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The social and digital media are used every day by more than half of the world. Social media usage started around the beginning of the 2000’s. Nowadays they are used for many things especially to reach a wider customer base. If you are trying to boost your business one of the most common ways to do it is with social and digital media trough platforms or applications.
The most used are:
· Twitter
· Instagram 
· Facebook
· Linkedln 
· TikTok
Before using any of these you should first understand what kind of audience you are looking to reach. Each of them work in a different way and have a different algorithm but at the end of the day you can use all of them for your purpose. Any business can use social media, but small and new ones can reach costumers more easily and provide a better service, which is an excellent way to build loyalty. Algorithms change for each social media, the more frequently you post, the higher are the chances to reach new clients. By interacting with videos, reels, posts, comment and likes you are more likely showing your presence. This is very important especially when we live in a fast evolving time: “Over the last thirty years, the business environment has seen significant technological changes. Information technology, including the use of the internet, has become a powerful tool that enables small firms to compete with larger firms” (Turban et al., 2008, p. 4). Before tools like social and digital media, a business owner was able to count only on local costumers and, maybe, some tourist. The most used ways to boost a small business was posters and ads on the local TV or at the radio. Nowadays, thanks to the tools that we can use for the simple price of an internet connection, small business owners can reach different costumers from different parts of the world with a simple reel or video posted in the right moment. Big business companies are used to have a marketing team that takes care of how to reach more clients using all the different tools that we can find. Usually, small business cannot afford a team of marketing professionals, so an owner has to give more attention to each one of the costumers by building a relationship based on trust. If you are trying to sell a good product through a video or a post, the best that you can do as a business owner is using the right words to value the product. The fact that you are not having a deal face to face can be a disadvantage so, from the first moment that you are going reach or be reached for the first time, you should give the best possible service, before and after the deal. Some businesses started online trough social and digital media and had success without a store or a sell point, and they kept the business online. What I am trying to say is that with an online business you do not have extra costs, and that could be rent, electricity, water or simply extra taxes, so one of best ways to start a business can be online, especially if you do not have a big amount of money to start. So we can say that internet definitely revolutionized business approach with an easy and rapid communication, a fast finding and sharing information, latest marketing approach to reach more costumers, new clients and more engaged costumers, reduced costs and improved workplace and business productivity. The same tools can be used to manage customer relationships (He et al., 2017). Communication is another factor that we do not have to underestimate especially if we are talking about collaborations that can be done with pro bono companies, other business owners or simply influencers, that in the last years started to be one of the most common ways to increase views, sales and visibility, so I certainly advise any business owner to make collaborations. Obviously internet is not a tool that we can underestimate and we do not have to forget that it can have a positive or negative impact, so I would say that internet is a double edged sword, if you are not careful on how you, as an business owner, use that tool, you definitely going to ruin your business. The negative sides of internet when you are a business owner is that anyone can leave a bad review for a little misunderstanding, a bad experience from a costumer or may sometimes be a simply unsatisfactory customer service, and the hard work of months or even years can be damaged with a click. We can definitely say that digital and social media changed our lives, on how we make money if we own a business, how we do our groceries if we cannot move from home for a reason or another, how we order the last iPhone without necessarily go to the closest Apple Store, or simply how we order the dinner from our favourite restaurant and enjoy it sitting comfortable at home. In my opinion any kind of business can be boosted with internet if you know what is the best application for your business and you have a minimum of experience on the social digital media. 
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