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Community engagement is defined as the process of engaging with the group and working in a collaborative manner which is dependent on different factors. One of the major factors which the community engagement is dependent on are the geographical proximity, similar interests or special interests (Gilmore et al., 2020). Hence, it is the strategic process which has a specific purpose behind working and works within a certain geographical proximity. The major focus of this study will be based on analysing various factors which are related to community engagement. Firstly, the strategies which are effective for community engagement will be discussed in this study. Both the advantages and disadvantages of the strategies which are applied for community engagement will also be discussed in this study. The focus will also be based on analysing the relationships between the strategies and stakeholders engagements. Different types of social media platforms which can be used for supporting the project will be analysed in this essay in a detailed manner. The principles, standards and also various other factors which are related to the community will be discussed in this study in a proper manner. All the aspects which are related to community engagement will be discussed in this study in a detailed manner. 
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There are a number of principles which are related to Community engagement and one of the major principles which is related to community engagement is proper planning and preparation and planning. In order to execute Community engagement in an effective manner, it is necessary to have effective planning and the needs and requirements of the participants needs to be defined in a proper manner (David-Chavez and Gavin, 2018). The second principle of community engagement is demographic diversity and inclusion that is diverse voice, people and ideas needs to be incorporated equitably. The third principle which is related to shared purpose and collaboration which is based on supporting and encouraging the participants (Burgess et al., 2021). The fourth principle which is related to Community engagement is learning and openness. It is mainly based on helping all the individuals related to community engagement to listen to each other and learn from one another. Lastly, the final principle of Community engagement is trust and transparency. It is the approach which is related to being clear about the process and also the purpose which is related to organising the Community engagement. 
Stakeholders’ participation in Community engagement provides an organisation with a number of benefits. Keeping the stakeholders engaged in each stage is an amazing way to increase awareness and also to build good relationships. Stakeholders are a crucial factor in the success of any project or business and a good relationship with them makes the process more efficient (Burgess et al., 2022). Moreover, it also helps in reducing delays and also makes sure that decision-making during the project becomes highly efficient. It is also the approach which ensures that the delays of the project can be avoided and the roadblocks can also be dealt with without much of the difficulties. 
There are a number of strategies which can be applied for holding the community engagement in an efficient manner. However, one of the m  important strategies which can be used to hold community engagement in an efficient manner is social media platforms. One of the major reasons which make social media platforms a highly efficient strategy for undertaking community engagement is its greater reach (Skill et al., 2020). As a result of which the community engagement does not get limited to geographical parameters. Another major platform which is related to community engagement is building a platform for expression. Another major strategy which can be used for conducting the community engagement in an efficient manner is to moderate them in a sensible manner. Moreover, to conduct the community engagement in an efficient manner the strategy which is related to it is running competitions and rewards. It will allow the community members to be engaged and get the desired outcome of the community engagement. 
As discussed above there are many different kinds of strategies that are implemented in order to enhance and manage community engagement. Within the community, there are many different types and kinds of stakeholders like people, unions, neighbourhoods, organisations, groups, and businesses are the main stakeholders of the communities (Glendinning, 2022). The relationship between the stakeholders can be simply done by maintaining effective communication and understanding between them and sharing the same values, objectives and aims. With the help of these steps, the stakeholders will create a relationship of oneness and similarities in achieving the goals and objectives of the community together. To establish an effective relationship between the stakeholders of the communities different methods are used and one of the most effective and modern strategies is via Social media. With the help of social media, there are different steps and ways by which the relationship between the stakeholders can establish and then enhanced as well. 
The first step is to be “present in social media” (Kahootz, 2022). In order to do so, the different communities can create social media accounts and set the goals and objectives that are needed to fulfil by the stakeholders. This will help the stakeholder in being connected to each other as well as the community and will helps stakeholders to know about the different happenings and changes occurred in the community. The second step is creating a topic for conversation this will help the community engaged and interact by sharing their ideas and views on the selected topic. This will maintain a continuous creation between the stakeholders and will also help in developing more new creative ideas for community development (Kahootz, 2022). The third step is “targeting the audience by their interests” as within a community, not every group shares the same kind of interests and knowledge which might create a gap between the stakeholders. In order to avoid this, the community can target the stakeholders by their interests. Like, interest often business groups are interested in the business topic so the community can invest this interest into their profit. The community can create topics regarding the business and let the business group discusses it and that is how the relationship between the group is created. The community can also apply this method to other groups as well and engage them via communication and discussion. The last step is by “sharing relevant content” the communities should develop and create relevant content so that all the stakeholders can relate to it and discuss it. For example issues faced by the community, social issues the political issues are all types of issues which are relevant to every group present out there (Kahootz, 2022). 
There are many different social media platforms that help in outreaching and attracting people are Youtube, Twitter, Instagram and Facebook (Walsh, 2022). These are considered to be the most effective social media for engaging, attracting and supporting different communities and projects because these social media has the largest number of users compared to any other social media (Walsh, 2022). These social media also helps in enhancing the creative thinking skills often peoples it helps in exploring the diversity of people and knowing their demands and preferences. Whereas Social media helps in developing professional skills by developing networks, creating new ideas, application of new technologies and so many more sectors (AITSL, 2022). The different personal and professional skills developed later help in achieving and fostering success by the continuous application of the skills that have been acquired with the skills acquired, there are different ways by which different avenues are created by which different aspects of society can be achieved. The skills required by the use of social media and the personal and professional skills developed in community engagement can be easily promoted by the connection. By providing the communities to build opportunities to connect to the target audiences and create communication among the communities. Even the different contests and events caret with the help of social media help in promote community engagement by attracting an interested audience and communication methods (Carlson, 2022). Even social media after targeting the audience creates opportunities for the brands as well as the communities to collaborate with each other with the help of community engagement.
Social media is used around the world to help or allow the communities and people around the world despite the differences based on their race, ethnic culture and so many more to stay connected. The sharing of diversity by people around the world helps the community to accept and embrace the different diversities around the world with the help of social media (Dennis, 2022). Due to this engagement, the inclusive and diverse environment is promoted by social media and is widely supported followed and embraced by people around the world (Thirlwall, 2022). Social media promote socio-cultural integration with the spreading of different political, cultural, social, and economic details about human behaviour and so many other societies and culture-based information around the world (Duke, 2022). This helps people around the world to promote their culture and society with the help of social media so that it can reach out to people around the world. Social media is also helping in promoting multiculturalism in many ways as the people around the world are spreading their specific culture, ethnicity, language, food, and religion and the people around the world are accepting it as a part of society (Sawyer, 2022). Mutual understanding and acceptance are often what social media creates among the communities and helps in promoting a multicultural environment.  The facilities provided by social media like video uploading facilities, chatting calling live stream options and so many more help the different communities sound the world see the different cultures around the world visually (Sawyer, 2022). Social media helps in developing personal skills through the acceptance of the different cultures around the world and plays an important role in supporting the different aspects of society. Social media helps in uniting people around the world and helps in the promotion of the slogan of unity in diversity and helps in developing personal as well as professional skills as well. Therefore, it is clear that social media promotes community engagement very much. 
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Based on the discussions made above, it is clear that community engagement is one of the major factors for the success of any project. It allows free flow of ideas and the learning process also gets enhanced. Moreover, it has been found that community engagement ensures to build trust among the members. It also allows us to build strong relationships with the community members and also with stakeholders. It has also been found that social media platforms are one of the most effective platforms for holding community engagement in an effective manner. One of the major factors which allows the social media platform to be effective is that is the platform which is highly cost-effective. Moreover, it also allows a higher reach and as a result of which the projects can be handled in an effective manner. Moreover, it also ensures relationships and trust with community members and also with stakeholders by conducting the community engagement in a successful manner.
Based on the discussion made above and the findings, there are a number of recommendations which can be drawn for effective community engagement. In order to conduct community engagement in an efficient manner, it is recommended that there should be provision for rewards. It will make the participants more interested in community engagement which will result in better engagement. As a result of which community engagement becomes more successful. It is also recommended to use social media platforms for community engagement (Hu and Qiu, 2020). It is a cost-effective approach of engagement and also allows to have greater reach. It is also recommended that the focus should be on undertaking the activities which are based on the members cohort. The focus should also be on entertaining the participants with the fun content. It will ensure that the participants will not lose focus and the community engagement will have a better outcome. Lastly, it is recommended that the managers should make sure that the engagement is made sure that learning is kept constant during the community engagement. All these factors will ensure that the community engagement will be a successful one.
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