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Corporate social responsibility of Marriott International Hotel Group

This study aims to examine the important role that corporate social responsibility, or CSR, has in putting sustainable policies into reality within the hotel industry, with a particular emphasis on the activities that Marriott International will take in the year 2024. The term "Corporate Social Responsibility" (often abbreviated as "CSR") refers to the practice of businesses having issues pertaining to society and environments  incorporated into their procedures as well as their relationships with various individuals involved. This is of utmost significance in the hotel industry, which is highly dependent on human contact and environmental resources, and where the operations of businesses have the potential to have an impact on ecological systems and communities in the surrounding area. As part of its efforts to achieve sustainable growth, Marriott International, a leading firm in the hospitality industry all over the world, has made the implementation of its corporate social responsibility policies a key priority. This essay argues that the substantial corporate social responsibility (CSR) measures that Marriott is doing are not only lowering negative effects on the environment, but they are also boosting the company's financial sustainability and social standing. The subsequent sections will investigate the primary corporate social responsibility (CSR) focuses of Marriott, which include environmental sustainability with an emphasis on energy conservation and waste management, social responsibility with a focus on employee welfare and community engagement, and economic sustainability discussing sustainable sourcing practices (Kumar et al., 2019). A number of these focuses will be discussed in the following sections. This essay's goal is to explain how the commitment of Marriott International to Corporate Social Responsibility (CSR) is critical to the advancement of a sustainable future in the hospitality industry.

A management strategy known as "corporate social responsibility," or "CSR," encourages businesses to integrate social and environmental concerns into their operations and interactions with stakeholders. (Fatima and Elbanna, 2023). Corporate Social Responsibility (CSR) is founded on the concept that corporations must not function as independent economic entities separate from the larger society. Shayan et al. (2022) explore the broadening of traditional notions of profitability and survival to encompass responsible business practices impacting social, environmental, and economic contexts of a company's operations. Corporate Social Responsibility (CSR) in the hotel sector includes several practices and efforts designed to have a beneficial effect on society, the environment, and the economy, while also maintaining the business's sustainability (Latif, Pérez, & Sahibzada, Umar Farooq, 2020).  The significance of Corporate Social Responsibility (CSR) in the hospitality business, which relies largely on natural resources and human capital, was emphasised by Ahmad, Ahmad, and Siddique (2023).
Marriott's endeavours demonstrate its continuous dedication to serving communities, preserving the environment, and supporting its employees. The company maintains transparency in its operations and affects, with all information available on its website for guests to access. Sanvitale (2020) examines Marriott International's CSR practices, highlighting that despite its large scale and financial achievements, the company prioritises values beyond profit. The core principles consist of prioritising people, striving for greatness, embracing change, behaving with integrity, and serving the globe. Mariott International (2024). These beliefs are demonstrated by its substantial CSR efforts that concentrate on decrease of poverty, diversity and inclusion, and women's leadership. Marriott International introduced its "Serve 360" programme in 2017, aligning with the United Nations’ Sustainable Development Goals. The programme aims to promote sustainable and responsible global development by emphasising the company's commitment to doing good in all aspects.
The main focus of current efforts in sustainable and responsible global development is centred on the United Nations' Sustainable Development Goals (SDGs). These aims encompass many different goals in areas such as poverty, health, education, and environmental sustainability. The global society is encountering substantial hurdles in achieving these goals because of increasing resource consumption and continuous environmental deterioration, as emphasised in the 2024 Global Resources Outlook. The research emphasises the immediate necessity for significant changes in sustainable resource management to prevent exacerbating global crises (Environment, 2024). The United Nations Development Programme in 2024 states that many efforts are being made to attain these goals, such as promoting gender equality, decreasing inequities, ensuring sustainable cities, and encouraging responsible consumption and production. Measurable goals, like decreasing worldwide maternal mortality and eliminating avoidable deaths of children under five by 2030, are important indicators of advancement. 
Marriott's sustainability efforts encompass environmental stewardship, social impact, and diversity in leadership. They have pledged to reach net-zero emissions by 2050 and have established science-based goals for decreasing emissions in the near future. The company has deployed more than 5,500 electric vehicle chargers at its sites globally and has switched to larger, residential-sized bath amenities to minimise waste. Marriott also backs other worldwide ecological restoration initiatives, including mangrove restoration and replanting (Marriott International, 2023). Marriott has made substantial investments in social impact projects such as promoting hotel ownership among underrepresented groups and training more than a million employees to identify and address human trafficking (Marriott, 2018). They engage in voluntary activity and provide financial support to local communities.  Marriott is made significant advancements in sustainability, although faces obstacles in applying these practices. These involve incorporating sustainability into all global activities and properties, addressing the varied needs of stakeholders, and adjusting to local rules and market situations. Consistently implementing sustainability practices across a wide network of franchised and managed properties can be somewhat tough (Marriott International, 2021).
Marriott recognises substantial potential in utilising their worldwide reach to create beneficial environmental and social effects. This includes leading the industry in sustainability standards, influencing supply chains towards more sustainable practices, and setting an example in corporate governance related to environmental, social, and governance (ESG) factors. Marriott's initiatives create opportunities in new market sectors that favour eco-friendly businesses, potentially boosting customer loyalty and appealing to new investors focused on sustainable and ethical business practices (Marriott, 2024).
Efforts and strategies focused on minimising a company's impact on the environment, usually via improving energy efficiency. A study conducted by Ahirwar and Tripathi in 2021 highlights the necessity of adopting a multi-directional strategy to mitigate the detrimental impacts of e-waste on the environment and human health while optimizing the financial benefits of resource recovery. This includes enhancing recycling procedures, effectively handling the environmental and health consequences, and incorporating e-waste management into the larger context of the circular economy, waste management, and resource preservation to reduce the environmental impact of business activities.
CBRE, 2023 Hotel businesses demonstrate their dedication to the well-being of their communities and employees by various important aspects like as fair labour standards, community development, health and safety protocols, and ethical marketing. Marriott is engaged in multiple initiatives to promote the well-being of its communities and employees. They are involved in sustainable operations, community participation, disaster assistance, and advocating fair employment practices.
Marriott plans to greatly diminish its environmental impact by 2025 by lowering water and carbon intensity, cutting waste sent to landfills, and boosting the utilisation of renewable energy. They are striving to ensure that all their hotels get sustainability certifications, with a particular focus on obtaining LEED accreditation for a majority of their properties. Marriott has a strong community engagement strategy that involves dedicating volunteer service hours to support children and youth. Their programmes have successfully raised significant funds for organisations such as the Children’s Miracle Network Hospitals and UNICEF, with the goal of making meaningful contributions worldwide. Marriott also promotes different local community services and skills-based volunteerism among its staff. Marriott (2021) actively participates in disaster relief efforts by collaborating with local hotels and organisations to offer assistance during emergencies. This involves substantial cash donations, provision of accommodations, and further assistance to communities and employees in times of need. Ethical marketing and fair labour practices: Marriott upholds ethical standards in their supply chain by sourcing responsibly and requiring suppliers to comply with social and human rights norms. They have established ambitious goals to responsibly source products in their main categories by 2025 and to maintain fair work practices throughout their operations (Marriott, 2021).
The process of ensuring the financial viability of business activities while taking into account the effects those operations will have Regarding the environment as well as society  over the long term. In order to accomplish this, it is often necessary to make strategic investments in environmentally friendly practices that have the potential to result in cost reductions or advantages over competitors (Albérico Travassos Rosário and Figueiredo, 2024). It is of the utmost importance for the hotel industry to implement sustainability measures because of the significant influence that tourism and hospitality have on the environment. Numerous resources, like water, electricity, and others, are utilised in substantial amounts by hotels. Through the implementation of sustainability strategies, hotels have the potential to reduce their environmental effect while simultaneously lowering their resource consumption and operating expenses (Conge, 2021).
Mbokazi (2024) examines the fact that the hospitality industry generates a substantial quantity of waste, which includes food, disposable items, and hazardous chemicals. Reducing this impact can be accomplished by engaging in sustainable practices such as recycling, composting, and avoiding the usage of things that are only intended for a single use. According to Petro (2022), modern customers have a greater consciousness of environmental concerns and are inclined to back businesses that show a dedication to sustainability.  In order to boost their business image and attract a greater number of clients, hotels that employ eco-friendly activities may be successful. Hotels are subject to environmental regulations in a number of different regions. The adoption of environmentally responsible practices can assist hotels in meeting regulatory requirements and may also make them eligible for financial incentives or tax benefits. Worldwide carbon emissions are a significant contributor to climate change, and travel and tourism, together with hotel operations, are among the most significant contributors to these emissions. The tourism industry is in dire need of making a transition away from fossil fuels and towards cleaner alternatives for the generation of electricity and mobility (UNWTO, 2019). The growth of tourism infrastructure frequently leads to the degradation of habitats and the loss of biodiversity. There may be considerable repercussions caused by hotels and resorts that are located in or close to areas that are fragile.  Local cultures can be put under stress by tourism, which can also lead to an excessive amount of tourists, which can cause damage to the physical environment, including beaches, ruins, and rural landscapes.

This essay has analysed the important role of Corporate Social Responsibility (CSR) in promoting sustainability in the hotel sector, specifically focusing on Marriott International. Marriott's comprehensive CSR programmes successfully tackle the goals of reducing environmental impacts while improving economic sustainability and social standing. These initiatives are carried out by thorough practices in environmental sustainability, social responsibility, and economic sustainability. Marriott International links its operations with global sustainability goals by prioritising energy saving, waste management, employee welfare, community participation, and sustainable sourcing, setting a precedent for ethical business practices in the hospitality sector.
The adverse effects of the hospitality and tourism sector, such as significant carbon emissions, loss of biodiversity, and depletion of resources, highlight the critical necessity for implementing comprehensive sustainability strategies. Marriott's proactive stance in decreasing carbon footprints, preserving water, and improving community welfare through philanthropy and volunteer work showcases how CSR can revolutionise the sector. By committing to sustainability, Marriott not only protects the environment but also enhances its commercial position by earning the trust and allegiance of consumers who value sustainability.
Marriott International's commitment to CSR demonstrates how the hospitality industry can contribute effectively to sustainable development. The company's actions demonstrate that corporate success and sustainable practices can be mutually beneficial, setting a good example for others in the sector and contributing to a more sustainable future for all stakeholders.
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