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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The hotel website loads incredibly fast, ensuring a smooth and efficient user experience. Within seconds, visitors can access booking options, view high-quality images, and explore amenities without delays. This speed reduces frustration, increases satisfaction, and encourages longer browsing. Optimized coding, image compression, and a reliable hosting service contribute to its performance. Whether accessed via desktop or mobile, the site consistently delivers quick loading times, making it convenient for travelers to plan and book their stay.,

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the hotel website contains many sub-pages, including sections for rooms, dining, amenities, events, and local attractions. A prospective customer navigates these easily through a well-organized top menu and dropdown lists. Each section is clearly labeled, ensuring users can quickly find the information they need. The site may also feature a search bar and internal links that guide visitors to popular content. This intuitive layout helps users explore the website efficiently and make informed booking decisions.,

	Question 1c - a customer Can make a booking via the webpage? 

	Answer: Yes, a customer can easily make a booking via the hotel’s webpage. The site typically features a prominent "Book Now" button on the homepage, leading to a secure and user-friendly booking system. Customers can select their check-in and check-out dates, choose room types, and enter guest details with ease. The process is quick, straightforward, and often includes confirmation emails. This convenient online booking system enhances the overall user experience and encourages direct reservations.,

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve usability, the website could simplify its navigation menu and reduce clutter on the homepage. Adding a chatbot or live support feature would help answer customer questions in real-time. Optimizing the mobile version for easier scrolling and faster performance would also enhance the user experience. Clearer calls to action, such as “Book Now” or “View Rooms,” can guide users better. Lastly, offering multi-language support would make the site more accessible to international visitors.,


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a pleasant, modern design with high-quality images, elegant fonts, and a calming color scheme that reflects the hotel’s atmosphere. On a computer, the layout is spacious and visually rich, with images and text neatly balanced. On a mobile phone, the site adjusts to a smaller screen, often stacking elements vertically for easier reading. While it remains attractive and functional, some visual details may be minimized for faster loading and better mobile usability.,


	Question 2b – How dose the website use imagery, video and colour? 


	Answer: The website uses imagery, video, and colour effectively to create a welcoming and professional atmosphere. High-quality photos showcase rooms, dining areas, and local attractions, helping visitors visualize their stay. Videos may offer virtual tours or guest testimonials, adding a dynamic, engaging touch. The colour scheme is usually calm and elegant—often using neutral tones with accents that match the hotel’s branding. These visual elements work together to build trust and inspire customers to explore and book.,


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website includes an online chat tool, typically found in the bottom corner of the screen. This feature is very effective for customer support, allowing visitors to ask questions in real time without needing to call or email. It helps users get quick answers about room availability, booking policies, or special offers. The chat tool enhances the user experience by offering instant assistance, making the service feel more personal, efficient, and accessible to all visitors.



	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are quite effective. They are usually placed in the header or footer, making them easy to find without disrupting the browsing experience. These links direct visitors to the hotel’s official social media pages, where they can view photos, read reviews, and stay updated on promotions or events. This builds trust and engagement. When regularly updated and connected to active profiles, social media links enhance the hotel’s online presence and marketing reach.,


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear to customers through organized sections and easy-to-read content. Each service, like rooms, dining, and amenities, is highlighted with descriptive text, high-quality images, and clear pricing details. The homepage features icons or banners that summarize key offerings. Additionally, dedicated service pages provide in-depth information, while short, catchy headings and bullet points ensure customers can quickly understand what’s available, making it simple to explore and make decisions.,


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available on the website through dedicated sections, often on the homepage or a specific "Reviews" page. These reviews typically include star ratings, written testimonials, and sometimes photos from guests. Many websites also integrate third-party review platforms like TripAdvisor or Google Reviews for added credibility. The reviews are usually up to date, with the most recent feedback prominently displayed. Regular updates ensure potential customers see current experiences and insights from recent guests.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through its attention to detail, customer-centric approach, and premium offerings. The website emphasizes top-tier amenities, personalized experiences, and a commitment to customer satisfaction. High-quality images, customer testimonials, and well-defined services reinforce the company’s reputation. I would recommend this service to a friend or family member for its seamless booking process, excellent customer service, and the assurance of a comfortable, memorable stay, making it a trustworthy choice for travelers.,

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are typically made clear to customers on the website, either on the booking page or under the service descriptions. The pricing is often presented alongside detailed information about the room types, amenities, or packages, ensuring transparency. These prices generally reflect the quality of service shown, aligning with the luxurious amenities, personalized services, and premium experience offered by the hotel. If prices weren’t included, it could be to encourage potential customers to inquire directly, allowing for customization or special offers.,

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Luxury hotel

	
	2. Book stay

	
	3. Premium amenities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes appears among the top sites of some are the best and sought after 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a -.Do you feel that website still have relevance in modern UK business? Explain your answer

	Answer: Yes, websites are still highly relevant in modern UK business. While social media and apps have become important for engagement, a website remains the cornerstone of a company's digital presence. It acts as a central hub where customers can find in-depth information about services, products, and company values. Websites are essential for establishing credibility, as they offer a professional platform for e-commerce, booking systems, and customer support. Additionally, they play a key role in search engine optimization (SEO), helping businesses appear in search results. With an increasing emphasis on user experience, a well-designed website can build trust and enhance customer satisfaction, making it indispensable for businesses to attract and retain customers in today’s competitive market.,

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation would be to optimize the website for faster loading speeds, especially for mobile users. Slow-loading pages can lead to higher bounce rates and frustrated visitors, potentially causing them to abandon the site before completing a booking or making a purchase. Improving the site’s speed—by compressing images, reducing unnecessary scripts, and optimizing server performance—would provide a smoother and more efficient experience. This improvement would enhance user satisfaction, encourage more interactions, and increase conversion rates, ultimately benefiting the company’s bottom line.,
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