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	ASSIGNMENT SPECIFICATION



	Student name:
	
	Student P number:
	

	Programme:
	MDes [Hons] Product Design| Product Design & Technology| Automotive Design| Transport Design| Surface Pattern Design| Glass
	Faculty/School:
	FAD/SD&AA

	Module:
	Creative Venture
	Module Level (4, 5, 6, 7):
	[bookmark: _GoBack]7

	Module code:
	M7X01792
	Contribution to Overall
Module Assessment (%):
	AC1: 10%  AC2: 20%
AC3: 30%  AC4: 40%

	Lecturer:
	Matthew Archer / Pete Spring/ Paul Morrow/ Cath Brown/ Georgia McKie/ Cath Hammerton
	Internal Verifier:
	Sean Jenkins

	Assignment Title:
	Self-Directed Creative Venture
	Assignment No (x of x):
	1 of 1

	
	
	
	
	
	

	Hand Out Date:
	15.01.17
	Submission Date:
	15.05.18
	Feedback Date:
	W/C 11.06.18



	Referencing:
	Written coursework submissions: In the main body of your submission you must give credit to authors on whose research your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have read or quoted in order to complete this assignment (e.g. for books: surname of author and initials, year of publication, title of book, edition, publisher: place of publication).  Harvard or APA referencing systems is accepted.
Practical coursework submissions: You must give credit to designers or artists whose work you have used to inspire your own.  Where specific designs or images have been used in your development work you must indicate the name of the ‘author’ and details of the source of the work (e.g. book, journal, website etc.).

	Disclosure:
	I declare that this assignment is all my own work and that I have acknowledged all materials used from the published or unpublished works of other people. All references have been duly cited.

	Student’s Signature:
	Assignments will not be accepted without a signature here and date >
	Date of submission:
	

	Turnitin: Lecturer to tick to indicate if an electronic version of the assignment must be submitted to Turnitin. 
If both electronic and hard copy submissions are required then both versions MUST be submitted by the same deadline.  No marks will be released until both submissions are received.  
Note: the Turnitin version is the primary submission and acts as a proof of receipt for the student.  
A paper receipt must be completed for hard copy submissions, including portfolios and other design work.
	YES
	
AC2

	
	NO
	

	Penalties for late submission: Up to ONE week late, maximum mark of 50% for first attempt.
Work cannot be accepted after ONE week and will be recorded as a non-submission, 0%.



· The Assignment Specification Form MUST be at the front of all assignment submission.  Assignments will not be accepted without this form, as it is a requirement that you sign the disclosure regarding referencing conventions.
· DO NOT include this form in your Turnitin submission or it will match many similarities with other students’ submissions.


This form must be signed and submitted with your assignment
	ASSIGNMENT DESCRIPTION



	Learning Outcomes

	Module Learning Outcomes being Assessed:

	1. Implement appropriate research/enterprise strategies and apply knowledge acquired to the exploration and development of creative responses that satisfy the identified social, environmental and commercial concerns and needs;
2. Think speculatively, employing both convergent and divergent approaches to arrive at appropriate solutions, evaluating issues and making decisions in situations of ambiguity, uncertainty and risk;
3. Communicate in a professional manner, using appropriate media and technologies, the outcome of the intellectual, experimental and practical modes of the investigation;
4. Formulate advanced understanding of a problem context and generate multiple ideas, concepts, proposals, solutions or arguments independently and/or collaboratively in response to research findings/opportunities;
5. Apply strategies for the design resolution to the problem based on systematic and creative analysis, by offering innovative and creative solutions to challenging and complex problems;
6. Act autonomously in planning and implementing tasks at a professional level through self-direction and value judgements, and evaluating their own learning and respond to identified shortfalls (skills gaps);



	
Task

	The previous semester’s modules have provided the foundations that underpin this Creative Venture: The Design Experiment has provided the space to explore and broaden your creative practice, Creative Enterprise & Practice has enabled you define and evaluate your personal professional trajectory and Research Methods & Communication has provided you with a framework of methods and tools to formulate a research direction and strategy for this venture...

There are FOUR assessment components for this module which will be used to assess the Learning Outcomes. 
Assessment Component (AC1) – 10% = Presentation (15 minutes) and Oral Assessment (30 mins).
Present the final outcome of the Creative Venture and defend the quality of this in relation to Fitness for purpose (with reference to the project context), Effectiveness of research methodology, Effectiveness of creative/enterprise strategies, Sustainability and Entrepreneurial / Intrapreneurial effectiveness.
Assessment Criteria:
The presentation will be assessed in relation to the specified deliverables as follows:
· LO3 using the common assessment & marking criteria 4, 5: Presentation (15 minutes) and Oral Assessment (30 mins).

Assessment Component (AC2) – 20% = Evaluative Report (4000 words).
Evaluative report documenting the following key elements: Executive summary, Review of research methodology and methods, Review of creative / enterprise strategy, Critical appraisal of the final proposition, Future trajectories.
Assessment Criteria:
The report will be assessed in relation to the specified deliverables as follows:
· LO1, 2, 3, 4 using the common assessment & marking criteria 1, 4, 5, 6: Evaluative Report (4000 words).

Assessment Component (AC3) – 30% = Project portfolio of exploratory work.
An individual visual record of the exploratory journey undertaken within the creative venture, presenting extensive evidence of all activities as a real or digital portfolio.
Assessment Criteria:
The portfolio will be assessed in relation to the specified deliverables as follows:
· LO1, 2, 4, 5, 6 using the common assessment & marking criteria 1, 2, 3, 4: Project portfolio of exploratory work.

Assessment Component (AC4) – 40% = Final proposition (Design, Artefact, Enterprise, Collaboration...)
Deliver the final outcome of the Creative Venture in a relevant and highly professional format suitable for dissemination via communication channels appropriate to the individual student project and the target audience.
Assessment Criteria:
The final outcome will be assessed in relation to the specified deliverables as follows:
· LO1, 2, 3, 4, 5, 6 using the common assessment & marking criteria 3, 4, 5, 6, 7: Final Proposition

NOTE: For each element all criteria are weighted equally.
Submission: All Elements no later than 5.00pm on 15.05.18    Feedback: During the week beginning 11.06.18
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