. Social responsibility or sustainability is becoming a major concern for the private and public sectors of the hospitality industry (Wikhamn et al., 2018). The hospitality sector has increased the pressure on the environment along with the demand for natural resources. In addition, the industry hugely depends on the natural environment such as sandy beaches, glaciers, fresh air, waterfalls and so on which are the major factors in obtaining tourist attractions. Thus, this base of the hospitality sector is in danger. Moreover, business concerns like rising costs, competitors' actions and government pressures are the other reasons for motivating the hospitality sector to embrace sustainability and implement it as an integral part of their businesses. Tourists and travellers are more concerned regarding sustainability issues and prefer a service that takes responsibility and operates the business sustainably.
The hospitality industry has been quickly responding towards these changes and turning “green”. For instance, the hotel sectors have been implementing practices and policies such as recycling, preventing waste, reusing grey water, reducing the use of energy and more specifically lowering their carbon footprints. In addition, the major hostel sectors such as Marriott, Hilton worldwide, intercontinental hotel groups and so on have been continuously publishing their reports on sustainability while reporting their initiatives undertaken in reducing the negative impacts on the environment (Martínez-Martínez et al., 2019).  The industry with the adoption of a sustainable strategy of business can improve its efficiency while attracting a large number of clients preferring socially and environmentally responsible services. Tourists tend to rely on cultural and natural resources which attract them and even act as a major source for the development and growth of the tourist economy. The destinations of the major attractions are threatened by the activity of humans; hence the practices of sustainability are imperative for the hotels sector. Travellers, hotel bookers and restaurant patrons are more concerned regarding sustainability these days and prefer organisations that follow social, cultural and environmental sound practices.
To implement sustainability, organisations operating in the hospitality sector have started conserving energy by training employee’s behaviour in reducing the use of energy. Moreover, for efficiency organisations are looking for opportunities in using green technology (Mansour et al., 2019). For instance, most hotel businesses have installed solar panels to conserve energy. There are many opportunities to limit waste in the hospitality sector. In cutting down the waste of food, the firms are sourcing their food from local and reducing the food spoilt while providing fresher products. In addition, equipment like water-saving filters is being used in reducing water wastage. The utilisation of organic amenities is the other method of hospitality sectors in implementing sustainability. Organic products tend to leave a lighter footprint of carbon as compared to others. Hence by switching towards the organisation, the hotel businesses are demonstrating their commitment towards sustainability (Darvishmotevali et al., 2020). The organisation's amenities are the products which are made up of natural ingredients without any harsh chemical such as cleaning supplies, hotel toiletries, fragrance and foods which all comes in organic forms. In addition, the organisations are utilising products which come in recyclable packaging. 
The incorporation of sustainable strategies in a business organisation tends to make a good impression and even helps in saving money while protecting the natural and cultural attractions for the guests. The hotel sector is required to ensure that it works along with the harmony of which environment and to become responsible for economic and social impact through working on conserving biodiversity, not overconsuming the resources, respecting the local communities and not polluting (Umrani et al., 2020). The industry has been protecting its very core existence and thus sustainable tourism has emerged. The practices of sustainability have addressed the environment while focusing on protecting the ecological process and conserving the natural heritage. It has helped hospitality firms in showing respect towards host communities and working towards establishing cultural understanding. Such practices in the hotel industry provide many benefits instead of attracting more clients it provides incentives to the business. The governments have been enacting numerous programmes in promoting green business (Engeset, 2020). The utilisation of renewable energy, reduction of waste and implementation of the measure in recycling and rescue has added more than energy conservation. For instance, the incentive programs have rewarded businesses with “tax write-offs”, financial grants, discounts on insurance premiums and fast regulatory permits.
The innovative and “environmentally friendly technology” has resulted in longer-term cost-saving for the hotel's sectors. Even though the practices of sustainability require spending in the initial phase. However, the combination of the effect of energy efficiency and waste reduction resulted in spending less money in the longer term. Most hospitality and tourism organisations have implemented sustainability plans involving the incorporation of sustainable practices which reach all aspects of business operations (Raub and Martin-Rios, 2019). The sustainability plans have the potential in improving the brand image of the organisation. most consumers are more concerned regarding sustainability as it has been found by the survey of TripAdvisor that the 62% of the travellers prefer more environment-friendly hotels, transformation and foods and 69% of the respondents are intended to make future travel choices based on environmentally responsible. The concept of the good practices of suitability involves involving embarrassing the sustanbilitty strategies in the business goals and objectives.  It is imperative to establish programs for energy management and the management must provide a programme which involves creating a team who are responsible for setting up the plan for energy conservation along with the other specific goals. Moreover, the hotel sector must have a clear understanding of the energy sausage and identify the areas for further improvement. 
Embracing renewable energy is another good practice of sustainability. In which the hospitality and tourism sectors can reduce their carbon footprint by embracing renewable energy sources (Yacoub and ElHajjar,  2021). Sustainability in businesses needs team effort in which educating the employees and creating awareness regarding sustainable practices is an important step. The good and effective practices of sustainability involve considering things like waste and water management, utilisation of organic products and recycling and reuse and to make sustainability the part of organisation's culture. The hotel industry has recognised the importance of sustainability in providing an enhanced experience for clients by integrating natural elements.  The industry has been inspired in embracing sustainability due to numerous factors such as cost savings, economic incentives, regulatory affairs, guest experience and brand image. The coast has always been the driving factor in reducing operating costs while providing compelling incentives for hoteliers (Wikhamn, 2019). The efficiency strategies and the cost reduction is achieved by the investment in effective operational processes and new environmental technologies. most hotel businesses have started employing various strategies in reducing, reusing and recycling waste and others are including sustainable procurements and providing programs for staff training.
The government has enacted numerous economic incentives in order to encourage the development of environmental retrofits. Such benefits involve financial grants, discounts on insurance premiums, quick regulatory permitting and so on. These are one of the reasons for the hospitality sector in embracing sustainability practices. Moreover, the industry has realised that investment in environmental technology has a positive impact towards enhancing guest experiences (Lombardi et al., 2020). There is no doubt that tourism tends to create problems for the environment and the leaders in the tourism and hospitality sectors have the potential in providing solutions to those problems. The three pillars of sustainability such as economic, social and environmental provide the roadmap for the hospitality and tourism sectors in transforming their businesses into environmentally friendly ones. It is significant for the industry to build a culture of environmental, economic and social responsibility to enhance their businesses.
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The study has concluded that the practices of sustainability in the hotel industry are significant to enhance its businesses. It is essential to embrace sustainability to reduce the negative impact on the environment and to attract a larger customer base. The hospitality organisations must implement sustainable practices and build cultures of environmental, economic and social responsibility. It has been identified the hotel sectors are implementing sustainability into their business operations for the further development and growth of the business. It will help the organisation to enhance its reputation and to provide better experiences to the customers.
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