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[bookmark: _Toc101999040][bookmark: _Toc157772536]Introduction 
To gain customer attention and to obtain market preference, organisations within hospitality firms can go for a deceptive marketing approach that can be greenwashing. In this case, organisations offer fake reports in front of an audience so that the trust of the audience can be gained. The firms set large targets to achieve within a short period which may seem impossible to achieve but positive feedback on the public reports generated by the firms can be pound. Most of the greenwashing activities are done when the firms go for self-evaluation as the firms do not have to speak in front of others regarding issues that arise during operation (Quester & Pettigrew, 2021). This paper will contain information about the accusation of greenwashing to Marriott, the areas of potential greenwashing, self-evaluation of green reports, reasons for using self-evaluation by companies and the alternatives of self-evaluation. 

[bookmark: _Toc157772537]Identifying the greenwashing accusation of Marriott
Marriott has been always recognised for its contribution to different CSR initiatives. This organisation contributes to the welfare of society and the environment continuously. However, these people have raised concerns regarding the environmental practices of this organisation several times. 
[image: ]
[bookmark: _Toc157772553]Figure 1: Increasing number of greenwashing
Source: (Thompson, 2023)
Certain factors can indicate the accusation of greenwashing of Marriot but those do not directly indicate the presence of greenwashing in this case. One of the major areas which created concern for Marriott regarding greenwashing is the sustainability commitment of the firm. Marriot is committed to reducing the carbon impact by 30%. This timeline for this target has been set to 2030. Some environmentalists have made some negative comments on this commitment as reducing carbon impact by this large number can be difficult within a short period (Donleavy & Noronha, 2023). Further, obtaining zero waste is also difficult which is another major commitment made by Marriott to achieve within 2050. Environmentalists believe that reducing waste is possible but achieving zero waste by a hospitality firm which has a large number of rooms and has global presence is difficult.  
Again, a lawsuit has been filed by Sierra Club regarding misleading customers by Marriot in 2019. This lawsuit has been filed in 2019. This year, Sierra Club has filed this case because Marriott has misled customers about the use of plastic. According to Marriott, the firm uses single-use plastic. However, those plastics were no single used that year. Therefore, that club has filed a case against Marriott. Though that case was settled after some time, it created a concern among people all over the world regarding the commitment of Marriott (Mehta & Chari, 2023). In 2020, different reports were published containing misleading information about hotels undertaking corporate social responsibility. In this case, those reports did not directly mention Marriott but those reports have also raised questions about this hotel. Therefore, some people have accused Marriot of greenwashing even though a direct connection between this firm with greenwashing has not been found. 
[bookmark: _Toc157772538]Areas where it could be construed that Marriott is greenwashing
Some points can indicate that there is a potentiality of greenwashing by Marriot. Among these points, the lack of transparency is one of the major ones. Here, Marriott does not show enough evidence regarding the sustainability efforts of this firm (Frost, 2022). Moreover, this organisation does show evidence of different environmental impacts of the programs taken by this firm. For example, whether the programs are working or not cannot be identified from the presented information by this hotel. 
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[bookmark: _Toc157772554]Figure 2: Rising questions on increasing sustainable brands
Source: (Pabon, 2023)
People can also raise questions about energy saving by this firm. Some people also said that Marriot might overstated the sustainable presence of this firm regarding energy saving. Again, concern related to employee impact can also raise questions towards greenwashing practices by this firm. Marriott has taken the initiative to opt out of housekeeping (Thompson, 2023). This particular practice by this firm can negatively influence the wages of the housekeeper of this hotel. This can also reduce the workload of the housekeepers which can directly reduce their wages obtained from this hotel. In this case, the sustainable practice of Marriott is becoming a reason for worker dissatisfaction which is raising questions about the sustainability efforts of this firm. 
Concern about shifting the burden is another major issue regarding the greenwashing practice. Marriot always motivates the customers to ensure sustainable energy use but the customers have shown concern regarding the practice of this hotel (Blowfield & Murray, 2022). Some of the customers have complained that Marriott tries to shift the burden of sustainable business practices to the customers rather than ensuring a firm approach. In this case, the contribution of the firm is very low which indicates the potentiality of greenwashing. Further focusing on small changes is also a major factor that indicates the potentiality of greenwashing. Marriott showed a high concern regarding the reuse of towels within the hotel which is a good approach towards sustainable resource management. However, this organisation is ignoring the large perspective. In this case, Marriott is focusing on the achievement of small targets rather than achieving large targets like energy use reduction and carbon footprint reduction (Quester & Pettigrew, 2021). Therefore, focusing on small changes can also raise questions regarding the potentiality of greenwashing. 
[bookmark: _Toc157772539]Identifying whether Marriott self-evaluates about greenwashing or not
Going on self-evaluation regarding greenwashing can lead to several questions for an organisation. This can raise questions on the transparency of reports of the organisation. Further, it can also limit third-party involvement which can also ensure the accuracy of green hospitality participation. Here, Marriott goes for self-evaluation for its sustainable business performance and green presence. Among the different self-evaluation efforts of Marriott, the sustainability report is one of the major ones. Marriot ensures an annual sustainability report that shows the previous activities of the firm regarding different sustainability efforts. Further, these reports also publish future goals regarding sustainability for this firm. The self-evaluation can mislead this information. 
Further, Marriott uses internal audits to assess the progress of the firm regarding sustainability business performance (Frost, 2022). Here, the firm uses the internal audit department to maintain the progress report of the whole sustainability approach undertaken by this firm. This lacks the credibility of the information generated by this department. However, Marriott takes third-party certification. In this case, the firm uses different certifications and among those certifications, LEED and Energy Star are some of the major ones. These programs always involve independent observers regarding the presence of this firm in sustainable practice.  
[bookmark: _Toc157772540]Reasons for doing self-evaluate by companies
Certain reasons are associated with which companies go for self-evaluation. One of the major reasons in this case is identifying internal strengths and weaknesses. When companies go for self-evaluation, it becomes easy for the firms to identify their internal strengths and weaknesses. Further, the companies can track progress. When companies set different sustainability goals, these companies need to track progress (Rimmer, 2022). In this case, using self-evaluation to track this progress can support the firms in identifying the areas for improvement. Further, this can also suggest necessary steps to be taken during sustainable business practice. 
Again, using self-evaluation also publishes accountability of the firms regarding sustainable business practices. When hotels show a positive result of sustainability efforts of those hotels, consumers start trusting those hotels and become ready to pay more for such places. Further, self-evaluation also differentiates themselves. Companies that go for self-evaluation, will not publish negative efforts of the firms (Moon, 2023). In this case, the companies will be able to publish better reports on their green practice than the companies that go for third-party evaluation. Furthermore, positive self-evaluation also boosts employee morale is another motivation for firms to go for self-evaluation.  
[bookmark: _Toc157772541]The use of ‘Green’ technology and identifying its suitability
The use of green technology has been working to ensure a sustainable future. In this case, using green technology can benefit hospitality firms in the long run. Green technology has a growing market. This market is expected to expand by more than £4.39 trillion by 2025. This means green technology has a huge prospect in the upcoming days. This can include green transportation, green energy and other activities (Villiers, 2021). Further, green technology can also ensure reduced emissions. Companies that are dedicated to ensuring green and sustainable business performance, are ready to reduce carbon emissions. In this case, the use of green technology can directly support environmental development. 
[image: ]
[bookmark: _Toc157772555]Figure 3: Increasing green economy
Source: (Mehta & Chari, 2023)
Green technology also supports waste reduction. In this case, the concept of recycling, and minimised waste generation is connected with green technology. Here, green technology directly supports organisations to reduce waste generation and ensure sustainable business performance. Further, green technology also supports firms in obtaining conservation benefits. Here, green infrastructure can ensure a positive ecosystem that is necessary for the hospitality business. It can support in restoration of natural habitat (Blowfield & Murray, 2022). Therefore, green technology can ensure efficiency. It can promote the efficient use of resources within the hospitality firm which is necessary for the firm.   
[bookmark: _Toc157772542]The alternative of doing self-evaluation by companies
One of the major initiatives that can be taken as an alternative to self-evaluation is independent verification. In this case, firms can go for third-party evaluation. Different programs are available that can ensure third-party clearance regarding sustainable business performance. Here, firms can use LEED and Energy Star to obtain external certification (Thompson, 2023). Firms can also go for external audits regarding the investment in sustainable business practices and eco-friendly business efforts. Here, the external auditors will measure the carbon footprint and other environmental impacts of the activities undertaken by the firms and will provide necessary certification regarding the sustainability of the organisational practice. 
Another major initiative that the firm can undertake is stakeholder engagement. In this case, firms can take support from stakeholder consultation. Different stakeholders can work in this case. They can be consumers, community, employees or other environmental agencies. These stakeholders can provide necessary consultation to the firm. Public reporting can also support ensuring green practices within the organisation (Donleavy & Noronha, 2023). If the firms are dedicated to offering transparent reports on green practices, it will be easy for the firms to keep the standard practice. In this case, the firm will show the yearly goals and targets within the public reports. These goals and targets will encourage the firms to go for betterment every year. 

[bookmark: _Toc101999047][bookmark: _Toc157772543]Conclusion 
Greenwashing is a major concern in hospitality firms. Since hospitality firms cause environmental damage, it is the responsibility of hospitality firms to ensure environmental protection by ensuring standing against greenwashing. Different reasons are associated with greenwashing and to reduce greenwashing business organisations should not depend on self-evaluation of sustainability reporting. Inviting third parties can support the firms to show the best output in this case (Sun & Shi, 2022). They can identify the necessary areas for improvement and the highest consumer preference can be achieved if the firms can ensure sustainable green practices. Therefore, avoidance of self-evaluation is mandatory to avoid greenwashing and different third parties should be included to prepare green reports. 
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