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The development of technology and the need of digital skills, has been astonishing in the past decade. It makes it vital for us, as individuals to continually improve our skills. Especially if you own a business, it will be helpful to use the online content to promote market share, or whatever it may be. After researching about digital skills, I have realised the importance and the need to improve my digital skill. So, I decided to help my son’s tuition business by creating an online presence for him. The results have been amazing, he gets more clients through his online presence that I created, than word of mouth. The online presence acted as a marketing tool, advertising him to the internet world where most his client are. I have also been doing some internal research on local businesses and looking how they used their digital skills to better their business, especially through social media.

Technology is used every single day, especially in our workplace. Whether its video conferencing, or social networks, it all sounds good and the aim is to improve productivity. On the other hand, technology has a big effect on the communications and the relationship in a work environment. The advantages include the use of skype and text messaging services, which is useful when people are not in the same location, removing the limits that office workers have. Imagine how more efficient businesses are now with the use of modern technology, than when it was not existent. With the use video conferencing, important communication can be done with businesses that are around the world, without even stepping foot outside your office. Its quick and highly efficient. However, it comes at a cost, face to face transaction are more personal and better than video conference, you have to consider travel cost, and also face to face interaction adds a sense value to an agreement than video conferencing. 

In addition to this Walter Gantz (2013) found that sports are often viewed on TV with others, and watching sports is an activity that can maintain and enhance existing relationships (Duck et al 2016. p.110). Enhancing relationship is very vital and has advantages that lead to higher productivity. In our society today, employers are not only looking for individuals with the right skills, but also interpersonal skills, which will increase teamwork. The issue is that technology and media also allow people to withdraw from social interaction. So, what about individuals who don’t watch sports? I am sure sports is not only the activity that leads to enhancing existing relationships. Different sports, and activities takes place in many companies.  In our society with the use of social media, it is easier to find common interest with your colleagues. Whether it is a book or a film that you have in common, perhaps you listen to similar music, it is easier to find a common interest and start conversations. The drawbacks are that texting, and accessing materials using smartphones and tablets allow people to disengage from others when desired, people sometimes even pretend to use their smartphones to avoid interactions (Baron & Campbell, 2012). Leading to a feeling of division. In addition to this, social media is an equally powerful force in guiding perceptions and use of technology. (Duck et al 2016. p.110)

The list of connections on a person’s social networking site profile is an important tool in the construction of identities. For instances, others can use the number of friend listed on a social networking site when they make social judgment about the user. According to Tong, Van Der Heide, Langwell, & Walther, 2008 , ‘’People with a large number of friends are often perceived to be outgoing and socially connected ‘’ (Duck et al 2016. p.121-122). If a new member of a team is seen this way, without even getting a fair chance to show their true personalities, and just getting judged based on their social media profile. The team can just isolate this individual, overall causing tension and affecting productivity. Overall technology in the work place do have positives, improving communication and efficiency. We do see some draw backs as well in terms of individuals being left out based on their position in the social media world. In my opinion the cost of technology outweighs the benefits, workers getting lazier due to the improvement in technology, workers getting back pains and eye problems because of long hours sitting on the computers. In my opinion this draw backs are just too much and outweighs the benefits.


With the rise of social media, it is important that companies consider social media and exploit it to their benefit. The growth has been exponential, and for many individual social media is their life, it is hard to see a life without the use of Facebook, Instagram or Twitter. Social media has changed so many things in our community today, and companies are using it to their advantage. Advertisement and other sorts, like leaflets and email don’t have as much impact as it once did. So, companies have to come up with news ways in order to make an impact. My personal experiences of businesses that have used social media to market themselves, shows me the level of success that comes with using social media as a tool for marketing. An example is a barber who used Instagram and snapchat to promote himself. On Instagram he posts pictures of his work, pictures of clients who have just finish cutting their hair, on snap chat he also does the same. Appealing to his target audience, showing his target audience his wonderful works. He normally does private bookings, and anytime he has a celebrity on private booking, he uses snapchat to film the celebrity and sending a message to his audience. The message sounds like this, “For me to cut this celebrity’s hair, I must be good. Come let me cut your hair and make you feel like a celebrity”. Customers too want to feel special and feel like they are a celebrity. And the truth is that they are better barber than him, but the difference is that he exploited social media to his benefit. However, it comes at a risk, it can get boring. Posting the same things repeatedly, social media is a fast-moving nature, where audience constantly crave for news and innovation. So, you really don’t want to be tweeting the same things repeatedly. This can lead to customers just switching from you to another innovative company. However, the barber that I am talking about eliminates this risk completely. He doesn’t bombard his audience with all his haircuts, but only with new stylish ones. He doesn’t just take the pictures from the same angles, he spices it up. He talks during his snapchat, he makes videos, he shares his personal life with his audience. He does a very good job, at this. One study(Lobet-Maris,2003)’’ found that, when purchasing a smart phone, young people are influenced less by quality or available features and more by images or personas associated with that particular phone’’ . (Duck et al 2016.p. 118). Exactly what we find here, the phone being the haircut. Young people really are not too concerned whether the haircut is amazing, although the hair cut must be good. But they are more driven by the personas, the celebrities who he cuts their hair and shows it through snapchat. Young people are more concerned by the image, the barber has many followers on Instagram. So that image of a socially known individual is cutting my hair, and the ability to tell their friend and society about who cuts my hair, plays a massive role on their decision. But the question is how many people can be as innovative as him. His audience are adults, teens who most likely have social media, which makes it easier to reach them. What if you have a company whose audience are the over 60’s, then it becomes difficult to use social media as a marketing tool, because the audience are not tech savvy. Rachid Elbelghiti (2016) noted, for example, ‘’that the “Arab Spring” of 2011 failed to take much hold in Morocco because high illiteracy and poverty rates meant that few citizens had access to social media, so the message of optimistic revolution was less easily spread there’’ (Duck et al 2016.p.108). A classic example of when the use of social media will have no impact. However, that is not to say that if your audience is over 60’s that marketing yourself through social media will be useless. Because there will still be some user who are over 60, you just must choose a suitable platform. Platforms such as snap chat will not be suitable, platforms such as twitter will make more sense.

In terms of social media being used for information gathering, social media is a massive platform where the audience is limitless. For example, if I  was going to sell a product, I could use social media as a means to gather information about that product. You could ask people to comment on a product, and take in the comments to impact your product in a better way. However, there is a catch, how do you differentiate between authentic comment and false comments. Some people will generally give their honest opinion, while others wouldn’t. I remember when I bought a wig, and I was researching how durable the wig was. Almost everyone said the wig was very durable, however after couple months the wig was losing its quality. The problem is that majority of people who said it was durable, didn’t actually have the wig for a long period of time. Maybe they used the wig for a week or so, not many people will come back and make a review of a product after months of using it. You could also use social media to gather some information on a new business you are planning to start. Another way to use social media to gather information is through online surveys. Improvement is vital, and getting direct comments from your customers is so useful. If you are selling hair online, and want to know whether your customers like the hair, and for any other improvements. You could use a survey, big organisations also use surveys. The draw backs that you can get is that you don’t have enough people doing your surveys. Time is so expensive, that individual reluctantly want to take 10-15 of their time to do a survey. A way to combat this is that companies pay or give some type of incentive for customers to do their surveys. Amazon for example gave me £10 amazon voucher for a survey that I did. What was most important to me was the voucher I was getting. My focus wasn’t to truly give a very good survey, it was to finish the survey in the quickest amount of time and get the voucher. I am sure I am not the only or will be the last person to do this. This doesn’t really give the company the best results, however its better than nothing. I am also sure that not everyone will do what I did. Social media as a form of gathering information is so useful, all different type of audiences. If done properly can be used to flourish one’s business, on the other hand, social media can be so destructive. The harsh and unconstructive comments that some individual throw is not necessary. People give nasty comments, and it’s up to the business owner to have a thick skin, and differentiate from constructive and unconstructive comments.

Overall the use of modern technology is very important, its adds efficiency, increase productive and promotes communication to a certain degree. It can also lead to isolation, as discussed above. Social media is a powerful tool for marketing, as seen in the business about the barber. It can manipulate individual to feel more important by doing what majority do. If you can have a brand in the social media world, then your rate of success is high. It’s just a wonderful and exciting platform that will continue to increase. It’s up to us to use it to our advantage. As an individual I have been improving my digital skill, asking for help from my son. In future I hope to use my newly gained knowledge with my digital skills to promote any business that I have.
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