Responsible Marketing BMSP5016 – Assignment 2 Speaker Notes

Slide 1: Cover page 

Slide 2: What will the presentation cover? 

The purpose of this presentation is to critically analyse a business by looking at their approach to marketing from an ethical perspective. 

The business that I have chosen to look at during this presentation is Amazon. I have chosen to look at Amazon as they have had a few instances when their ethics have been questioned. 

I am also going to be discussing what ethics are, and how they can be considered regarding businesses marketing their products and services. 

Whilst analysing the business I have chosen I am also going to be giving some examples on how the business I have chosen has been unethical when promoting their products and services. 


Slide 3: About the business I have chosen - Amazon 

Amazon was founded in July 1994 by Jefferey Bezos in Seattle, Washington.
About Amazon

Amazon started by Jeff Bezos quitting his job at a bank to open a virtual bookstore. Jeff Bezos was originally working out at his garage selling books and developing a website which is now known as Amazon.

Amazon is an online retailer that sells books, movies, homeware, toys, electronics, and many other products. Amazon has also got a range of their own products such as the Kindle, The Alexa and offer services such as Amazon Prime and Prime Music. 

Amazon’s target audience is both men and women aged 35+ years old. Amazon targets people in rural locations as 80% of Amazon’s customers say that their main reason for using Amazon is that they have fast and free delivery. Amazon also targets their loyal customers by trying to sell them an Amazon Prime membership.

Amazon’s aims are to raise their customers' experiences and ensure customer satisfaction by helping customers to find and discover new products that they might like. They also aim to empower and maximise the success of businesses that sell on their website. 


Slide 4: What does ethics mean? 

Ethics are how we define good and bad behaviour. Ethics can also be a factor in the way that we decide on what we think is morally acceptable to do in certain situations, and what we find morally unacceptable. 

Ethics can affect how people make decisions in their day-to-day activities when considering the ethical rules and principles that we might follow, many people might believe that doing things such as lying could be considered unethical. 
 
There are many factors that can affect our ethics such as legal constraints, religious and cultural beliefs, political views, friends' and family's beliefs, our community, and many more. These can all affect how we make and shape our own personal beliefs. 
 
Ethics can affect businesses in many ways. Ethics can affect businesses as if they make good moral decisions then this could result in them gaining more customers however, if they do not make good moral decisions then this could result in them gaining a bad reputation and losing some of their customers. By businesses having good ethics this can result in customers trusting them more. 


Slide 5: Issues that can affect ethics regarding marketing

· Production and labour practices 

Businesses also need to take into consideration the ethics around how they produce products and the labour practices they put in place throughout the business.
 
· Advertising correctly 
 
When businesses are advertising their products and services to potential customers, they need to ensure that they are doing in it a morally acceptable way and being as ethical as they can when doing so. Businesses such as Amazon need to ensure that they are not misrepresenting, or deceiving their customers when advertising the products that they offer. They should ensure that the products they give to the customers match the quality and expectations that they were told they would receive. 
 
· Pricing 
[bookmark: _Int_uBdFoZdn]Another way that ethics can affect businesses is when they are pricing products. When doing this businesses have to ensure that they are doing it fairly. 


· Targeting customers 
When businesses are marketing toward their customers, they need to ensure that they are marketing ethically, especially when advertising things such as toys towards children. They need to make sure that they are marketing fairly towards them as children can be seen to be easily influenced by advertisements as they have little to no experience with being advertised towards. 
 
· Sustainability 
Another way that businesses must ensure that they are ethical is regarding sustainability. If businesses are sustainable this can lead to more customers however if they were then to lie about how sustainable they are then this could result in a bad reputation and them losing customers. 


Slide 6: Examples of how Amazon has been unethical 

The first example of how Amazon have been unethical when marketing their products was when Amazon app was accused of subscribing customers to Amazon Prime without their consent. This is Wynne Amazon, made it difficult for customers to cancel any other subscriptions, and made it difficult for customers to purchase items without also subscribing to prime.

This was unethical because 
· Deceptive 
· Misleading
· Unfair 
· Lack of trust 

Slide 7: Examples of how Amazon has been unethical 

Another example of how Amazon have been unethical when marketing their products was when they came under investigation over five 5-star reviews on their website. Amazon were investigated due to a suspicion that they were treating their third-party sellers less fairly on their marketplace by promoting their own products more and possibly paying customer to leave reviews on products. 

This was unethical because 
· Lack of trust from customers can result in customers not shopping there anymore 
· Deceptive making people think that products are good when they might not be as good as they say they are 
· Misleading if they buy the products based off the reviews then they are worth it 


Slide 8: Examples of how Amazon has been unethical 

Another example of how Amazon has been unethical when marketing their products was when they were not being clear on which of its search results were paid or sponsored advertisements by third party users to sell their products through the platform. 

This was unethical because 
· Trust 
· Deceptive as they may think that that is the closest result to what their looking for 
· Misleading 


Slide 9: Examples of how Amazon has been unethical 

Another example of how Amazon has been unethical when marketing their products is how they used their customers' data to help improve things like repeatedly and more frequent purchases by their customers. They do this by using data gathered from their browsing history to predict their customers' behaviour and use it to tailor adverts towards them to get them to purchase these items. Amazon does not make their customers fully aware of how they use this data. 

This was unethical because 
· Collect date and not transparent about how it is used 
· Lack of trust 
· Deceptive - not clearly stating what their data would be used form


Slide 10: 

Thank you for listening 
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