Chapter 3 – Research Design and Methodology 

3.0. Introduction
In order to analyse the primary research, the researcher will  use the Research Onion proposed by Saunders et al (2016).  The Research Onion helps to describe  the stages that a researcher must consider when developing an effective methodology (Stainton, 2020). Using the Research Onion to choose data collection and analysis techniques allows the researcher to better understand the justification and identification of research methods that are relevant for this dissertation. Saunders et al (2016, p. 6) defines research as ‘the process that people undertake in a systematic way in order to find out things, thereby increasing their knowledge’. Another definition of research can be taken from Gina Wisker (2008) who states that ‘research is about asking questions, seeking knowledge and understanding of the world and its processes, and testing assumptions and beliefs’. Both of these definitions acknowledge that the main aim of research is to better understand a certain topic and, by doing so, increasing the researchers knowledge on said subject. 


3.2 RESEARCH APPROACHES
In order to conduct the appropriate research throughout this study, a mixed method approach will be used to collect data. A mixed methods research approach is when researchers collect both quantitative and qualitative data within the same study (Shorten and Smith, 2017). To effectively evaluate the research question, a questionnaire was conducted. This collection of data follows a quantitative approach. The purpose of quantitative research is to generate knowledge and create understanding (Allen, 2017).  As part of an interpretive approach, surveys will be conducted. Survey research involves the collection of information from a sample of individuals through their responses to questions (Check and Schutt, 2012).

3.3. RESEARCH STRATEGIES
A Research Strategy is a step-by-step plan of action, enabling researchers to conduct research systematically to produce quality results and detailed reporting (Dinnen, 2014). To collect primary data, the researcher conducted a questionnaire. Bell (as cited by Beiske 2002) noted that, “Questionnaires can prove to be an excellent method to obtain quantitative data about people’s attitudes, values, experiences, and past behaviour”. As the research in this study follows a mixed methods approach, the research will also collect qualitative data in the form of surveys. Not only are surveys a reliable way for the researcher to collect accurate data, but they are also low cost and extensive. Surveys are more likely than other approaches to obtain data based on a representative sample, and can therefore be generalizable to a population (Kelley, 2003). Due to the internet being so easily accessible, the researcher is able to collect information from a wide range of participants. The more data that is collected throughout the study, the more solid conclusions the researcher is able to conclude with.

3.3.1 TIME HORIZON
Time horizon refers to the amount of time it takes for research to be conducted. In this study, the appropriate time horizon for this research was a cross-sectional study. Cross-sectional studies refers to data that is gathered only once in order to answer a research question (Chat, 2016). This is instead of undertaking longitudinal studies, that requires the collection of certain data more than once.

3.3.2 TECHNIQUES AND PROCEDURES
In order to better understand consumer buying behaviour, the researcher will collect quantitative data by the use of a questionnaire for this study. 

3.4. QUESTIONAIRRE 
The questionnaire for this study was created using the Google Forms platform before being published on social media platforms including Facebook, Instagram and Twitter. These platforms were chosen specifically to reach participants that would provide the researcher with a wider age range. Using only one social media platform to collect data would result in many individuals close in age participating in the questionnaire, therefore it would not provide reliable results. By using different social media platforms, the researcher is able to target a wider audience, and therefore can expect more detailed answers from a wider sample group.

3.5. DATA ANALYSIS
This study will implement a mixed method approach. The mixed method approach refers to an emergent methodology of research that advances the systematic integration of data within a single investigation (Wisdom, 2013). In this case, this study will use both quantitative and qualitative methodologies. 

3.6. SAMPLE
Convenience sampling is a type of sampling where people are sampled due to being convenient sources of data for researchers (Lavrakas, 2008). In this case, the questionnaire was aimed at individuals who have shopped online in the past. This will allow the researcher to obtain the most accurate and valid results. Due to the COVID-19 pandemic, the researcher was confident that this questionnaire would be appropriate for a considerable amount of people across the United Kingdom. 

3.7. RELIABILITY AND VALIDILITY 
In any research study, it is important to consider the factors that are reliability and validity. The term reliability refers to the consistency of a research study (Mcleod, 2013). The questionnaire will offer the option for participants to hide their identity. Anonymity throughout the questionnaire will allow participants to feel more comfortable and confident with their answers, therefore increasing the probability of collecting honest answers. It is also important that the research ensures the study remains valid. Validity is defined as the extent to which a concept is accurately measured in a quantitative study (Heale and Twycross, 2015). In order to ensure the study is valid, questions will be selected carefully with deep consideration. This is to ensure that all questions asked are relevant to the study, therefore producing the most accurate results. 

3.8. PILOT STUDY
A questionnaire was conducted before the official questionnaire for this study was published. This is known as a pilot study. According to Hassan and Mazza (2006), a pilot study is a small study to test research protocols and data collection strategies (Hassan and Mazza, 2006). Pilot Studies allow researchers to gain knowledge from their first questionnaire to implement in their official research. Researches are able to determine what questions are relevant to the study and what questions aren’t. Therefore, ensuring only the most relevant questions are included, to ensure the study is conducted properly.

3.9. ETHICAL CONSIDERATIONS
Throughout the data collection process, the researcher must take ethical considerations into account. Ethical considerations are guidelines that researchers must follow in order to protect participants. For example, participants in this study have the right to remain anonymous and keep their information confidential. Therefore, it is the researchers responsibility to keep this information secure in order to adhere to ethical considerations.

CHAPTER SUMMARY
In summary, this chapter has confirmed the research design of this study and has provided detailed steps that have outlined measures to ensure this study is successful. This chapter has reviewed how the study will remain valid and reliable, as well as acknowledging ethical considerations that must be adhered to.
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